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¶ P O § O ° O ™

∏ ∂ıÓÈÎ‹ ™Ù·ÙÈÛÙÈÎ‹ ÀËÚÂÛ›· ÙË˜ ∂ÏÏ¿‰Ô˜ (∂™À∂), ·ÓÙ·ÔÎÚÈÓfiÌÂÓË ÛÙËÓ ·Ó¿ÁÎË ÚÔÛ·Ú-
ÌÔÁ‹˜ ÙˆÓ Î·Ù·ÚÙÈ˙fiÌÂÓˆÓ ·fi ·˘Ù‹ ‰ÂÈÎÙÒÓ ÙÈÌÒÓ ÚÔ˜ ÙÈ˜ ÌÂÙ·‚·ÏÏfiÌÂÓÂ˜ Û˘Óı‹ÎÂ˜ ÙË˜
ÔÈÎÔÓÔÌÈÎ‹˜ Î·È ÎÔÈÓˆÓÈÎ‹˜ ˙ˆ‹˜, ÚÔ¤‚Ë ÛÙËÓ ·Ó·ıÂÒÚËÛË ÙÔ˘ (ÂıÓÈÎÔ‡) ¢Â›ÎÙË ∆ÈÌÒÓ
∫·Ù·Ó·ÏˆÙ‹, ÌÂ ‚¿ÛË ÙÔ ¤ÙÔ˜ 2005=100,0.

√ Ì¤¯ÚÈ Û‹ÌÂÚ· Î·Ù·ÚÙÈ˙fiÌÂÓÔ˜ ¢Â›ÎÙË˜ ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹, ÌÂ ‚¿ÛË ÙÔ ¤ÙÔ˜ 1999=100,0,
ÛÙËÚÈ˙fiÙ·Ó ÛÙ· ·ÔÙÂÏ¤ÛÌ·Ù· ÙË˜ ŒÚÂ˘Ó·˜ √ÈÎÔÁÂÓÂÈ·ÎÒÓ ¶ÚÔ¸ÔÏÔÁÈÛÌÒÓ, Ô˘ ‰ÈÂÓÂÚÁ‹-
ıËÎÂ ·fi ÙËÓ ∂™À∂ Î·Ù¿ ÙËÓ ÂÚ›Ô‰Ô 1998/99. ∞fi ÙË ‰ÈÂÓÂÚÁËıÂ›Û·, fiÌˆ˜, Î·Ù¿ ÙËÓ ÂÚ›Ô‰Ô
2004/05 ŒÚÂ˘Ó· √ÈÎÔÁÂÓÂÈ·ÎÒÓ ¶ÚÔ¸ÔÏÔÁÈÛÌÒÓ, ‰È·ÈÛÙÒıËÎÂ Ô˘ÛÈ·ÛÙÈÎ‹ ÌÂÙ·‚ÔÏ‹ ÛÙË
Û‡ÓıÂÛË ÙË˜ Î·Ù·Ó·ÏˆÙÈÎ‹˜ ‰·¿ÓË˜ ÙˆÓ ÓÔÈÎÔÎ˘ÚÈÒÓ. ∫·ÙfiÈÓ ·˘ÙÔ‡, ·ÔÊ·Û›ÛÙËÎÂ Ë ·Ó·-
ıÂÒÚËÛË Î·È ÚÔÛ·ÚÌÔÁ‹ ÙÔ˘ ¢Â›ÎÙË ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹ ÚÔ˜ Ù· ÓÂfiÙÂÚ· ‰Â‰ÔÌ¤Ó· ÙË˜ È‰Èˆ-
ÙÈÎ‹˜ Î·Ù·Ó¿ÏˆÛË˜ Î·È ÙÈ˜ ÓÂfiÙÂÚÂ˜ ÂÈÎÚ·ÙÔ‡ÛÂ˜ Û˘Óı‹ÎÂ˜.

√È ÂÚÁ·Û›Â˜ ÙË˜ ·Ó·ıÂÒÚËÛË˜, fiˆ˜ ÂÈÏÔÁ‹ Î·È Ù·ÍÈÓfiÌËÛË ÙˆÓ ÂÈ‰ÒÓ, ˘ÔÏÔÁÈÛÌfi˜ ÙˆÓ
Û˘ÓÙÂÏÂÛÙÒÓ ÛÙ¿ıÌÈÛË˜, ˘ÔÏÔÁÈÛÌfi˜ ÙÔ˘ ¢Â›ÎÙË ÎÏ., Ù¤ıËÎ·Ó ˘fi„Ë Î·È ÂÁÎÚ›ıËÎ·Ó ·fi
ÂÈ‰ÈÎ‹ ÂÈÙÚÔ‹, Ô˘ Û˘ÛÙ¿ıËÎÂ ÁÈ· ÙÔ ÛÎÔfi ·˘Ùfi Î·È ÛÙËÓ ÔÔ›· ÌÂÙÂ›¯·Ó ÂÎÚfiÛˆÔÈ fiÏˆÓ
ÙˆÓ ·Ú·ÁˆÁÈÎÒÓ Î·È Â·ÁÁÂÏÌ·ÙÈÎÒÓ Ù¿ÍÂˆÓ, Î·ıÒ˜ Î·È ÂÈÛÙ‹ÌÔÓÂ˜ Î·È ÂÌÂÈÚÔÁÓÒÌÔÓÂ˜.

¶ÈÛÙÂ‡Ô˘ÌÂ fiÙÈ Ô Ó¤Ô˜ ·Ó·ıÂˆÚËÌ¤ÓÔ˜ ¢Â›ÎÙË˜ ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹, ‚·ÛÈ˙fiÌÂÓÔ˜ ÛÂ ÈÔ Û‡Á-
¯ÚÔÓË Û‡ÓıÂÛË ÙË˜ Î·Ù·Ó¿ÏˆÛË˜, ÂÎÊÚ¿˙ÂÈ ÌÂ ÌÂÁ·Ï‡ÙÂÚË ·ÎÚ›‚ÂÈ·, ¤Ó·ÓÙÈ ÙÔ˘ ÚÔËÁÔ˘Ì¤-
ÓÔ˘, ÙÈ˜ ÌÂÙ·‚ÔÏ¤˜ ÙÔ˘ ÁÂÓÈÎÔ‡ ÂÈ¤‰Ô˘ ÙˆÓ ÙÈÌÒÓ Î·Ù·Ó·ÏˆÙ‹.

¶ÂÈÚ·È¿˜, 2007

EMMANOYH§ KONTO¶YPAKH™

°ÂÓÈÎfi˜ °Ú·ÌÌ·Ù¤·˜
ÙË˜ EıÓÈÎ‹˜ ™Ù·ÙÈÛÙÈÎ‹˜ YËÚÂÛ›·˜ ÙË˜ EÏÏ¿‰Ô˜
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P R E F A C E

The National Statistical Service of Greece (NSSG), responding to the necessity of adjusting the
price indices it compiles to the changing economic and social conditions, has proceeded to the
revision of the (national) Consumer Price Index, with new base year 2005=100,0.

The Consumer Price Index compiled so far, with base year 1999=100,0, relied on the results of
the Household Budget Survey carried out by the NSSG in the period 1998/99. However, the recent
Household Budget Survey, conducted in the period 2004/05, showed significant changes in the
composition of the household consumption expenditure. As a result, the decision was taken to
revise and adjust the Consumer Price Index to the most recent data of private consumption as well
as the latest prevailing conditions.

The revision tasks, i.e., the selection and classification of items, the calculation of the weights
coefficients, the computation of the Index, etc. were presented to and approved by a special
committee set up for this purpose, in which participated representatives of producer and
professional classes, scientists and experts.

We believe that the new revised Consumer Price Index, based on a more contemporary structure
of the consumption, expresses more accurately the changes of the general level of consumer prices
in comparison to the previous Index .

Pireas, 2007

EMANUEL KONTOPIRAKIS PH. D

Secretary General of the
National Statistical Service of Greece
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∞¡∞£∂øƒ∏™∏ ∆√À ¢∂π∫∆∏ ∆πªø¡ ∫∞∆∞¡∞§ø∆∏

1. ∂ÈÛ·ÁˆÁ‹

√ ¢Â›ÎÙË˜ ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹ (¢∆∫) ÚÔÛ‰ÈÔÚ›˙ÂÈ ÙËÓ
Â›‰Ú·ÛË ÙˆÓ ÌÂÙ·‚ÔÏÒÓ ÙˆÓ ÙÈÌÒÓ ÏÈ·ÓÈÎ‹˜ ÛÙÈ˜ ‰·¿ÓÂ˜
ÁÈ· ÙËÓ ·ÁÔÚ¿ ÔÚÈÛÌ¤ÓˆÓ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ Ô˘
Û˘Óı¤ÙÔ˘Ó ÙÔ ÏÂÁfiÌÂÓÔ «Î·Ï¿ıÈ ÙË˜ ÓÔÈÎÔÎ˘Ú¿˜».

H Î·Ù¿ÚÙÈÛË ÂÓfi˜ ÂıÓÈÎÔ‡ ‰Â›ÎÙË ÙÈÌÒÓ, Ô˘ Ó· ·ÓÙ·-
ÔÎÚ›ÓÂÙ·È ÛÙÈ˜ ··ÈÙ‹ÛÂÈ˜ ÙË˜ ÛËÌÂÚÈÓ‹˜ Î·Ù·Ó·ÏˆÙÈÎ‹˜
‰È¿ÚıÚˆÛË˜ ÙË˜ ÂÏÏËÓÈÎ‹˜ ÔÈÎÔÓÔÌ›·˜, Â›Ó·È ··Ú·›ÙËÙË
ÁÈ· ÙË ÃÒÚ·, ÁÈ· ‰È¿ÊÔÚÔ˘˜ ÏfiÁÔ˘˜, ÂÎ ÙˆÓ ÔÔ›ˆÓ Ô ÛÔ˘-
‰·ÈfiÙÂÚÔ˜ Â›Ó·È Ë ·Ó¿ÁÎË ‰È·›ÛÙˆÛË˜ ÙˆÓ ÌÂÙ·‚ÔÏÒÓ Ô˘
Â¤Ú¯ÔÓÙ·È ÛÙËÓ ·Í›· ÂÎÙ›ÌËÛË˜ ÙÔ˘ ¯Ú‹Ì·ÙÔ˜.

√ ¢∆∫, ÌÂÙ¿ ÙË ™˘Óı‹ÎË ÁÈ· ÙËÓ ∂˘Úˆ·˚Î‹ ŒÓˆÛË (EE)
Î·È, ÂÈ‰ÈÎfiÙÂÚ·, ÌÂÙ¿ ÙË ™˘Óı‹ÎË ÁÈ· ÙË ‰ËÌÈÔ˘ÚÁ›· ÙË˜ √È-
ÎÔÓÔÌÈÎ‹˜ Î·È ¡ÔÌÈÛÌ·ÙÈÎ‹˜ ŒÓˆÛË˜ (O¡∂), ¤¯ÂÈ Û˘Ó‰ÂıÂ›
ÌÂ ÙËÓ ÂÎÙ›ÌËÛË ÙÔ˘ ÎÚÈÙËÚ›Ô˘ Û‡ÁÎÏÈÛË˜, ÙË˜ ÛÙ·ıÂÚfi-
ÙËÙ·˜ ÙˆÓ ÙÈÌÒÓ, ÁÈ· ÙËÓ √¡∂. °È· ÙËÓ ·Ó¿ÁÎË ·˘Ù‹, ˘Ô-
ÏÔÁ›˙ÔÓÙ·È ·fi Ù· ÎÚ¿ÙË Ì¤ÏË ÔÈ ∂Ó·ÚÌÔÓÈÛÌ¤ÓÔÈ ¢Â›ÎÙÂ˜
∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹, ÌÂ ·ÔÎÏÂÈÛÙÈÎfi ÛÎÔfi Ó· ·Ú¤¯Ô˘Ó
Û˘ÁÎÚ›ÛÈÌ· ÛÙÔÈ¯Â›· ÁÈ· ÙÈ˜ ‰ÈÂıÓÂ›˜ Û˘ÁÎÚ›ÛÂÈ˜ ÙÔ˘ ÏË-
ıˆÚÈÛÌÔ‡.

√ ¢Â›ÎÙË˜ ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹ Î·Ù·ÚÙ›˙ÂÙ·È ÛÙËÓ ∂ÏÏ¿‰·
·fi ÙÔ 1924. ™˘ÁÎÂÎÚÈÌ¤Ó·, ÙÔ ¤ÙÔ˜ 1924 Ë ∂ıÓÈÎ‹ ∆Ú¿Â˙·
ÙË˜ ∂ÏÏ¿‰Ô˜ ¿Ú¯ÈÛÂ ÙËÓ Î·Ù¿ÚÙÈÛË ÙÔ˘ «¢Â›ÎÙË ∫fiÛÙÔ˘˜
∑ˆ‹˜» Î·È ·fi ÙÔ 1931, Ë °ÂÓÈÎ‹ ™Ù·ÙÈÛÙÈÎ‹ ÀËÚÂÛ›· ÙÔ˘
ÀÔ˘ÚÁÂ›Ô˘ ∂ÌÔÚ›Ô˘ ¿Ú¯ÈÛÂ Ó· ̆ ÔÏÔÁ›˙ÂÈ ÙÔÓ «∆ÈÌ¿ÚÈıÌÔ
∫fiÛÙÔ˘˜ ∑ˆ‹˜» ÁÈ· 44 fiÏÂÈ˜. ∆Ô 1938 Î·Ù·ÚÙ›ÛÙËÎÂ Ô
«∆ÈÌ¿ÚÈıÌÔ˜ ∫fiÛÙÔ˘˜ ∑ˆ‹˜ ÂÓ ∞ı‹Ó·È˜», ·fi ÙËÓ ∆Ú¿Â˙·
ÙË˜ ∂ÏÏ¿‰Ô˜. ∞fi ÙÔ ¤ÙÔ˜ 1959 Ì¤¯ÚÈ Î·È ÙÔ 2000, Î·Ù·ÚÙ›-
˙ÂÙ·È Ô ¢Â›ÎÙË˜ ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹ ÙˆÓ ∞ÛÙÈÎÒÓ ¶ÂÚÈÔ¯ÒÓ
ÙË˜ ÃÒÚ·˜ ·fi ÙËÓ ∂ıÓÈÎ‹ ™Ù·ÙÈÛÙÈÎ‹ ÀËÚÂÛ›· ÙË˜ ∂ÏÏ¿‰Ô˜
(∂™À∂), Ô ÔÔ›Ô˜ ·Ó·ıÂˆÚÂ›Ù·È ÛÂ Ù·ÎÙ¿ ¯ÚÔÓÈÎ¿ ‰È·ÛÙ‹-
Ì·Ù·, Û‡ÌÊˆÓ· ÌÂ Ù· ·ÔÙÂÏ¤ÛÌ·Ù· ÙË˜ ÙÂÏÂ˘Ù·›·˜, Î¿ıÂ
ÊÔÚ¿, ŒÚÂ˘Ó·˜ √ÈÎÔÁÂÓÂÈ·ÎÒÓ ¶ÚÔ¸ÔÏÔÁÈÛÌÒÓ (∂√¶),
ÂÓÒ, ·fi ÙÔ 2001, Ô ¢Â›ÎÙË˜ ·˘Ùfi˜ ÂÂÎÙ¿ıËÎÂ ·fi ÙÈ˜
·ÛÙÈÎ¤˜ ÂÚÈÔ¯¤˜ ÛÙÔ Û‡ÓÔÏÔ ÃÒÚ·˜.

∞Í›˙ÂÈ Ó· ÛËÌÂÈˆıÂ› fiÙÈ Ô ¢Â›ÎÙË˜ Ô˘ Î·Ù·ÚÙ›˙ÂÙ·È ·fi
ÙËÓ ∂™À∂ ·fi ÙÔ ¤ÙÔ˜ 1959 ÔÓÔÌ¿ÛÙËÎÂ «¢Â›ÎÙË˜ ∆ÈÌÒÓ
∫·Ù·Ó·ÏˆÙ‹», Û‡ÌÊˆÓ· ÌÂ ÙËÓ ÚfiÙ·ÛË ÙÔ˘ ¢ÈÂıÓÔ‡˜ °Ú·-
ÊÂ›Ô˘ ∂ÚÁ·Û›·˜ ÙÔ˘ √∏∂, fiˆ˜ ·˘Ù‹ ÂÁÎÚ›ıËÎÂ ·fi ÙËÓ 6Ë
™˘Ó‰È¿ÛÎÂ„Ë ÙˆÓ ™Ù·ÙÈÛÙÈÎÒÓ ∂ÎÚÔÛÒˆÓ ÙˆÓ ÎÚ·ÙÒÓ
ÌÂÏÒÓ (1947), ·ÓÙÈÎ·ıÈÛÙÒÓÙ·˜ ÙË Ì¤¯ÚÈ ÙfiÙÂ ÔÓÔÌ·Û›·
«¢Â›ÎÙË˜ ∫fiÛÙÔ˘˜ ∑ˆ‹˜».

2. ™ÎÔfi˜ Î·È ̄ ÚËÛÈÌfiÙËÙ· ÙÔ˘ ¢Â›ÎÙË ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹

√ ¢Â›ÎÙË˜ ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹ Â›Ó·È ¤Ó· ÛÙ·ÙÈÛÙÈÎfi Ì¤ÙÚÔ
Ô˘ ·ÓÙ·Ó·ÎÏ¿ ÙËÓ ÂÍ¤ÏÈÍË ÌfiÓÔ ÙˆÓ ÙÈÌÒÓ, ÛÂ ¤Ó· ÔÚÈÛÌ¤ÓÔ,
ÔÛÔÙÈÎ¿ Î·È ÔÈÔÙÈÎ¿, Û‡ÓÔÏÔ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ, Ô˘
·ÁÔÚ¿˙ÔÓÙ·È ·fi Ù· ÓÔÈÎÔÎ˘ÚÈ¿ Î·Ù¿ ÙË ¯ÚÔÓÈÎ‹ ÂÚ›Ô‰Ô
‰ÈÂÓ¤ÚÁÂÈ·˜ ÙË˜ ŒÚÂ˘Ó·˜ √ÈÎÔÁÂÓÂÈ·ÎÒÓ ¶ÚÔ¸ÔÏÔÁÈÛÌÒÓ.

√ ¢Â›ÎÙË˜ ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹ Ô˘ Î·Ù·ÚÙ›˙ÂÙ·È ÛÙË ÃÒÚ·
Ì·˜ ¤¯ÂÈ ˆ˜ ÛÎÔfi ÙË Ì¤ÙÚËÛË ÙˆÓ ÌÂÙ·‚ÔÏÒÓ ÙÔ˘ ÁÂÓÈÎÔ‡
ÂÈ¤‰Ô˘ ÙˆÓ ÙÈÌÒÓ ÙˆÓ ·Á·ıÒÓ Î·È ÙˆÓ ˘ËÚÂÛÈÒÓ Ô˘
ÚÔÌËıÂ‡ÂÙ·È ÙÔ Û‡Á¯ÚÔÓÔ ÓÔÈÎÔÎ˘ÚÈfi.

∂›Ó·È ÔÏÏ¤˜ ÔÈ ÂÚÈÙÒÛÂÈ˜ ¯ÚËÛÈÌÔÔ›ËÛË˜ ÙÔ˘ ¢Â›ÎÙË
∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹. √È ÛÔ˘‰·ÈfiÙÂÚÂ˜ ·fi ·˘Ù¤˜ Â›Ó·È:
·) ∏ ÂÎÙ›ÌËÛË ÙË˜ ·ÁÔÚ·ÛÙÈÎ‹˜ ‰‡Ó·ÌË˜ ÙÔ˘ ¯Ú‹Ì·ÙÔ˜.
‚) √ ˘ÔÏÔÁÈÛÌfi˜ ÙˆÓ Ú·ÁÌ·ÙÈÎÒÓ ÌÈÛıÒÓ Î·È ËÌÂÚÔ-

ÌÈÛı›ˆÓ.
Á) ∏ ·Ó·ÚÔÛ·ÚÌÔÁ‹ ÙˆÓ ÌÈÛıÒÓ, ËÌÂÚÔÌÈÛı›ˆÓ Î·È ‰È·-

ÊfiÚˆÓ ˘Ô¯ÚÂÒÛÂˆÓ Ô˘ ·ÔÚÚ¤Ô˘Ó ·fi Û˘Ì‚¿ÛÂÈ˜,
·Ô˙ËÌÈÒÛÂÈ˜ ÎÏ.

‰) ∏ ·Ó·ÚÔÛ·ÚÌÔÁ‹ ÌÈÛıˆÌ¿ÙˆÓ (¡. 2741/1999).

REVISION OF THE CONSUMER PRICE INDEX

1. Introduction

The Consumer Price Index (CPI) determines the impact of
the changes in retail prices on the expenditures for the
purchase of goods and services composing the "household
basket".

The compilation of a national price index meeting the
requirements of the present consumption structure of the
Greek economy, is necessary for the country, for a number
of reasons, the most important being the need to find out the
changes occurred in the value of money.

Following the European Union (EU) Treaty and, in parti-
cular, the creation and integration of the Economic and
Monetary Union (EMU) Treaty, the Consumer Price Index
has been associated with one of the EMU convergence
criteria, i.e. the achievement of price stability. In order to
cover this need, the member states proceed to the calcu-
lation of the Harmonized Indices of Consumer Prices,
bearing in mind the unique purpose of providing comparative
data for the international comparisons of inflation.

The Consumer Price Index has been compiled in Greece
since 1924. In 1924 the National Bank of Greece began
compiling the "Cost of Living Index"; then, starting in 1931,
the General Statistical Service of the Ministry of Commerce
began calculating the "Cost of Living Price Index" for 44
cities. The Bank of Greece compiled the "Cost of Living
Price Index for Athens" in 1938. From 1959 down to 2000,
the "Consumer Price Index for the Greek urban areas" has
being compiled by the National Statistical Service of Greece
(NSSG) and revised at regular time intervals, according to
the results of the latest Household Budget Survey (HBS).
From 2001 this Index was extended from the urban areas to
the whole country. 

It is worth mentioning that the Index compiled by the
NSSG (since 1959) is called the "Consumer Price Index",
following the proposal of the UN International Labour Office,
on the replacement of the previous term "Cost of Living
Index", which was approved by the 6th Conference of
Statistical Representatives of member states (1947).

2. Purpose and use of the Consumer Price Index

The Consumer Price Index is a statistical measure which
reflects the evolution of prices, only, for a defined, as
concerns the quantity and quality, set of goods and services
purchased by the households, during the conduct period of
the Household Budget Survey.

The purpose of the Consumer Price Index of Greece is the
measurement of changes in the general price level of goods
and services purchased by the contemporary household.

The Consumer Price Index has several uses, the more
important being:
a) The estimation of the purchasing power of money.
b) The computation of the real wages and salaries.

c) The readjustment of wages, salaries and other
commitments arising from contracts, compensations,
etc.

d) The readjustment of rents (according to the law:
2741/1999).



e) The deflation of several values and their evaluation in
fixed prices.

f) The mapping out of socio-economic policy. 

3. The Household Budget Survey

The Consumer Price Index is based on the results of the
Household Budget Survey, which is conducted by the NSSG
on a sample of households from all over the country.

The HBS aims to collect information on the consumption
habits of the households in the whole country. In particular,
the HBS data refer to all private households, independently
of their size, their composition and the financial or social
situation of the head of household. The expenditures of
households for the purchase of particular goods and
services, appearing in the compiled HBS tables, are derived
as monthly averages from all households, either the
households of a group consumed the corresponding goods
and services or not.

It should be noted that the HBS does not cover the various
types of collective households (hospitals, homes for elderly
persons, boarding schools, etc.) and the foreign visitors
(tourists) in Greece.

The last HBS was conducted during the period February
2004 – January 2005 and covered all the regions of the
country (urban, semi-urban and rural). The HBS sampling
fraction was 2ò and yielded a total sample of 6.555 house-
holds. The multistage stratified area sampling was applied
for the selection of the sample of households.

The Household Budget Surveys conducted so far with
their conduct periods and the corresponding number of
households surveyed are presented below:

4. Revision of the CPI data

The Consumer Price Index meets its objective if the
composition of consumption (consumption pattern) has not
changed significantly in the course of time. Otherwise, it
does not fulfil its purpose and has to be revised.

The main purposes of the revisions of the Consumer Price
Index are the adjustment of the weights and the renewal of the
sample of items (goods and services), which are included in
the Index, taking into account the most up-to-date composition
of consumption, on the basis of the last HBS results.

HBS conduct period
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Â) √ ·ÔÏËıˆÚÈÛÌfi˜ ‰È·ÊfiÚˆÓ ÛÂÈÚÒÓ ·ÍÈÒÓ Î·È Ô ̆ Ô-
ÏÔÁÈÛÌfi˜ ÙÔ˘˜ ÛÂ ÛÙ·ıÂÚ¤˜ ÙÈÌ¤˜.

ÛÙ) ∏ ¯¿Ú·ÍË ÔÏÈÙÈÎ‹˜ ÛÙÔÓ ÎÔÈÓˆÓÈÎfi Î·È ÔÈÎÔÓÔÌÈÎfi
ÙÔÌ¤·.

3. H ŒÚÂ˘Ó· √ÈÎÔÁÂÓÂÈ·ÎÒÓ ¶ÚÔ¸ÔÏÔÁÈÛÌÒÓ

∆Ë ‚¿ÛË ÁÈ· ÙËÓ Î·Ù¿ÚÙÈÛË ÙÔ˘ ¢Â›ÎÙË ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹
·ÔÙÂÏÂ› Ë ŒÚÂ˘Ó· √ÈÎÔÁÂÓÂÈ·ÎÒÓ ¶ÚÔ¸ÔÏÔÁÈÛÌÒÓ, Ë
ÔÔ›· ‰ÈÂÓÂÚÁÂ›Ù·È ·fi ÙËÓ ∂™À∂ ÛÂ ‰Â›ÁÌ· ÓÔÈÎÔÎ˘ÚÈÒÓ
fiÏË˜ ÙË˜ ÃÒÚ·˜.

∏ ŒÚÂ˘Ó· √ÈÎÔÁÂÓÂÈ·ÎÒÓ ¶ÚÔ¸ÔÏÔÁÈÛÌÒÓ ·ÔÛÎÔÂ›
ÛÙË Û˘ÁÎ¤ÓÙÚˆÛË ÛÙÔÈ¯Â›ˆÓ Ô˘ ·Ó·Ê¤ÚÔÓÙ·È ÛÙÈ˜ Î·Ù·-
Ó·ÏˆÙÈÎ¤˜ Û˘Ó‹ıÂÈÂ˜ ÙÔ˘ Û˘ÓfiÏÔ˘ ÙˆÓ ÓÔÈÎÔÎ˘ÚÈÒÓ ÙË˜
ÃÒÚ·˜. ™˘ÁÎÂÎÚÈÌ¤Ó·, Ù· ÛÙÔÈ¯Â›· ÙË˜ ∂√¶ ·Ó·Ê¤ÚÔÓÙ·È
ÛÂ fiÏ· Ù· È‰ÈˆÙÈÎ¿ ÓÔÈÎÔÎ˘ÚÈ¿, ·ÓÂÍ·ÚÙ‹Ùˆ˜ ÌÂÁ¤ıÔ˘˜,
Û‡ÓıÂÛË˜ Î·È ÔÈÎÔÓÔÌÈÎ‹˜ ‹ ÎÔÈÓˆÓÈÎ‹˜ ı¤ÛË˜ ÙÔ˘ ˘Â˘ı‡-
ÓÔ˘ ÙÔ˘ ÓÔÈÎÔÎ˘ÚÈÔ‡. ™ÙÔ˘˜ ›Ó·ÎÂ˜ Ô˘ Î·Ù·ÚÙ›˙ÔÓÙ·È
ÂÌÊ·Ó›˙ÔÓÙ·È ÔÈ ‰·¿ÓÂ˜ ÙˆÓ ÓÔÈÎÔÎ˘ÚÈÒÓ ÁÈ· Ù· ÂÈÌ¤ÚÔ˘˜
·Á·ı¿ Î·È ˘ËÚÂÛ›Â˜, ˆ˜ ÌËÓÈ·›ÔÈ Ì¤ÛÔÈ fiÚÔÈ ÙÔ˘ Û˘ÓfiÏÔ˘
ÙˆÓ ÓÔÈÎÔÎ˘ÚÈÒÓ Î¿ıÂ ÔÌ¿‰·˜, ·ÓÂÍ¿ÚÙËÙ· ·Ó fiÏ· Ù·
ÓÔÈÎÔÎ˘ÚÈ¿ ÌÈ·˜ ÔÌ¿‰·˜ ‰‹ÏˆÛ·Ó ‹ fi¯È ‰·¿ÓÂ˜ ÁÈ· Ù·
·ÓÙ›ÛÙÔÈ¯· ·Á·ı¿ Î·È ˘ËÚÂÛ›Â˜.

∂ÈÛËÌ·›ÓÂÙ·È fiÙÈ ·fi ÙËÓ ∂√¶ ‰ÂÓ Î·Ï‡ÙÔÓÙ·È Ù· Î¿ıÂ
Â›‰Ô˘˜ Û˘ÏÏÔÁÈÎ¿ ÓÔÈÎÔÎ˘ÚÈ¿ (ÓÔÛÔÎÔÌÂ›·, ÁËÚÔÎÔÌÂ›·,
ÔÈÎÔÙÚÔÊÂ›· ÎÏ.), Î·ıÒ˜ Î·È ÔÈ Í¤ÓÔÈ ÂÈÛÎ¤ÙÂ˜ (ÙÔ˘-
Ú›ÛÙÂ˜) ÛÙË ÃÒÚ·.

∏ ÙÂÏÂ˘Ù·›· ∂√¶ ‰ÈÂÓÂÚÁ‹ıËÎÂ Î·Ù¿ ÙËÓ ÂÚ›Ô‰Ô
ºÂ‚ÚÔ˘·Ú›Ô˘ 2004 – π·ÓÔ˘·Ú›Ô˘ 2005 Î·È Î¿Ï˘„Â fiÏÂ˜ ÙÈ˜
ÂÚÈÔ¯¤˜ ÙË˜ ÃÒÚ·˜ (·ÛÙÈÎ¤˜,  ËÌÈ·ÛÙÈÎ¤˜, ·ÁÚÔÙÈÎ¤˜). ∆Ô
ÎÏ¿ÛÌ· ‰ÂÈÁÌ·ÙÔÏË„›·˜ ÙË˜ ¤ÚÂ˘Ó·˜ ‹Ù·Ó 2ò Ô˘ ·¤ÊÂÚÂ
¤Ó· Û˘ÓÔÏÈÎfi ‰Â›ÁÌ· 6.555 ÓÔÈÎÔÎ˘ÚÈÒÓ. °È· ÙËÓ ÂÈÏÔÁ‹
ÙÔ˘ ‰Â›ÁÌ·ÙÔ˜ ÙˆÓ ÓÔÈÎÔÎ˘ÚÈÒÓ ÂÊ·ÚÌfiÛÙËÎÂ Ë Ì¤ıÔ‰Ô˜
ÙË˜ ÔÏ˘ÛÙ·‰È·Î‹˜ ÛÙÚˆÌ·ÙÔÔÈËÌ¤ÓË˜ ‰ÂÈÁÌ·ÙÔÏË„›·˜
ÂÈÊ·ÓÂÈÒÓ (multistage stratified area sampling).

√È Ì¤¯ÚÈ Û‹ÌÂÚ· ‰ÈÂÓÂÚÁËıÂ›ÛÂ˜ ŒÚÂ˘ÓÂ˜ √ÈÎÔÁÂÓÂÈ·ÎÒÓ
¶ÚÔ¸ÔÏÔÁÈÛÌÒÓ ÌÂ ÙÈ˜ ÂÚÈfi‰Ô˘˜ ‰ÈÂÓ¤ÚÁÂÈ¿˜ ÙÔ˘˜ Î·È
ÙÔÓ ·ÓÙ›ÛÙÔÈ¯Ô ·ÚÈıÌfi ÂÚÂ˘ÓÒÌÂÓˆÓ ÓÔÈÎÔÎ˘ÚÈÒÓ ÂÌÊ·Ó›-
˙ÔÓÙ·È Î·ÙˆÙ¤Úˆ:

4. ∞Ó·ıÂÒÚËÛË ÛÙÔÈ¯Â›ˆÓ ÙÔ˘ ¢Â›ÎÙË ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹

√ ¢Â›ÎÙË˜ ÂÎÏËÚÒÓÂÈ ÙÔ ÛÎÔfi ÙÔ˘ ÂÊfiÛÔÓ Ë Û‡ÓıÂÛË
ÙË˜ Î·Ù·Ó¿ÏˆÛË˜ (Î·Ù·Ó·ÏˆÙÈÎfi ÚfiÙ˘Ô) ‰ÂÓ ¤¯ÂÈ ˘Ô-
ÛÙÂ› ‰È·¯ÚÔÓÈÎ¿ Ô˘ÛÈÒ‰ÂÈ˜ ÌÂÙ·‚ÔÏ¤˜. ™Â ·ÓÙ›ıÂÙË ÂÚ›-
ÙˆÛË, Ô ¢Â›ÎÙË˜ ‰ÂÓ ·ÓÙ·ÔÎÚ›ÓÂÙ·È Â·ÚÎÒ˜ ÛÙÔÓ ÚÔ-
ÔÚÈÛÌfi ÙÔ˘ Î·È ¯ÚÂÈ¿˙ÂÙ·È ·Ó·ıÂÒÚËÛË.

™ÎÔfi˜ ÙˆÓ ·Ó·ıÂˆÚ‹ÛÂˆÓ ÙÔ˘ ¢Â›ÎÙË ∆ÈÌÒÓ ∫·Ù·Ó·Ïˆ-
Ù‹ Â›Ó·È, Î˘Ú›ˆ˜, Ë ·Ó·ıÂÒÚËÛË ÙˆÓ Û˘ÓÙÂÏÂÛÙÒÓ ÛÙ¿ıÌÈ-
ÛË˜ Î·È Ë ·Ó·Ó¤ˆÛË ÙÔ˘ ‰Â›ÁÌ·ÙÔ˜ ÙˆÓ ÂÈ‰ÒÓ (·Á·ıÒÓ Î·È
˘ËÚÂÛÈÒÓ), Ô˘ ÂÚÈÏ·Ì‚¿ÓÔÓÙ·È ÛÙÔ ¢Â›ÎÙË, Ï·Ì‚¿-
ÓÔÓÙ·˜ ˘fi„Ë ÙËÓ ÈÔ Û‡Á¯ÚÔÓË Û‡ÓıÂÛË ÙË˜ Î·Ù·Ó¿Ïˆ-
ÛË˜, ‚¿ÛÂÈ ÙË˜ Ï¤ÔÓ ÚfiÛÊ·ÙË˜ ∂√¶.

¶ÂÚ›Ô‰Ô˜ ‰ÈÂÓ¤ÚÁÂÈ·˜ ∂√¶

∞Ú›ÏÈÔ˜ 1957 – ª¿ÚÙÈÔ˜ 1958
™˘ÓÂ¯‹˜ ¤ÚÂ˘Ó· 1964 – 1966
™˘ÓÂ¯‹˜ ¤ÚÂ˘Ó· 1970 – 1972
ŒÙÔ˜ 1974
¡Ô¤Ì‚ÚÈÔ˜ 1981 – √ÎÙÒ‚ÚÈÔ˜ 1982
¡Ô¤Ì‚ÚÈÔ˜ 1987 – √ÎÙÒ‚ÚÈÔ˜ 1988
√ÎÙÒ‚ÚÈÔ˜ 1993 – ™ÂÙ¤Ì‚ÚÈÔ˜ 1994
¡Ô¤Ì‚ÚÈÔ˜ 1998 – √ÎÙÒ‚ÚÈÔ˜ 1999
ºÂ‚ÚÔ˘¿ÚÈÔ˜ 2004 – π·ÓÔ˘¿ÚÈÔ˜ 2005

∂ÚÂ˘ÓÒÌÂÓ· ÓÔÈÎÔÎ˘ÚÈ¿
Number of households surveyed

2.500
940
940

7.424
6.035
6.489
6.756
6.258
6.555

April 1957 – March 1958
Continuous survey 1964 – 1966
Continuous survey 1970 – 1972
Year 1974
November 1981 – October 1982
November 1987 – October 1988
October 1993 – September 1994
November 1998 – October 1999
February 2004 – January 2005
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¢ÈÂıÓÒ˜, ıÂˆÚÂ›Ù·È ÛÙ·ÙÈÛÙÈÎ‹ ·Ó¿ÁÎË Î·È Ú·ÎÙÈÎ‹ Ó·
Á›ÓÂÙ·È ·Ó·ıÂÒÚËÛË ÙÔ˘ ¢Â›ÎÙË fiÙ·Ó ·Ú·ÙËÚÂ›Ù·È Ô˘ÛÈÒ-
‰Ë˜ ÌÂÙ·‚ÔÏ‹ ÙË˜ Û‡ÓıÂÛË˜ ÙË˜ Î·Ù·Ó¿ÏˆÛË˜. ∏ ·Ó·ıÂÒ-
ÚËÛË ·˘Ù‹ Â›Ó·È ÚÔÙÈÌfiÙÂÚÔ Ó· Á›ÓÂÙ·È Î·Ù¿ ¯ÚÔÓÈÎ¿
‰È·ÛÙ‹Ì·Ù· fi¯È ÌÂÁ·Ï‡ÙÂÚ· ÙË˜ ÂÓÙ·ÂÙ›·˜ ‹, ÙÔ ÔÏ‡,
ÂÙ·ÂÙ›·˜.

√ Ì¤¯ÚÈ ÙÒÚ· Î·Ù·ÚÙÈ˙fiÌÂÓÔ˜ ¢Â›ÎÙË˜ ∆ÈÌÒÓ ∫·Ù·Ó·Ïˆ-
Ù‹ (¤ÙÔ˜ ‚¿ÛË˜ 1999=100,0) ÛÙËÓ ∂ÏÏ¿‰· Â›¯Â ˆ˜ ‚¿ÛË ÙË
Û‡ÓıÂÛË ÙˆÓ Î·Ù·Ó·ÏˆÙÈÎÒÓ ‰··ÓÒÓ ÙˆÓ È‰ÈˆÙÈÎÒÓ ÓÔÈÎÔ-
Î˘ÚÈÒÓ ÙË˜ ÃÒÚ·˜, fiˆ˜ ·˘Ù¤˜ Â›¯·Ó ÚÔÎ‡„ÂÈ ·fi ÙËÓ
∂√¶ 1998/99. ª¤Û·, fiÌˆ˜, ÛÙËÓ ÂÍ·ÂÙ›· 1999 – 2005, Ë
‰È¿ÚıÚˆÛË ÙË˜ Î·Ù·Ó¿ÏˆÛË˜ Î·È ÔÈ Û˘Óı‹ÎÂ˜ ‰È·‚›ˆÛË˜
ÌÂÙ·‚Ï‹ıËÎ·Ó ·fi ÙËÓ Â›‰Ú·ÛË ÎÔÈÓˆÓÈÎÒÓ Î·È
ÔÈÎÔÓÔÌÈÎÒÓ ·Ú·ÁfiÓÙˆÓ, Î·ıÒ˜ Î·È ·fi ÙËÓ Â›‰Ú·ÛË ÙË˜
ÙÂ¯ÓÔÏÔÁÈÎ‹˜ ÂÍ¤ÏÈÍË˜. °È· ÙÔ ÏfiÁÔ ·˘Ùfi, Ë ·Ó·ıÂÒÚËÛË
ÙÔ˘ ¢Â›ÎÙË ‹Ù·Ó ÂÈ‚Â‚ÏËÌ¤ÓË.

∏ ÚfiÛÊ·ÙË ·Ó·ıÂÒÚËÛË ÙÔ˘ ¢Â›ÎÙË ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹,
‚·Û›ÛÙËÎÂ ÛÙ· ·ÔÙÂÏ¤ÛÌ·Ù· ÙË˜ ÙÂÏÂ˘Ù·›·˜ ∂√¶ 2004/05.
√ ·Ó·ıÂˆÚËÌ¤ÓÔ˜ ¢∆∫, ÌÂ ‚¿ÛË ÙÔ ¤ÙÔ˜ 2005=100,0, Â›Ó·È
‰Â›ÎÙË˜ ÛÙ·ıÂÚ‹˜ ‚¿ÛË˜. √ Ó¤Ô˜ ¢Â›ÎÙË˜ ∆ÈÌÒÓ ∫·Ù·Ó·-
ÏˆÙ‹, ÚÔÛ·ÚÌÔÛÌ¤ÓÔ˜ ÛÙÈ˜ ÚfiÛÊ·ÙÂ˜ Î·Ù·Ó·ÏˆÙÈÎ¤˜
‰·¿ÓÂ˜ ÙˆÓ È‰ÈˆÙÈÎÒÓ ÓÔÈÎÔÎ˘ÚÈÒÓ ÙË˜ ÃÒÚ·˜, ·ÂÈÎÔÓ›˙ÂÈ
·ÎÚÈ‚¤ÛÙÂÚ· ÙË ‰È·¯ÚÔÓÈÎ‹ ÂÍ¤ÏÈÍË ÙˆÓ ÌÂÙ·‚ÔÏÒÓ ÙÔ˘
ÁÂÓÈÎÔ‡ ÂÈ¤‰Ô˘ ÙˆÓ ÙÈÌÒÓ ÙˆÓ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ,
Ô˘ Û˘Óı¤ÙÔ˘Ó ÙÔ «Î·Ï¿ıÈ» ·ÁÔÚÒÓ ÙÔ˘ Ì¤ÛÔ˘ ÓÔÈÎÔÎ˘ÚÈÔ‡.

∆Ô ¤ÚÁÔ ÙË˜ ·Ó·ıÂÒÚËÛË˜ ÙÔ˘ ¢Â›ÎÙË ·Ó·Ù›ıÂÙ·È ÛÙËÓ
∂ÈÙÚÔ‹ ∞Ó·ıÂÒÚËÛË˜ ¢Â›ÎÙË ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹, ÛÙËÓ
ÔÔ›· ÌÂÙ¤¯Ô˘Ó, ÂÎÙfi˜ ·fi ÙÔ˘˜ ˘ËÚÂÛÈ·ÎÔ‡˜ ·Ú¿ÁÔ-
ÓÙÂ˜ ÙË˜ °.°. ∂™À∂, Î·È ÂÎÚfiÛˆÔÈ ¿ÏÏˆÓ ÊÔÚ¤ˆÓ Î·È
Û˘Ó‰ÈÎ·ÏÈÛÙÈÎÒÓ ÔÚÁ·ÓÒÛÂˆÓ (ÀÔ˘ÚÁÂ›Ô √ÈÎÔÓÔÌ›·˜ Î·È
OÈÎÔÓÔÌÈÎÒÓ, ÀÔ˘ÚÁÂ›Ô ∞Ó¿Ù˘ÍË˜, ∆Ú¿Â˙· ÙË˜ ∂ÏÏ¿-
‰Ô˜, ™∂µ, °™∂∂, ∞¢∂¢À), Î·ıÒ˜ Î·È ÂÈ‰ÈÎÔ› ÂÈÛÙ‹ÌÔÓÂ˜
Î·È ÂÌÂÈÚÔÁÓÒÌÔÓÂ˜.

∏ ·Ú¯ÈÎ‹ Î·Ù¿ÚÙÈÛË ÙÔ˘ ¢∆∫ Î·È ÔÈ ÌÂÙ¤ÂÈÙ· ·Ó·-
ıÂˆÚ‹ÛÂÈ˜ ÙÔ˘, ·fi ÙËÓ ∂™À∂, ÂÌÊ·Ó›˙ÔÓÙ·È ÛÙÔÓ ÂfiÌÂÓÔ
›Ó·Î·:

5. °ÂˆÁÚ·ÊÈÎ‹ Î·È ÏËı˘ÛÌÈ·Î‹ Î¿Ï˘„Ë ÙÔ˘ ¢Â›ÎÙË
∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹

√ ÂıÓÈÎfi˜ ¢Â›ÎÙË˜ ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹, ÌÂ ¤ÙÔ˜ ‚¿ÛË˜
2005=100,0, ·Ó·Ê¤ÚÂÙ·È, fiˆ˜ Î·È Ô ÚÔËÁÔ‡ÌÂÓÔ˜ (ÌÂ
¤ÙÔ˜ ‚¿ÛË˜ 1999=100,0) ÛÙÔ Û‡ÓÔÏÔ ÃÒÚ·˜, Û˘Ì‚·‰›˙Ô-
ÓÙ·˜ ÛÙÔÓ ÙÔÌ¤· ·˘Ùfi ÌÂ ÙÔ˘˜ ÂıÓÈÎÔ‡˜ ¢∆∫ ÙˆÓ ¿ÏÏˆÓ
ÎÚ·ÙÒÓ ÌÂÏÒÓ ÙË˜ ∂∂, ·ÏÏ¿ Î·È ÌÂ ÙÔÓ ÂÏÏËÓÈÎfi ∂Ó·ÚÌÔ-
ÓÈÛÌ¤ÓÔ ¢∆∫ (Ô˘ ·Ó·Ê¤ÚÂÙ·È ‹‰Ë ÛÙÔ ™‡ÓÔÏÔ ÃÒÚ·˜).

ø˜ ÚÔ˜ ÙËÓ ÏËı˘ÛÌÈ·Î‹ Î¿Ï˘„Ë ÙÔ˘ ¢Â›ÎÙË, ·˘Ù‹ ·Ú·-
Ì¤ÓÂÈ Ë ›‰È·, fiˆ˜ Î·È ÛÙÈ˜ ÚÔËÁÔ‡ÌÂÓÂ˜ ·ÓÙ›ÛÙÔÈ¯Â˜
·Ó·ıÂˆÚ‹ÛÂÈ˜ ÙÔ˘. ∂È‰ÈÎfiÙÂÚ·, Ô ¢Â›ÎÙË˜, ·fi ÙËÓ ÏÂ˘Ú¿
ÙˆÓ ÛÙ·ıÌ›ÛÂˆÓ, Î·Ï‡ÙÂÈ ÌfiÓÔ Ù· È‰ÈˆÙÈÎ¿ ÓÔÈÎÔÎ˘ÚÈ¿,
·ÊÔ‡ Î·È ·fi ÙËÓ ∂√¶ Î·Ï‡ÙÔÓÙ·È ÌfiÓÔ Ù· ÓÔÈÎÔÎ˘ÚÈ¿
·˘Ù¿ Î·È fi¯È Ù· Û˘ÏÏÔÁÈÎ¿ ÓÔÈÎÔÎ˘ÚÈ¿ (ÓÔÛÔÎÔÌÂ›·, ÁËÚÔ-
ÎÔÌÂ›·, ÔÈÎÔÙÚÔÊÂ›· ÎÏ.) ·ÏÏ¿ Ô‡ÙÂ Î·È ÔÈ Í¤ÓÔÈ ÂÈÛÎ¤-
ÙÂ˜ (ÙÔ˘Ú›ÛÙÂ˜) ÛÙË ÃÒÚ·.

In accordance with international statistical standards and
practices, the Index is revised whenever substantial changes
in the consumption pattern are observed. It is advisable to
proceed to such revision at time intervals not exceeding five
or, at most, seven years.

The previous Consumer Price Index (with base year
1999=100,0) was based on the composit ion of the
consumer expenditures of private households in the whole
country, according to the 1998/99 HBS results. However,
within the six-year period 1999 – 2005, the consumption
structure and the living conditions were changed, under both
the influences of social and economic factors and the
technological evolution.  Therefore, the CPI revision was
imperative.

The recent revision of the Consumer Price Index was
based on the results of the 2004/05 HBS. The revised CPI,
with base year 2005=100,0, is a fixed base index. The new
CPI, adjusted to the recent consumer expenditures of
private households in the whole country, reflects more
accurately the evolution of changes, in the course of time, in
the general price level of goods and services composing the
"basket" of the purchases of the average household.

The Committee for the Revision of Consumer Price Index is
charged with the task of the CPI revision. In this Committee
participate, besides the NSSG officials, representatives of
other institutions and Trade Unions (Ministry of Economy and
Finance, Ministry of Development, Bank of Greece, Greek
Industries Association, Greek General Confederation of
Labour, Public Officials Union), scientists and experts.

The first compilation of the Consumer Price Index and its
subsequent revisions are shown in the following table:

5. Geographic and population coverage of the Con-
sumer Price Index

The national CPI, with base year 2005=100,0, refers, as the
previous one (with base year 1999=100,0), to the whole
country, being in step with the national CPIs of the other EU
member states and the Greek Harmonized Index of Consumer
Prices (which, already, refers to the whole country).

The population coverage of the Index is the same as
those of the previous CPIs. In particular, the Index covers,
as regards the weights, private households only, given that
the Household Budget Survey covers only these house-
holds, leaving out collective households and foreign visitors
(tourists) in Greece.

™‡ÓÔÏÔ ÂÈ‰ÒÓ ¢∆∫
Total number of CPI items

¶ÂÚ›Ô‰Ô˜ ‚¿ÛË˜ ¢∆∫
CPI base period

πÔ‡ÓÈÔ˜—June 1959=100,0
ŒÙÔ˜—Year 1969=100,0
π·ÓÔ˘¿ÚÈÔ˜—January 1973=100,0
ŒÙÔ˜—Year 1974=100,0
ŒÙÔ˜—Year 1982=100,0
ŒÙÔ˜—Year 1988=100,0
ŒÙÔ˜—Year 1994=100,0
ŒÙÔ˜—Year 1999=100,0
ŒÙÔ˜—Year 2005=100,0

¶ÂÚ›Ô‰Ô˜ ‰ÈÂÓ¤ÚÁÂÈ·˜ ∂√¶
HBS conduct period

∞Ú./April 1957 – ª¿ÚÙ./March 1958
™˘ÓÂ¯‹˜ ¤ÚÂ˘Ó·—1964 – 1966—Continuous survey
™˘ÓÂ¯‹˜ ¤ÚÂ˘Ó·—1970 – 1972—Continuous survey
ŒÙÔ˜—1974—Year
¡Ô¤Ì‚Ú./¡ov. 1981 – √ÎÙ./Oct. 1982
¡Ô¤Ì‚Ú./¡ov. 1987 – √ÎÙ./Oct. 1988
√ÎÙ./Oct. 1993 – ™ÂÙ./Sept. 1994
¡Ô¤Ì‚Ú./¡ov. 1998 – √ÎÙ./Oct. 1999
ºÂ‚Ú./Feb. 2004 – π·Ó./Jan. 2005

208
297
303
310
386
495
600
725
784
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6. ∆·ÍÈÓfiÌËÛË ÙˆÓ ÂÈ‰ÒÓ

∏ ÔÌ·‰ÔÔ›ËÛË ÙˆÓ ÂÈ‰ÒÓ (·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ) Ô˘
ÂÚÈÏ·Ì‚¿ÓÔÓÙ·È ÛÙÔ ¢Â›ÎÙË ¤ÁÈÓÂ Û‡ÌÊˆÓ· ÌÂ ÙË ‰ÈÂıÓ‹
Ù·ÍÈÓfiÌËÛË COICOP (Classification of Individual Consumption
by Purpose) Î·È, È‰È·›ÙÂÚ·, fiˆ˜ ·˘Ù‹ ¤¯ÂÈ ÚÔÛ·ÚÌÔÛıÂ› ÁÈ·
ÙÈ˜ ·Ó¿ÁÎÂ˜ ÙˆÓ ∂Ó·ÚÌÔÓÈÛÌ¤ÓˆÓ ¢∆∫ (HICP – Harmonized
Indices of Consumer Prices) ÙˆÓ ÎÚ·ÙÒÓ ÌÂÏÒÓ ÙË˜ ∂∂,
‰ËÌÈÔ˘ÚÁÒÓÙ·˜ ÙËÓ Ù·ÍÈÓfiÌËÛË COICOP/HICP.

∂È‰ÈÎfiÙÂÚ·, Ë ÔÌ·‰ÔÔ›ËÛË ÙˆÓ ÂÈ‰ÒÓ ÙÔ˘ ·Ó·ıÂˆÚËÌ¤-
ÓÔ˘ ¢∆∫ Á›ÓÂÙ·È Û‡ÌÊˆÓ· ÌÂ ÙËÓ Ù·ÍÈÓfiÌËÛË COICOP/HICP
rev. Dec.99, Ô˘ Â›Ó·È Ë ÙÂÏÂ˘Ù·›· ¤Î‰ÔÛË ÙË˜ ·ÓˆÙ¤Úˆ
Ù·ÍÈÓfiÌËÛË˜ COICOP/HICP.

ªÂÙ¿ ÙËÓ Î·ıÈ¤ÚˆÛË (ÙË˜ ÙÂÏÂ˘Ù·›·˜ ¤Î‰ÔÛË˜) ÙË˜ ·Óˆ-
Ù¤Úˆ Ù·ÍÈÓfiÌËÛË˜, ÛÙÔ Ó¤Ô ¢Â›ÎÙË ¯ÚËÛÈÌÔÔÈÂ›Ù·È Û‡-
ÛÙËÌ· Îˆ‰ÈÎÒÓ, ÙfiÛÔ ÛÙÔ Â›Â‰Ô ÙˆÓ ‚·ÛÈÎÒÓ ÔÌ¿‰ˆÓ
(2„‹ÊÈ· ·Ó¿Ï˘ÛË), ÙˆÓ ÔÌ¿‰ˆÓ (3„‹ÊÈ· ·Ó¿Ï˘ÛË) Î·È ÙˆÓ
˘Ô-ÔÌ¿‰ˆÓ (4„‹ÊÈ· ·Ó¿Ï˘ÛË), fiÛÔ Î·È ÛÙÔ Â›Â‰Ô ÙˆÓ
ÂÈ‰ÒÓ (5„‹ÊÈ· ·Ó¿Ï˘ÛË) Î·È ÙˆÓ ·Ú·ÏÏ·ÁÒÓ ÙˆÓ ÂÈ‰ÒÓ
(8„‹ÊÈ· ·Ó¿Ï˘ÛË).

7. ™˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ ÙˆÓ ÂÈ‰ÒÓ

√È Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ ÙˆÓ ÂÈ‰ÒÓ, Ô˘ ¯ÚËÛÈÌÔ-
ÔÈÔ‡ÓÙ·È ÁÈ· ÙËÓ Î·Ù¿ÚÙÈÛË ÙÔ˘ ·Ó·ıÂˆÚËÌ¤ÓÔ˘ ¢Â›ÎÙË
∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹, ˘ÔÏÔÁ›ÛÙËÎ·Ó ÌÂ ‚¿ÛË Ù· ·ÔÙÂÏ¤-
ÛÌ·Ù· ÙË˜ ∂√¶ 2004/05.

∞˘ÙÔ› ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ ·Ó·Ê¤ÚÔÓÙ·È ÛÙËÓ Î·Ù¿
Ì¤ÛÔ fiÚÔ ‰È¿ÚıÚˆÛË ÙË˜ Î·Ù·Ó·ÏˆÙÈÎ‹˜ ‰·¿ÓË˜ ÙÔ˘
Û˘ÓfiÏÔ˘ ÙˆÓ È‰ÈˆÙÈÎÒÓ ÓÔÈÎÔÎ˘ÚÈÒÓ ÙË˜ ÃÒÚ·˜, fiˆ˜
‰È·ÈÛÙÒıËÎÂ Î·Ù¿ ÙËÓ ÂÚ›Ô‰Ô ÙË˜ ¤ÚÂ˘Ó·˜. ∂È‰ÈÎfiÙÂÚ·, ÔÈ
Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ ÙˆÓ ÂÈ‰ÒÓ ˘ÔÏÔÁ›˙ÔÓÙ·È ˆ˜
ÔÛÔÛÙ¿ Û˘ÌÌÂÙÔ¯‹˜ ÙˆÓ ‰··ÓÒÓ ÁÈ· Î¿ıÂ ÔÌ¿‰·,
˘ÔÔÌ¿‰· Î·È Â›‰Ô˜ (·Á·ıÔ‡ ‹ ̆ ËÚÂÛ›·˜), ÛÙÔ Û‡ÓÔÏÔ ÙˆÓ
‰··ÓÒÓ ÙÔ˘ Ì¤ÛÔ˘ ÓÔÈÎÔÎ˘ÚÈÔ‡.

√È Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ ÙˆÓ ÂÈ‰ÒÓ, ÌÂ ‚¿ÛË Ù·
·ÔÙÂÏ¤ÛÌ·Ù· ÙË˜ ∂√¶ 2004/05 –ÛÂ ÔÛÔÛÙ¿ Â› ÙÔÈ˜
¯ÈÏ›ÔÈ˜ (ò)– ÂÌÊ·Ó›˙ÔÓÙ·È ÛÙÔÓ ·ÎfiÏÔ˘ıÔ ›Ó·Î· ÁÈ· ÙÈ˜ 12
‚·ÛÈÎ¤˜ ÔÌ¿‰Â˜. ¶ÚÔ˜ ‰ÈÂ˘ÎfiÏ˘ÓÛË ÙˆÓ Û˘ÁÎÚ›ÛÂˆÓ, ÛÙÔÓ
›‰ÈÔ ›Ó·Î·, ÂÚÈ¤¯ÔÓÙ·È Î·È ÔÈ ·ÓÙ›ÛÙÔÈ¯ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ ÙÔ˘ ¤ÙÔ˘˜ 1999, ‚¿ÛÂÈ ÙˆÓ ‰Â‰ÔÌ¤ÓˆÓ ÙË˜ ∂√¶
1998/99.

6. Classification of items

The grouping of the items (goods and services), which are
included in the Index, was done in accordance with the
international COICOP classification (Classification Of
Individual Consumption by Purpose) and, in particular, as
this was adjusted to the requirements of the Harmonized
Indices of Consumer Prices (HICP) of EU member states,
thus creating the COICOP/HICP classification. 

More specifically, the grouping of the items of the revised
CPI is done in accordance with the COICOP/HICP rev.
Dec.99 classification, which is the last version of the above
COICOP/HICP classification.

After the establishment of COICOP/HICP rev. Dec.99
classification, a system of codes is used in the new Index,
both in the level of basic groups (2-digit breakdown), groups
(3-digit breakdown) and sub-groups (4-digit breakdown) and
in the level of species (5-digit breakdown) and variations of
species (8-digit breakdown). 

7. Weights of items

The weights of items, which are used for the compilation
of the revised Consumer Price Index, were calculated on the
basis of the 2004/05 HBS.

These weights refer to the average structure of consumer
expenditure of the private households in the whole country,
as this was derived during the conduct period of the survey.
In particular, the weight of each basic group, group, sub-
group and species (of goods and services) represents the
share (ò) of the average household expenditure for this
basic group, group, sub-group and species in the total
average household expenses.

The (ò) weights of the items, based on the results of the
2004/05 HBS, are shown in the following table, for all the 12
main groups. To facilitate comparisons, the table also
contains the corresponding weights for the year 1999, on
the basis of the data for the whole country of the 1998/99
HBS.

™˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜
Weights (ò)

°ÂÓÈÎfi˜ ¢Â›ÎÙË˜ ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹  . . . . . . . . .

1. ¢È·ÙÚÔÊ‹ Î·È ÌË ·ÏÎÔÔÏÔ‡¯· ÔÙ¿  . . . . . . .
2. ∞ÏÎÔÔÏÔ‡¯· ÔÙ¿ Î·È Î·Ófi˜  . . . . . . . . . . .
3. ŒÓ‰˘ÛË Î·È Àfi‰ËÛË  . . . . . . . . . . . . . . . . . .
4. ™Ù¤Á·ÛË  . . . . . . . . . . . . . . . . . . . . . . . . . . . .
5. ¢È·ÚÎ‹ ·Á·ı¿, Â›‰Ë ÓÔÈÎÔÎ˘ÚÈÔ‡ Î·È ̆ ËÚÂÛ›Â˜
6. ÀÁÂ›· . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
7. ªÂÙ·ÊÔÚ¤˜  . . . . . . . . . . . . . . . . . . . . . . . . . .
8. ∂ÈÎÔÈÓˆÓ›Â˜  . . . . . . . . . . . . . . . . . . . . . . . .
9. ∞Ó·„˘¯‹, ÔÏÈÙÈÛÙÈÎ¤˜ ‰Ú·ÛÙËÚÈfiÙËÙÂ˜  . . .

10. ∂Î·›‰Â˘ÛË . . . . . . . . . . . . . . . . . . . . . . . . . .
11. •ÂÓÔ‰Ô¯Â›·, Î·Ê¤, ÂÛÙÈ·ÙfiÚÈ·  . . . . . . . . . . .
12. ÕÏÏ· ·Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ . . . . . . . . . . . . . .

1.000,00

184,89
38,87
99,06

117,13
86,41
69,07

129,81
37,55
49,01
27,43
96,61
64,17

1.000,00

178,21
41,60
87,01

116,51
78,22
74,55

132,21
47,02
50,30
26,63

100,19
67,56

ŒÙÔ˘˜
1999
Year

ŒÙÔ˘˜
2005
Year

µ·ÛÈÎ¤˜ ÔÌ¿‰Â˜ ÂÈ‰ÒÓ Ù·ÍÈÓfiÌËÛË˜
COICOP/HICP

Main groups of items of the COICOP/HICP
classification

Overall Consumer Price Index

1. Food and non-alcoholic beverages
2. Alcoholic beverages and tobacco
3. Clothing and Footwear
4. Housing
5. Durable goods, household articles and services
6. Health
7. Transport
8. Communication
9. Recreation, cultural activities

10. Education
11. Hotels, cafès, restaurants
12. Miscellaneous goods and services
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8. ¶fiÏÂÈ˜ ÙÈÌÔÏË„›·˜

ªÂ ÛÎÔfi ÙËÓ ·ÓÙÈÚÔÛˆÂ˘ÙÈÎ‹ Î¿Ï˘„Ë Î·È ÙˆÓ 13 ¶ÂÚÈ-
ÊÂÚÂÈÒÓ ÙË˜ ÃÒÚ·˜ (·fi ÙËÓ ÏÂ˘Ú¿ ÙË˜ ÙÈÌÔÏË„›·˜), ·fi
Î¿ıÂ ¶ÂÚÈÊ¤ÚÂÈ· ÂÈÏ¤ÁÔÓÙ·È, ·Ó¿ÏÔÁ· ÌÂ ÙÔ Ì¤ÁÂıÔ˜ Î·È
ÙÈ˜ È‰È·ÈÙÂÚfiÙËÙÂ˜ ÙˆÓ ·ÁÔÚÒÓ ÙÔ˘˜, ·ÏÏ¿ Î·È ÙÔ
Û˘Ó··ÁfiÌÂÓÔ ÎfiÛÙÔ˜, Ì›· ¤ˆ˜ ‰‡Ô fiÏÂÈ˜ ÙÈÌÔÏË„›·˜, ÌÂ
ÂÍ·›ÚÂÛË ÙËÓ ¶ÂÚÈÊ¤ÚÂÈ· ÙË˜ ∫ÂÓÙÚÈÎ‹˜ ª·ÎÂ‰ÔÓ›·˜, fiÔ˘
ÂÈÏ¤ÁÔÓÙ·È 3 fiÏÂÈ˜.

™˘ÁÎÂÎÚÈÌ¤Ó·, Ë Û˘ÏÏÔÁ‹ ÙˆÓ ÙÈÌÒÓ (ÙÈÌÔÏË„›·) ‰ÈÂ-
ÓÂÚÁÂ›Ù·È ÛÂ 24 fiÏÂÈ˜ ÙË˜ ÃÒÚ·˜, ÙˆÓ ÔÔ›ˆÓ ÔÈ ·ÁÔÚ¤˜
ıÂˆÚÔ‡ÓÙ·È ˆ˜ ·ÓÙÈÚÔÛˆÂ˘ÙÈÎ¿ Î¤ÓÙÚ· Â˘Ú‡ÙÂÚˆÓ ÁÂˆ-
ÁÚ·ÊÈÎÒÓ ÂÚÈÔ¯ÒÓ.

√È fiÏÂÈ˜ ·˘Ù¤˜  ÂÌÊ·Ó›˙ÔÓÙ·È Î·Ù¿ ¶ÂÚÈÊ¤ÚÂÈ·, Î·ÙˆÙ¤Úˆ:

9. ¶ÏËı˘ÛÌÈ·ÎÔ› Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜

√È ÏËı˘ÛÌÈ·ÎÔ› Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ ÙˆÓ fiÏÂˆÓ
ÙÈÌÔÏË„›·˜ ˘ÔÏÔÁ›˙ÔÓÙ·È ˆ˜ ÔÛÔÛÙ¿ (%) ÙÔ˘ ÏËı˘ÛÌÔ‡
Î¿ıÂ fiÏË˜ ÙÈÌÔÏË„›·˜ ÛÙÔ Û‡ÓÔÏÔ ÙÔ˘ ÏËı˘ÛÌÔ‡ ÙË˜
ÃÒÚ·˜.

™ËÌÂÈÒÓÂÙ·È fiÙÈ, Î·Ù¿ ÙÔÓ ̆ ÔÏÔÁÈÛÌfi ÙˆÓ ÏËı˘ÛÌÈ·ÎÒÓ
Û˘ÓÙÂÏÂÛÙÒÓ ÛÙ¿ıÌÈÛË˜, Ï·Ì‚¿ÓÂÙ·È ̆ fi„Ë, ÂÎÙfi˜ ·fi ÙÔÓ
ÏËı˘ÛÌfi ÙË˜ Î¿ıÂ fiÏË˜, Î·È Ô ÏËı˘ÛÌfi˜ ÙË˜ Â˘Ú‡ÙÂÚË˜
ÁÂˆÁÚ·ÊÈÎ‹˜ ÂÚÈÔ¯‹˜ Ô˘ ·˘Ù‹ ·ÓÙÈÚÔÛˆÂ‡ÂÈ.

ªÂ ÙÔ˘˜ ÏËı˘ÛÌÈ·ÎÔ‡˜ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ ÛÙ·ıÌ›-
˙ÔÓÙ·È, Î·Ù¿ Î·ÓfiÓ·, ÔÈ ·ÙÔÌÈÎÔ› ‰Â›ÎÙÂ˜ ÙˆÓ ÂÈ‰ÒÓ ÙË˜ Î¿ıÂ
fiÏË˜ ÙÈÌÔÏË„›·˜, ÚÔÎÂÈÌ¤ÓÔ˘ Ó· ˘ÔÏÔÁÈÛıÔ‡Ó ÔÈ ÂÓ
ÏfiÁˆ ·ÙÔÌÈÎÔ› ‰Â›ÎÙÂ˜ ÛÙÔ Û‡ÓÔÏÔ ÃÒÚ·˜.

∂ÈÛËÌ·›ÓÂÙ·È fiÙÈ ÁÈ· ÙËÓ (ÏËı˘ÛÌÈ·Î‹) ÛÙ¿ıÌÈÛË ÔÚÈ-
ÛÌ¤ÓˆÓ ÂÈ‰ÒÓ ÙÔ˘ ¢Â›ÎÙË (¯. ·ÛÙÈÎ¤˜ Û˘ÁÎÔÈÓˆÓ›Â˜), ÁÈ·
Ù· ÔÔ›· ̆ ¿Ú¯Ô˘Ó ·ÎÚÈ‚‹ ÛÙÔÈ¯Â›· ÙË˜ ·Í›·˜ Î·Ù·Ó¿ÏˆÛË˜
Î·Ù¿ ÂÚÈÔ¯‹, ̄ ÚËÛÈÌÔÔÈÔ‡ÓÙ·È Ù· ÛÙÔÈ¯Â›· ·˘Ù¿, ·ÓÙ› ÙˆÓ
·Ó·ÊÂÚfiÌÂÓˆÓ ÏËı˘ÛÌÈ·ÎÒÓ Û˘ÓÙÂÏÂÛÙÒÓ ÛÙ¿ıÌÈÛË˜,
Î·Ù¿ ÙÔÓ ˘ÔÏÔÁÈÛÌfi ÙˆÓ ·ÙÔÌÈÎÒÓ ‰ÂÈÎÙÒÓ ÙˆÓ ÂÓ ÏfiÁˆ
ÂÈ‰ÒÓ ÛÙÔ ™‡ÓÔÏÔ ÃÒÚ·˜.

8. Price collection cities

For the representative coverage of all the 13 Regions
(NUTS 2) of Greece (as regards the price collection), one or
two price collection cities are selected from each Region,
depending on both the size and particularities of their markets
and the implied cost, with the exception of the Region of
Kentriki Makedonia, from which 3 cities are selected.

In particular, prices are collected from 24 cities, whose
markets are considered as representative centres of wider
geographic areas. 

These cities by Region are shown, below:

9. Population weights

The population weights of the price collection cities are
calculated as percentages (%) of the population of each city
in the total population of Greece.

It should be noted that for the calculation of population
weights, in addition to the population of each city, the
population of the wider geographic area which the city
represents is also taken into account.

In general, the population weights are used for the
weighting of the individual indices (sub-indices) of the items
for each price collection city, in order to calculate these sub-
indices for the whole country.

For the weighting of the sub-indices of some items (e.g.
urban transports), where accurate information on the local
consumption value is available, this information is used
instead of the above mentioned population weights.

¶ÂÚÈÊ¤ÚÂÈÂ˜—Regions ¶fiÏÂÈ˜ ÙÈÌÔÏË„›·˜—Price collection cities

1. ∞Ó·ÙÔÏÈÎ‹ ª·ÎÂ‰ÔÓ›· Î·È £Ú¿ÎË—Anatoliki Makedonia and Thraki

2. ∫ÂÓÙÚÈÎ‹ ª·ÎÂ‰ÔÓ›·—Kentriki Makedonia  . . . . . . . . . . . . . . . . . .

3. ¢˘ÙÈÎ‹ ª·ÎÂ‰ÔÓ›·—Dytiki Makedonia  . . . . . . . . . . . . . . . . . . . . .

4. ◊ÂÈÚÔ˜—Ipeiros  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

5. £ÂÛÛ·Ï›·—Thessalia  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

6. πfiÓÈÔÈ ¡‹ÛÔÈ—Ionioi Nisoi  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

7. ¢˘ÙÈÎ‹ ∂ÏÏ¿˜—Dytiki Hellas  . . . . . . . . . . . . . . . . . . . . . . . . . . . .

8. ™ÙÂÚÂ¿ ∂ÏÏ¿˜—Sterea Hellas  . . . . . . . . . . . . . . . . . . . . . . . . . . .

9. ∞ÙÙÈÎ‹—Attiki  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

10. ¶ÂÏÔfiÓÓËÛÔ˜—Peloponnisos  . . . . . . . . . . . . . . . . . . . . . . . . . . .

11. ¡‹ÛÔÈ µÔÚÂ›Ô˘ ∞ÈÁ·›Ô˘—Nisoi Voreiou Aigaiou  . . . . . . . . . . . . . .

12. ¡‹ÛÔÈ ¡ÔÙ›Ô˘ ∞ÈÁ·›Ô˘—Nisoi Notiou Aigaiou  . . . . . . . . . . . . . . . .

13. ∫Ú‹ÙË—Kriti  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

∫·‚¿Ï·—Kavala
∫ÔÌÔÙËÓ‹—Komotini
£ÂÛÛ·ÏÔÓ›ÎË—Thessaloniki
™¤ÚÚÂ˜—Serres
Œ‰ÂÛÛ·— Edessa
∫Ô˙¿ÓË—Kozani
°ÚÂ‚ÂÓ¿—Grevena
πˆ¿ÓÓÈÓ·—Ioannina
∏ÁÔ˘ÌÂÓ›ÙÛ·—Igoumenitsa
§¿ÚÈÛ·—Larissa
µfiÏÔ˜—Volos
∫¤ÚÎ˘Ú·—Kerkyra
§Â˘Î¿‰·—Lefkada
¶¿ÙÚ·—Patra,
ªÂÛÔÏfiÁÁÈ—Messologhi
§·Ì›·—Lamia
ÕÌÊÈÛÛ·—Amfissa
¶ÂÚÈÊ¤ÚÂÈ· ¶ÚˆÙÂ˘Ô‡ÛË˜—Greater Athens (Athens –

Pireas)
∫·Ï·Ì¿Ù·—Kalamata
∆Ú›ÔÏË—Tripoli
ª˘ÙÈÏ‹ÓË—Mytilini

ƒfi‰Ô˜—Rodos

∏Ú¿ÎÏÂÈÔ—Iraklio
ÕÁÈÔ˜ ¡ÈÎfiÏ·Ô˜—Agios Nikolaos
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√È ÏËı˘ÛÌÈ·ÎÔ› Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ ÙÔ˘ ·Ó·ıÂˆ-
ÚËÌ¤ÓÔ˘ ¢Â›ÎÙË ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹ ÚÔ‹Ïı·Ó ·fi Ù· ÛÙÔÈ-
¯Â›· ÙË˜ °ÂÓÈÎ‹˜ ∞ÔÁÚ·Ê‹˜ ¶ÏËı˘ÛÌÔ‡ ÙÔ˘ ¤ÙÔ˘˜ 2001
Î·È ÂÌÊ·Ó›˙ÔÓÙ·È, Î·Ù¿ fiÏË ÙÈÌÔÏË„›·˜, ˆ˜ ·ÎÔÏÔ‡ıˆ˜:

10. ¶ËÁ¤˜ ÙÈÌÔÏË„›·˜

√È ËÁ¤˜ ÙÈÌÔÏË„›·˜ Â›Ó·È Î·Ù·ÛÙ‹Ì·Ù· ÏÈ·ÓÈÎ‹˜
ÒÏËÛË˜, ÂÈ¯ÂÈÚ‹ÛÂÈ˜ ·ÚÔ¯‹˜ ̆ ËÚÂÛÈÒÓ, Ï·˚Î¤˜ ·ÁÔÚ¤˜
ÎÏ., Ô˘ ‰È·ı¤ÙÔ˘Ó Û˘ÁÎÂÎÚÈÌ¤Ó· Â›‰Ë Î·È ·Ú·ÏÏ·Á¤˜
·˘ÙÒÓ, Ù· ÔÔ›· Î·Ù·Ó·Ï›ÛÎÔÓÙ·È Û˘Ó‹ıˆ˜ ·fi ÙÔ ÌÂÁ·-
Ï‡ÙÂÚÔ Ì¤ÚÔ˜ ÙˆÓ ÓÔÈÎÔÎ˘ÚÈÒÓ ÙË˜ ÂÚÈÔ¯‹˜.

√È ËÁ¤˜ ÙÈÌÔÏË„›·˜ ÂÈÏ¤ÁÔÓÙ·È Î·Ù¿ Ù¤ÙÔÈÔ ÙÚfiÔ, ÒÛÙÂ
Ó· Â›Ó·È ·ÓÙÈÚÔÛˆÂ˘ÙÈÎ¤˜ ÙˆÓ ÎÏ¿‰ˆÓ ÙˆÓ Î·Ù·ÛÙËÌ¿-
ÙˆÓ Ô˘ Á›ÓÔÓÙ·È ÔÈ ·ÁÔÚ¤˜ ÙˆÓ ÓÔÈÎÔÎ˘ÚÈÒÓ ÙË˜ ÃÒÚ·˜,
ÛÙÈ˜ 24 ÂÈÏÂÁÂ›ÛÂ˜, ÁÈ· ÙÈÌÔÏË„›·, fiÏÂÈ˜.

∆· ÎÚÈÙ‹ÚÈ· ·ÓÙÈÚÔÛˆÂ˘ÙÈÎfiÙËÙ·˜ ÙˆÓ ËÁÒÓ ÙÈÌÔÏË-
„›·˜, ‚¿ÛÂÈ ÙˆÓ ÔÔ›ˆÓ Á›ÓÂÙ·È Ë ÂÈÏÔÁ‹ ÙÔ˘˜, Â›Ó·È Ô
fiÁÎÔ˜ ÙˆÓ ‰ÈÂÓÂÚÁÔ‡ÌÂÓˆÓ ˆÏ‹ÛÂˆÓ, Ë ÁÂˆÁÚ·ÊÈÎ‹ ÙÔ˘˜
ÂÁÎ·Ù¿ÛÙ·ÛË, Î·ıÒ˜ Î·È Ë ‰˘Ó·ÙfiÙËÙ· ‰È¿ıÂÛË˜, ÛÂ Û˘ÓÂ¯‹
‚¿ÛË, ÙˆÓ ÂÈ‰ÒÓ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜.

∞fi ÙÔ ̆ ¿Ú¯ÔÓ ‰Â›ÁÌ· ËÁÒÓ ÙÈÌÔÏË„›·˜, ‰È·ÙËÚÔ‡ÓÙ·È
ÂÎÂ›ÓÂ˜ Ô˘ ÂÍ·ÎÔÏÔ˘ıÔ‡Ó Ó· Â›Ó·È ·ÓÙÈÚÔÛˆÂ˘ÙÈÎ¤˜,
ÂÓÒ ·ÓÙÈÎ·ı›ÛÙ·ÓÙ·È fiÛÂ˜ ‰ÂÓ ÏËÚÔ‡Ó ÙÈ˜ ··Ú·›ÙËÙÂ˜
ÚÔ¸Ôı¤ÛÂÈ˜ ÂÈÏÔÁ‹˜ ÙÔ˘˜. ∂ÎÙfi˜ ·fi ÙËÓ ·ÓÙÈÎ·Ù¿-
ÛÙ·ÛË ÙˆÓ ÌË ·ÓÙÈÚÔÛˆÂ˘ÙÈÎÒÓ ËÁÒÓ ÙÈÌÔÏË„›·˜ ÙÔ˘
˘ÊÈÛÙ¿ÌÂÓÔ˘ ‰Â›ÁÌ·ÙÔ˜, ÛÙÔ Ó¤Ô ¢Â›ÎÙË ¤ÁÈÓÂ Â¤ÎÙ·ÛË
ÙÔ˘ ‰Â›ÁÌ·ÙÔ˜ ·˘ÙÔ‡ (ÛÂ fiÏÂ˜ ÙÈ˜ ·ÓˆÙ¤Úˆ fiÏÂÈ˜), ÚÔ-
ÎÂÈÌ¤ÓÔ˘ Ó· ·ÓÙÈÌÂÙˆÈÛıÂ› Ë ÙÈÌÔÏË„›· ÙˆÓ Ó¤ˆÓ ÂÈ‰ÒÓ,
·ÏÏ¿ Î·È Ó· ‚ÂÏÙÈˆıÂ› Ë ·ÓÙÈÚÔÛˆÂ˘ÙÈÎfiÙËÙ· ÙÔ˘ ¢Â›ÎÙË,
·fi ÙËÓ ÏÂ˘Ú¿ ÙË˜ ÙÈÌÔÏË„›·˜. ™ÙÔ Ï·›ÛÈÔ ·˘Ùfi,
·˘Í‹ıËÎÂ Ô ·ÚÈıÌfi˜ ÙˆÓ Û˘ÏÏÂÁfiÌÂÓˆÓ ÙÈÌÒÓ ·Ó¿ Â›‰Ô˜,
ÁÈ· Ù· Â›‰Ë ÙˆÓ supermarkets, ÛÙÈ˜ ÏÂÁfiÌÂÓÂ˜ «ÌÈÎÚ¤˜»
fiÏÂÈ˜ ÙÈÌÔÏË„›·˜, ‰ËÏ·‰‹ ÛÙÈ˜ ¤ÍÈ fiÏÂÈ˜ ÌÂ ÙÔ˘˜ ÌÈÎÚfi-
ÙÂÚÔ˘˜ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜.

The population weights of the revised CPI were derived
from the 2001 General Population Census data. These
weights are shown, by price collection city, in the following
table: 

10. Outlets

Prices are collected from retail sales outlets, enterprises
rendering services, street markets, etc., selling particular
species and varieties of species that are usually consumed
by the majority of households in the area.

The outlets are selected so as to be representative of the
branches of shops, from which the households make their
purchases in the 24 selected price collection cities.

The representativeness criteria of outlets, on the basis of
which these are selected, are the volume of sales realised,
their geographic location and the availability of items, for
which prices are collected, on a continuous basis.

In the existing sample of outlets remain those outlets
which continue to be representative, while the outlets that
do not meet the requirements of their selection are replaced.
Besides the replacement of the non-representative outlets in
the existing sample, this sample was also extended (in all
the above cities) for dealing with the price collection of the
new items and for the better representativeness of the
Index, as regards the price collection. In this frame, the
number of collected prices per species, for the goods of
supermarkets, in the so-called "small" price collection cities,
namely the six cities with the smaller population weights,
was increased.

¶fiÏÂÈ˜ ÙÈÌÔÏË„›·˜ Price collection cities
¶ÏËı˘ÛÌÈ·ÎÔ› Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜

Population weights (%)

™‡ÓÔÏÔ . . . . . . . . . . . . . . . . . . . . . . . .

1. ∞ı‹Ó· – ¶ÂÈÚ·È¿˜ . . . . . . . . . . . . . . .
2. £ÂÛÛ·ÏÔÓ›ÎË  . . . . . . . . . . . . . . . . . .
3. ¶¿ÙÚ·  . . . . . . . . . . . . . . . . . . . . . . . .
4. §¿ÚÈÛ·  . . . . . . . . . . . . . . . . . . . . . . .
5. ∏Ú¿ÎÏÂÈÔ  . . . . . . . . . . . . . . . . . . . . .
6. ∫·‚¿Ï· . . . . . . . . . . . . . . . . . . . . . . .
7. πˆ¿ÓÓÈÓ·  . . . . . . . . . . . . . . . . . . . . . .
8. ∫·Ï·Ì¿Ù·  . . . . . . . . . . . . . . . . . . . . .
9. µfiÏÔ˜  . . . . . . . . . . . . . . . . . . . . . . . .

10. ∫Ô˙¿ÓË  . . . . . . . . . . . . . . . . . . . . . . .
11. ∫ÔÌÔÙËÓ‹  . . . . . . . . . . . . . . . . . . . . .
12. ª˘ÙÈÏ‹ÓË  . . . . . . . . . . . . . . . . . . . . .
13. ™¤ÚÚÂ˜  . . . . . . . . . . . . . . . . . . . . . . .
14. §·Ì›·  . . . . . . . . . . . . . . . . . . . . . . . .
15. ∫¤ÚÎ˘Ú·  . . . . . . . . . . . . . . . . . . . . . .
16. ƒfi‰Ô˜  . . . . . . . . . . . . . . . . . . . . . . . .
17. ∆Ú›ÔÏË  . . . . . . . . . . . . . . . . . . . . . .
18. Œ‰ÂÛÛ· . . . . . . . . . . . . . . . . . . . . . . .
19. ªÂÛÔÏfiÁÁÈ  . . . . . . . . . . . . . . . . . . . .
20. ÕÁÈÔ˜ ¡ÈÎfiÏ·Ô˜  . . . . . . . . . . . . . . . .
21. §Â˘Î¿‰·  . . . . . . . . . . . . . . . . . . . . . .
22. ÕÌÊÈÛÛ·  . . . . . . . . . . . . . . . . . . . . . .
23. ∏ÁÔ˘ÌÂÓ›ÙÛ·  . . . . . . . . . . . . . . . . . .
24. °ÚÂ‚ÂÓ¿  . . . . . . . . . . . . . . . . . . . . . .

Total

1. Athens – Pireas
2. Thessaloniki
3. Patra
4. Larissa
5. Iraklio
6. Kavala
7. Ioannina
8. Kalamata
9. Volos

10. Kozani
11. Komotini
12. Mytilini
13. Serres
14. Lamia
15. Kerkyra
16. Rodos
17. Tripoli
18. Edessa
19. Messologhi
20. Agios Nikolaos
21. Lefkada
22. Amfissa
23. Igoumenitsa
24. Grevena

100,00

40,64
12,74

5,81
4,90
4,83
3,23
2,83
2,55
2,45
2,43
2,40
1,90
1,85
1,79
1,75
1,75
1,58
1,44
0,72
0,70
0,50
0,44
0,42
0,35
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∆Ô Ì¤ÁÂıÔ˜ ‰Â›ÁÌ·ÙÔ˜ ÙˆÓ ËÁÒÓ ÙÈÌÔÏË„›·˜, Î·Ù¿ fiÏË,
ÂÍ·ÚÙ¿Ù·È ·fi ÙÔ Ì¤ÁÂıÔ˜ ·ÁÔÚ¿˜ (ÏËı˘ÛÌfi˜) ÙË˜ Î¿ıÂ
ÂÚÈÔ¯‹˜. √ ·ÚÈıÌfi˜ ÙˆÓ ËÁÒÓ ÙÈÌÔÏË„›·˜ ÁÈ· fiÏ· Ù· Â›‰Ë
ÙÔ˘ ¢Â›ÎÙË (ÂÎÙfi˜ ÂÓÔÈÎ›ˆÓ) ·Ó¤Ú¯ÂÙ·È Û˘ÓÔÏÈÎ¿ ÛÂ 4.500
Î·Ù·ÛÙ‹Ì·Ù· (‹ ÂÈ¯ÂÈÚ‹ÛÂÈ˜).

√È ËÁ¤˜ ÙÈÌÔÏË„›·˜, ·Ó·ÏfiÁˆ˜ ÙˆÓ ÂÈ‰ÒÓ, ‰È·ÎÚ›ÓÔÓÙ·È
ÛÂ ÔÏ˘Î·Ù·ÛÙ‹Ì·Ù·, ÂÈ‰ÈÎ¿ Î·Ù·ÛÙ‹Ì·Ù·, supermarkets,
˘·›ıÚÈÂ˜ ·ÁÔÚ¤˜ Î·È ÂÈ¯ÂÈÚ‹ÛÂÈ˜ ·ÚÔ¯‹˜ ̆ ËÚÂÛÈÒÓ. °È·
ÔÚÈÛÌ¤Ó· Â›‰Ë, Ô˘ Ë ÙÈÌ‹ ÙÔ˘˜ Î·ıÔÚ›˙ÂÙ·È ÎÂÓÙÚÈÎ¿ (ËÏÂ-
ÎÙÚÈÎfi ÚÂ‡Ì·, ÙËÏ¤ÊˆÓÔ, ÂÈÛÈÙ‹ÚÈ· Û˘ÁÎÔÈÓˆÓÈÒÓ ÎÏ.), Ù·
··Ú·›ÙËÙ· ÛÙÔÈ¯Â›· Û˘ÁÎÂÓÙÚÒÓÔÓÙ·È ·fi ÙÈ˜ ·ÓÙ›ÛÙÔÈ¯Â˜
ÂÈ¯ÂÈÚ‹ÛÂÈ˜ ‹ ÔÚÁ·ÓÈÛÌÔ‡˜ Î·È ÏÔÈ¤˜ ·ÚÌfi‰ÈÂ˜ ˘Ë-
ÚÂÛ›Â˜.

√È ÙÈÌ¤˜ ÙˆÓ ÂÓÔÈÎ›ˆÓ ·Ó·Ê¤ÚÔÓÙ·È ÛÂ ¤Ó· Ù˘¯·›Ô ÛÙÚˆ-
Ì·ÙÔÔÈËÌ¤ÓÔ ‰Â›ÁÌ· 4.500 ÂÓÔÈÎÈ·˙fiÌÂÓˆÓ Î·ÙÔÈÎÈÒÓ, ÛÙÔ
Û‡ÓÔÏÔ ÃÒÚ·˜. √ ˘ÔÏÔÁÈÛÌfi˜ ÙÔ˘ ˘Ô‰Â›ÎÙË ÂÓÔÈÎ›ˆÓ,
Î¿ıÂ Ì‹Ó·, ‚·Û›˙ÂÙ·È ÛÙÈ˜ ÙÈÌ¤˜ ÂÓÔÈÎ›ˆÓ Î·ÙÔÈÎÈÒÓ ÂÓfi˜
Î˘ÏÈfiÌÂÓÔ˘ ˘Ô-‰Â›ÁÌ·ÙÔ˜ 350, ÂÚ›Ô˘, ÂÓÔÈÎÈ·˙fiÌÂÓˆÓ
Î·ÙÔÈÎÈÒÓ.

11. ∂ÈÏÔÁ‹ ÙˆÓ ÂÈ‰ÒÓ

√ ¢Â›ÎÙË˜ ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹ Ô˘ Î·Ù·ÚÙ›˙ÂÙ·È ÛÙË ÃÒÚ·
Ì·˜ ¤¯ÂÈ ˆ˜ ÛÎÔfi ÙË Ì¤ÙÚËÛË ÙˆÓ ÌÂÙ·‚ÔÏÒÓ ÙÔ˘ ÁÂÓÈÎÔ‡
ÂÈ¤‰Ô˘ ÙˆÓ ÙÈÌÒÓ ÙˆÓ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ ÂÓfi˜
ÚÔÙ‡Ô˘ Î·Ù·Ó¿ÏˆÛË˜ ÙÔ˘ Ì¤ÛÔ˘ ÓÔÈÎÔÎ˘ÚÈÔ‡, ÙÔ ÔÔ›Ô
ıÂˆÚÂ›Ù·È fiÙÈ ·Ú·Ì¤ÓÂÈ ÛÙ·ıÂÚfi Ì¤¯ÚÈ ÙËÓ ÂfiÌÂÓË ·Ó·-
ıÂÒÚËÛË ÙÔ˘ ¢Â›ÎÙË.

™ÙËÓ Ú¿ÍË Â›Ó·È, Ú·ÎÙÈÎ¿, ·‰‡Ó·ÙË Ë Û˘ÏÏÔÁ‹ ÏÈ·ÓÈÎÒÓ
ÙÈÌÒÓ ÁÈ· fiÏÂ˜ ÙÈ˜ ÔÈÎÈÏ›Â˜ ÙˆÓ ·Á·ıÒÓ Î·È ÙˆÓ ̆ ËÚÂÛÈÒÓ
Ô˘ ·ÁÔÚ¿˙ÔÓÙ·È ·fi Ù· ÓÔÈÎÔÎ˘ÚÈ¿. ŒÙÛÈ, Î·ı›ÛÙ·Ù·È
ÂÈÙ·ÎÙÈÎ‹ Ë ·Ó¿ÁÎË ÙË˜ ÂÈÏÔÁ‹˜ ÂÓfi˜ ‰Â›ÁÌ·ÙÔ˜ ·Á·ıÒÓ
Î·È ˘ËÚÂÛÈÒÓ, ·ÓÙÈÚÔÛˆÂ˘ÙÈÎÒÓ ÙÔ˘ Û˘ÓfiÏÔ˘ ÙˆÓ
ÂÈ‰ÒÓ, ·fi ÏÂ˘Ú¿˜ ÌÂÙ·‚ÔÏ‹˜ ÙÈÌÒÓ.

∏ Û‡ÓıÂÛË ÙÔ˘ «Î·Ï·ıÈÔ‡ ÙË˜ ÓÔÈÎÔÎ˘Ú¿˜», Ë ÂÈÏÔÁ‹,
‰ËÏ·‰‹, ÙˆÓ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ Ô˘ ˘ÂÈÛ¤Ú¯ÔÓÙ·È
ÛÙÔÓ ˘ÔÏÔÁÈÛÌfi ÙÔ˘ ¢Â›ÎÙË, Â›Ó·È ‚·ÛÈÎ‹˜ ÛËÌ·Û›·˜ ÁÈ·
ÙËÓ ·Ú·ÎÔÏÔ‡ıËÛË ÙË˜ ÂÍ¤ÏÈÍË˜ ÙˆÓ ÙÈÌÒÓ Î·Ù·Ó·ÏˆÙ‹
Î·Ù¿ Ì‹Ó·. °È· ÙÔ ÛÎÔfi ·˘Ùfi, Î·Ù·‚Ï‹ıËÎÂ ÚÔÛ¿ıÂÈ· Ó·
ÂÚÈÏËÊıÔ‡Ó ÛÙÔ Ó¤Ô ¢Â›ÎÙË Ù· Â›‰Ë (·Á·ı¿ Î·È ̆ ËÚÂÛ›Â˜)
Ô˘ ıÂˆÚ‹ıËÎ·Ó ÛËÌ·ÓÙÈÎ¿ Î·È ·ÓÙÈÚÔÛˆÂ˘ÙÈÎ¿ ÙË˜
Î·Ù·Ó¿ÏˆÛË˜, ÌÂ ‚¿ÛË Ù· ÛÙÔÈ¯Â›· Ô˘ ÚÔ¤Î˘„·Ó ·fi ÙËÓ
∂√¶ 2004/05, Î·ıÒ˜ Î·È ·fi ÂÈ‰ÈÎ‹ ¤ÚÂ˘Ó· ÙË˜ ·ÁÔÚ¿˜.

∞fi Î¿ıÂ ˘ÔÔÌ¿‰· ÂÈÏ¤¯ıËÎÂ Ô ·Ó·ÁÎ·›Ô˜ ·ÚÈıÌfi˜
ÂÈ‰ÒÓ, ÒÛÙÂ Ó· ‰È·ÛÊ·Ï›˙ÂÙ·È Ë ·ÓÙÈÚÔÛˆÂ˘ÙÈÎfiÙËÙ· ÙÔ˘
·ÙÔÌÈÎÔ‡ ‰Â›ÎÙË ÙË˜ ̆ ÔÔÌ¿‰·˜. ™˘ÁÎÂÎÚÈÌ¤Ó·, fiÏ· Ù· Â›‰Ë
Î¿ıÂ ˘ÔÔÌ¿‰·˜ ˘Ô‰È·ÈÚ¤ıËÎ·Ó ÛÂ ÌÈÎÚ¤˜ Î·ÙËÁÔÚ›Â˜
ÔÌÔÈÔÁÂÓÒÓ ÂÈ‰ÒÓ Î·È ÛÙË Û˘Ó¤¯ÂÈ· ÂÈÏ¤¯ıËÎ·Ó ·fi Î¿ıÂ
Î·ÙËÁÔÚ›· ¤Ó· ‹ ÂÚÈÛÛfiÙÂÚ· Â›‰Ë, ÙˆÓ ÔÔ›ˆÓ Ë ÌÂÙ·‚ÔÏ‹
ÙˆÓ ÙÈÌÒÓ ·ÓÙ·Ó·ÎÏ¿ Î·È ÙË ÌÂÙ·‚ÔÏ‹ ÙˆÓ ˘fiÏÔÈˆÓ
ÔÌÔÈÔÁÂÓÒÓ ÂÈ‰ÒÓ ÙË˜ ›‰È·˜ Î·ÙËÁÔÚ›·˜.

∂›ÛË˜, ÎÚÈÙ‹ÚÈÔ ÂÈÏÔÁ‹˜ ÙˆÓ ÂÈ‰ÒÓ ·ÔÙ¤ÏÂÛÂ Î·È Ë
‰˘Ó·ÙfiÙËÙ· ‰È·¯ÚÔÓÈÎ‹˜ ·Ú·ÎÔÏÔ‡ıËÛË˜ (Û˘ÏÏÔÁ‹˜ ÙÈ-
ÌÒÓ) ÙˆÓ ÌÂÙ·‚ÔÏÒÓ ÙˆÓ ÙÈÌÒÓ ÙˆÓ ÂÓ ÏfiÁˆ ÂÈ‰ÒÓ.

™˘ÓÔÏÈÎ¿, Ù· Â›‰Ë ·Á·ıÒÓ Î·È ̆ ËÚÂÛÈÒÓ ÙÔ˘ Ó¤Ô˘ ¢Â›ÎÙË
∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹ ·Ó¤Ú¯ÔÓÙ·È ÛÂ 784 Ô˘ ·Ó·Ù‡ÛÛÔÓÙ·È
ÛÙË Û˘Ó¤¯ÂÈ· ÛÂ ÔÏ‡ ÌÂÁ·Ï‡ÙÂÚÔ ·ÚÈıÌfi ÔÈÎÈÏÈÒÓ/·Ú·Ï-
Ï·ÁÒÓ. ™Â Û¯¤ÛË ÌÂ ÙÔÓ ÚÔËÁÔ‡ÌÂÓÔ ¢Â›ÎÙË ∆ÈÌÒÓ ∫·-
Ù·Ó·ÏˆÙ‹, ÚÔÛÙ¤ıËÎ·Ó ÂÎ·ÙfiÓ ¤Ó· (101) Ó¤· Â›‰Ë Î·È
·Ê·ÈÚ¤ıËÎ·Ó Û·Ú¿ÓÙ· ‰‡Ô (42) ·Ï·È¿ Â›‰Ë.

∞Ó¿Ï˘ÛË ÙˆÓ ·ÓˆÙ¤Úˆ ÂÈ‰ÒÓ ·Ú·Ù›ıÂÙ·È ÛÙÔ˘˜ ¶›Ó·ÎÂ˜
π, ππ Î·È πππ ÙÔ˘ ¶·Ú·ÚÙ‹Ì·ÙÔ˜ ÙÔ˘ ·ÚfiÓÙÔ˜ ‰ËÌÔÛÈÂ‡Ì·ÙÔ˜.

12. ™˘ÏÏÔÁ‹ ÙÈÌÒÓ

∏ ‰È·‰ÈÎ·Û›· Î·È Ô ÙÚfiÔ˜ Û˘ÏÏÔÁ‹˜ ÙˆÓ ÙÈÌÒÓ ÙˆÓ
·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ (ÙÈÌÔÏË„›·) ·ÔÙÂÏÂ› ‚·ÛÈÎfi

The sample size of outlets, in each price collection city,
depends on the market size (population) of each area. The
total number of outlets for all items included in the Index
(apart from rents) amounts to 4.500.

Depending on the items, the outlets are distinguished in
department stores, specialised stores, supermarkets, open
air markets and enterprises rendering services. For those
items whose prices are centrally fixed (e.g. electricity,
telephone services, tickets of transport means etc.), the
required information is collected from the relevant enter-
prises, Organizations and other competent Services.

The rentals refer to a random stratified sample of 4.500
rented dwellings, in the whole country. The calculation of the
sub-index of rents, every month, is based on the rentals of a
rotated sub-sample of about 350 rented dwellings.

11. Selection of items

The Consumer Price Index, which is compiled in Greece,
aims to the measurement of the changes in the general
price level of goods and services of the consumption pattern
of an average household, which it is considered to remain
unchangeable until the next CPI revision.

In practice it is impossible to collect retail prices for all the
varieties of goods and services purchased by the
households. Thus, the selection of a sample of goods and
services, which are representative of all goods and services,
as regards price changes, is imperative. 

The composition of the "household basket", i.e. the
selection of goods and services which are included in the
Index, is very important in order to follow the evolution of
consumer prices on a monthly basis. For this purpose,
efforts have been made for the inclusion in the new Index of
items (goods and services) which were considered to be
important and representative, as regards the consumption,
on the basis of both the 2004/05 HBS data and the results
of a specific market survey.

From each sub-group the necessary number of items was
selected to ensure the representativeness of the individual
index of the sub-group. Specifically, all the items in a sub-
group were broken down into small categories of similar
ones and then from each such category one or more items
were selected, whose price changes reflect the price
changes of all items in the category.

Furthermore, a selection criterion of the items was the
possibility to register their price changes in the course of
time.

Goods and services of the new Consumer Price Index
amount, in total, to 784, which then are broken down to a
greater number of varieties. Compared to the previous CPI,
one hundred one (101) new items have been added, while
fourty two (42) old items have been deleted. 

The breakdown of the above items is shown in Tables I, II
and III of the Annex.

12. Price collection

The procedure and technique followed for the price
collection of goods and services is essential for the right
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·Ú¿ÁÔÓÙ· ÁÈ· ÙË ÛˆÛÙ‹ ·ÔÙ‡ˆÛË ÙË˜ ÂÍ¤ÏÈÍË˜ ÙˆÓ
ÙÈÌÒÓ, Ì¤Ûˆ ÙÔ˘ ¢Â›ÎÙË.

∏ ÙÈÌÔÏË„›· ‰ÈÂÓÂÚÁÂ›Ù·È ÌÂ Â›ÛÎÂ„Ë ¤ÌÂÈÚˆÓ ˘·Ï-
Ï‹ÏˆÓ ÙË˜ ∂™À∂ ÛÙÈ˜ ËÁ¤˜ ÙÈÌÔÏË„›·˜, ÂÓÙfi˜ ÙÔ˘ Î·ıÔÚÈ-
ÛÌ¤ÓÔ˘ ¯ÚÔÓÈÎÔ‡ ‰È·ÛÙ‹Ì·ÙÔ˜ ÙÔ˘ Ì‹Ó· ‹ ÙËÓ ÔÚÈÛÌ¤ÓË
ËÌ¤Ú· ÙË˜ Â‚‰ÔÌ¿‰·˜, ÔÈ ÔÔ›ÔÈ Î·Ù·ÁÚ¿ÊÔ˘Ó ÙÈ˜ ÙÈÌ¤˜ ÛÂ
ÂÈ‰ÈÎ¿ Û¯Â‰È·ÛÌ¤Ó· ¤ÓÙ˘· ÙÈÌÔÏË„›·˜.

√È Û˘ÏÏÂÁfiÌÂÓÂ˜ ÙÈÌ¤˜ ·ÓÙ·ÔÎÚ›ÓÔÓÙ·È ÛÙÔ Ú·ÁÌ·ÙÈÎ¿
Î·Ù·‚·ÏÏfiÌÂÓÔ ·fi ÙÔÓ Î·Ù·Ó·ÏˆÙ‹ Ù›ÌËÌ· (actually paid
prices) Î·È ·Ó·Ê¤ÚÔÓÙ·È ÛÂ ˆÏ‹ÛÂÈ˜ «ÙÔÈ˜ ÌÂÙÚËÙÔ›˜».

∏ Û˘¯ÓfiÙËÙ· Û˘ÏÏÔÁ‹˜ ÙˆÓ ÙÈÌÒÓ ‰È·Ê¤ÚÂÈ ·Ó¿ÏÔÁ· ÌÂ
ÙË Ê‡ÛË ÙÔ˘ ·Á·ıÔ‡. √È ÙÈÌ¤˜ ÙˆÓ ÓˆÒÓ ÊÚÔ‡ÙˆÓ, ÙˆÓ
ÓˆÒÓ Ï·¯·ÓÈÎÒÓ Î·È ÙˆÓ ÓˆÒÓ „·ÚÈÒÓ, ÂÂÈ‰‹ ÂË-
ÚÂ¿˙ÔÓÙ·È ·fi ÂÍˆÁÂÓÂ›˜ ·Ú¿ÁÔÓÙÂ˜ (fiˆ˜ Â›Ó·È ÔÈ
Î·ÈÚÈÎ¤˜ Û˘Óı‹ÎÂ˜), Û˘ÏÏ¤ÁÔÓÙ·È Û˘¯ÓfiÙÂÚ·, Î·È Û˘ÁÎÂ-
ÎÚÈÌ¤Ó· Ì›· ÊÔÚ¿ ÙËÓ Â‚‰ÔÌ¿‰·. √È ÙÈÌ¤˜ ÙˆÓ ÏÔÈÒÓ ÂÈ‰ÒÓ
Û˘ÏÏ¤ÁÔÓÙ·È Ì›· ÊÔÚ¿ ÙÔ Ì‹Ó·. √È Â‚‰ÔÌ·‰È·›Â˜ ÙÈÌ¤˜
·Ó·Ê¤ÚÔÓÙ·È ÛÙËÓ ËÌ¤Ú· ∆Ú›ÙË. √È ÌËÓÈ·›Â˜ ÙÈÌ¤˜ Û˘ÏÏ¤-
ÁÔÓÙ·È Î·Ù¿ Î˘ÎÏÈÎfi ÙÚfiÔ, ÒÛÙÂ Ó· ·Ó·Ê¤ÚÔÓÙ·È ÛÂ
ÔÏfiÎÏËÚÔ ÙÔ Ì‹Ó·.

∆· Û˘ÏÏÂÁfiÌÂÓ· ÛÙÔÈ¯Â›· ÙÈÌÒÓ ˘Ê›ÛÙ·ÓÙ·È ÛÂÈÚ¿
ÂÏ¤Á¯ˆÓ ÔÚıfiÙËÙ·˜, ÙfiÛÔ Î·Ù¿ ÙË ÛÙÈÁÌ‹ ÙË˜ Û˘ÏÏÔÁ‹˜
fiÛÔ Î·È Î·Ù¿ ÙËÓ ÂÂÍÂÚÁ·Û›· ÙÔ˘˜.

13. ∂ÏÏÂ›Ô˘ÛÂ˜ ÙÈÌ¤˜

∏ ·ÓÙÈÌÂÙÒÈÛË ÙˆÓ ÂÏÏÂÈÔ˘ÛÒÓ ÙÈÌÒÓ (missing prices)
‰È·Ê¤ÚÂÈ ·Ó¿ÏÔÁ· ÌÂ ÙËÓ Î·ÙËÁÔÚ›· ÙˆÓ ÙÈÌÔÏËÙÔ‡ÌÂÓˆÓ
ÂÈ‰ÒÓ.

™ÙËÓ ÂÚ›ÙˆÛË ÙˆÓ ÂÔ¯ÈÎÒÓ ÂÈ‰ÒÓ (Óˆ¿ Ï·¯·ÓÈÎ¿ Î·È
ÊÚÔ‡Ù·, Â›‰Ë ¤Ó‰˘ÛË˜ Î·È ˘fi‰ËÛË˜ Î.¿.), ·ÎÔÏÔ˘ıÂ›Ù·È Ë
ÚÔ‚ÏÂfiÌÂÓË Ì¤ıÔ‰Ô˜ ·ÓÙÈÌÂÙÒÈÛË˜ ÙË˜ ÂÔ¯ÈÎfiÙËÙ·˜
ÙˆÓ ÂÓ ÏfiÁˆ ÂÈ‰ÒÓ.

°È· Ù· ÏÔÈ¿ Â›‰Ë, Ë ·ÓÙÈÌÂÙÒÈÛË ÙˆÓ ÂÏÏÂÈÔ˘ÛÒÓ ÙÈÌÒÓ
ÂÍ·ÚÙ¿Ù·È ·fi ÙË ¯ÚÔÓÈÎ‹ ‰È¿ÚÎÂÈ· ·Ô˘Û›·˜ ÙÔ˘ ÙÈÌÔÏË-
ÙÔ‡ÌÂÓÔ˘ Â›‰Ô˘˜ ·fi ÙËÓ ËÁ‹ ÙÈÌÔÏË„›·˜. °È· ¯ÚÔÓÈÎfi
‰È¿ÛÙËÌ· ·Ô˘Û›·˜ Ì¤¯ÚÈ 2 Ì‹ÓÂ˜, Á›ÓÂÙ·È Â·Ó¿ÏË„Ë ÙË˜
ÙÂÏÂ˘Ù·›·˜ ·Ú·ÙËÚÔ‡ÌÂÓË˜ Î·ÓÔÓÈÎ‹˜ ÙÈÌ‹˜. °È· ¯ÚÔÓÈÎfi
‰È¿ÛÙËÌ· ·Ô˘Û›·˜ ÌÂÁ·Ï‡ÙÂÚÔ ÙˆÓ 2 ÌËÓÒÓ, Á›ÓÂÙ·È
·ÓÙÈÎ·Ù¿ÛÙ·ÛË ÙÔ˘ Â›‰Ô˘˜, fiˆ˜ ÂÚÈÁÚ¿ÊÂÙ·È ÛÙÔ ∂‰¿ÊÈÔ
15, ÁÈ· ÙËÓ «˘ÔÎ·Ù¿ÛÙ·ÛË ÂÈ‰ÒÓ».

14. ∂È‰ÈÎfi˜ ÚÔÛ‰ÈÔÚÈÛÌfi˜

°È· fiÏ· Ù· Â›‰Ë Ô˘ ÂÈÏ¤¯ıËÎ·Ó ÁÈ· ÙÈÌÔÏË„›·, ¤¯ÂÈ
Î·ıÔÚÈÛÙÂ› Ô ÂÈ‰ÈÎfi˜ ÚÔÛ‰ÈÔÚÈÛÌfi˜, ‰ËÏ·‰‹ fiÏ· Ù· È‰È·›-
ÙÂÚ· ¯·Ú·ÎÙËÚÈÛÙÈÎ¿ Ô˘ ÚÔÛ‰ÈÔÚ›˙Ô˘Ó ÙËÓ ÔÈfiÙËÙ·, ÙËÓ
ÂÌÔÚÈÎ‹ ÂÌÊ¿ÓÈÛË Î·È ÁÂÓÈÎ¿ ÙËÓ Ù·˘ÙfiÙËÙ· ÙˆÓ ·Á·ıÒÓ
(Ì¿ÚÎ·, ÔÈÎÈÏ›·, ‚¿ÚÔ˜, Û˘ÛÎÂ˘·Û›· ÎÏ.), ÒÛÙÂ Ó· ·Ô-
ÊÂ‡ÁÔÓÙ·È ÌÂÙ·‚ÔÏ¤˜ ÙÈÌÒÓ ÔÊÂÈÏfiÌÂÓÂ˜ ÛÂ ‰È·ÊÔÚ¤˜ ÙÔ˘
ÂÈ‰ÈÎÔ‡ ÚÔÛ‰ÈÔÚÈÛÌÔ‡.

√ ÂÈ‰ÈÎfi˜ ÚÔÛ‰ÈÔÚÈÛÌfi˜ ÙÔ˘ Î¿ıÂ Â›‰Ô˘˜ ‰ÂÓ Î·ıÔÚ›-
˙ÂÙ·È ·˘ÛÙËÚ¿ ·fi ÙÔ Î¤ÓÙÚÔ Î·È, Û˘ÓÂÒ˜, ‰ÂÓ Â›Ó·È
ÂÓÈ·›Ô˜ ÁÈ· fiÏË ÙË ÃÒÚ·. √ ÂÈ‰ÈÎfi˜ ÚÔÛ‰ÈÔÚÈÛÌfi˜ Â›Ó·È
Èı·Ófi Ó· Â›Ó·È ‰È·ÊÔÚÂÙÈÎfi˜ fi¯È ÌfiÓÔ ÛÂ Î¿ıÂ fiÏË
ÙÈÌÔÏË„›·˜, ·ÏÏ¿ ·ÎfiÌ· Î·È ÛÙ· ‰È¿ÊÔÚ· Î·Ù·ÛÙ‹Ì·Ù· ÙË˜
›‰È·˜ fiÏË˜, ÁÈ·Ù› Î·ıÔÚ›˙ÂÙ·È ‚¿ÛÂÈ ÙˆÓ Î·Ù·Ó·ÏˆÙÈÎÒÓ
Û˘ÓËıÂÈÒÓ Î¿ıÂ ÂÚÈÔ¯‹˜.

15. ÀÔÎ·Ù¿ÛÙ·ÛË ÙˆÓ ÂÈ‰ÒÓ

™ÙËÓ ÂÚ›ÙˆÛË Î·Ù¿ ÙËÓ ÔÔ›· ¤Ó· ÂÈ‰ÈÎ¿ ÚÔÛ‰ÈÔ-
ÚÈÛÌ¤ÓÔ Â›‰Ô˜ (ÔÈÎÈÏ›·) ‰ÂÓ ÚÔÛÊ¤ÚÂÙ·È ÛÙËÓ ·ÁÔÚ¿ ‹
¤·„Â Ó· Â›Ó·È ÛËÌ·ÓÙÈÎfi, ·fi ÏÂ˘Ú¿˜ Î·Ù·Ó¿ÏˆÛË˜,
ÏfiÁˆ ÂÌÊ¿ÓÈÛË˜ Ó¤ˆÓ ÔÈÎÈÏÈÒÓ, ÙfiÙÂ Á›ÓÂÙ·È ˘ÔÎ·-
Ù¿ÛÙ·ÛË ·˘ÙÔ‡ ÌÂ ¿ÏÏÔ ·Á·ıfi Ô˘ Î·Ù¤Ï·‚Â ÙË ı¤ÛË ÙÔ˘
ÛÙËÓ ·ÁÔÚ¿.

representation of the evolution of prices, by means of the
Index.

Prices are collected by experienced and well-trained
NSSG staff who visit the outlets within a defined period of
the month or on the day fixed of the week and register the
prices into special price collection forms.

The collected prices correspond with the prices actually
paid by the consumer and refer to sales "in cash".

The frequency of price collection depends on the nature of
goods. The prices of fresh fruits, fresh vegetables and fresh
fish are collected more frequently, and, in particular, once a
week, because they are affected by external factors (like the
weather conditions). The prices of the other items are
collected once a month. Weekly prices refer to Tuesday.
Monthly prices are collected in a cyclic manner so as to refer
to the whole month.

The collected prices are checked as regards their
correctness, in both the time of their collection and the time
of their processing.

13. Missing prices

The treatment of missing prices depends on the category
of items, for which prices are collected.

For seasonal items (fresh vegetables, fresh fruits, clothing
and footwear etc.) the anticipated method for dealing with
the seasonality of these items is followed.

The treatment of missing prices for the other items
depends on the duration of absence of the item in the outlet.
If the time interval of its absence is up to 2 months, then its
last observed regular price is repeated. If the time interval of
its absence exceeds the 2 months, then the item is replaced,
following the procedure described in Section 15 for the
"substitution of items".

14. Specification

All the items, for which prices are collected, are defined by
the specification, that is the particular characteristics which
determine the quality, the get up and the identity, in general,
of goods (such as brand, variety, weight, package etc.) to
avoid any price variations attributable to differences in the
specification.

The specification of each item is not strictly defined from
the centre and, therefore, it is not the same for the whole
country. It may differ not only in each price collection city but
also in the various shops of the city, since it is defined on the
basis of the local consumer habits.

15. Substitution of items

When a specified item (variety) is no longer available in
the market or has ceased to be important, as regards the
consumption, because of the appearance of new varieties,
then it is substituted by the item which has taken its place in
the market.
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∂¿Ó ÙÔ ˘ÔÎ·Ù¿ÛÙ·ÙÔ ·Á·ıfi y Â›Ó·È Û˘ÁÎÚ›ÛÈÌÔ ÌÂ ÙÔ
·Á·ıfi Ô˘ ·ÓÙÈÎ·ı›ÛÙ·Ù·È x, ÙfiÙÂ Î·Ù·‚¿ÏÏÂÙ·È ÚÔÛ¿-
ıÂÈ· Ó· ˘ÔÏÔÁÈÛıÂ› Î·Ù¿ fiÛÔ Ë ‰È·ÊÔÚ¿ ÙÈÌ‹˜ ÔÊÂ›ÏÂÙ·È
ÛÙË ‰È·ÊÔÚ¿ ÔÈfiÙËÙ·˜, ‚¿ÚÔ˘˜, Û˘ÛÎÂ˘·Û›·˜ ÎÏ. Î·È Ó·
Á›ÓÂÈ Ë Û¯ÂÙÈÎ‹ ‰ÈfiÚıˆÛË ÙË˜ ÙÈÌ‹˜, ÒÛÙÂ ÙÔ Ó¤Ô ·Á·ıfi Ó·
Â›Ó·È ÛÙÔ ÔÈÔÙÈÎfi Â›Â‰Ô ÂÎÂ›ÓÔ˘ Ô˘ ·ÓÙÈÎ·Ù¤ÛÙËÛÂ. ∂¿Ó,
fiÌˆ˜, ÙÔ ˘ÔÎ·Ù¿ÛÙ·ÙÔ ·Á·ıfi ‰ÂÓ Â›Ó·È Û˘ÁÎÚ›ÛÈÌÔ ÌÂ
ÂÎÂ›ÓÔ Ô˘ ·ÓÙÈÎ·ı›ÛÙ·Ù·È, ÙfiÙÂ Á›ÓÂÙ·È Û‡Ó‰ÂÛË ÙÈÌÒÓ ÙÔ˘
˘ÔÎ·Ù¿ÛÙ·ÙÔ˘ ·Á·ıÔ‡ Î·È ·˘ÙÔ‡ Ô˘ ·ÓÙÈÎ·ı›ÛÙ·Ù·È, Î·Ù¿
ÙËÓ ÔÔ›· ̆ ÔÏÔÁ›˙ÂÙ·È ıÂˆÚËÙÈÎ‹ ÙÈÌ‹ ‚¿ÛË˜ ÁÈ· ÙÔ ̆ ÔÎ·-
Ù¿ÛÙ·ÙÔ ·Á·ıfi.

™˘ÁÎÂÎÚÈÌ¤Ó·, ÁÈ· ÙÔ ̆ ÔÎ·Ù¿ÛÙ·ÙÔ ·Á·ıfi y Û˘ÁÎÂÓÙÚÒÓÔ-
ÓÙ·È ÔÈ ÙÈÌ¤˜ ÙÔ˘ ÙÚ¤¯ÔÓÙÔ˜ ÌËÓfi˜ t Î·È ÙÔ˘ ÚÔËÁÔ‡ÌÂÓÔ˘
ÌËÓfi˜, , Î·È ˘ÔÏÔÁ›˙ÂÙ·È ıÂˆÚËÙÈÎ‹ ÙÈÌ‹ ‚¿ÛË˜, ,
ˆ˜ ÂÍ‹˜:

fiÔ˘:

= Ë ÙÈÌ‹ ÙÔ˘ ˘ÔÎ·Ù¿ÛÙ·ÙÔ˘ ·Á·ıÔ‡ y, Î·Ù¿
ÙÔÓ ÚÔËÁÔ‡ÌÂÓÔ Ì‹Ó·, Î·È

= Ô ·ÙÔÌÈÎfi˜ ‰Â›ÎÙË˜ ÙÔ˘ ·Á·ıÔ‡ x, Ô˘ ·ÓÙÈ-
Î·ı›ÛÙ·Ù·È, Î·Ù¿ ÙÔÓ ÚÔËÁÔ‡ÌÂÓÔ Ì‹Ó·.

16. ÀÔÏÔÁÈÛÌfi˜ ÙÔ˘ ¢Â›ÎÙË ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹

√ ˘ÔÏÔÁÈÛÌfi˜ ÙÔ˘ ¢Â›ÎÙË ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹ Á›ÓÂÙ·È ÌÂ
¯Ú‹ÛË ·Ú·ÏÏ·Á‹˜ ÙÔ˘ Ù‡Ô˘ Laspeyres ˆ˜ ÂÍ‹˜:

fiÔ˘:
= Ô ÁÂÓÈÎfi˜ ‰Â›ÎÙË˜ ÙË˜ ÙÚ¤¯Ô˘Û·˜ ÂÚÈfi‰Ô˘

(Ì‹Ó· t),

= Ô ·ÙÔÌÈÎfi˜ ‰Â›ÎÙË˜ ÙÔ˘ Â›‰Ô˘˜ i (‹ ÔÌ¿‰·˜
ÔÌÔÂÈ‰ÒÓ ÂÈ‰ÒÓ), ÁÈ· ÙÔ ÔÔ›Ô ̆ ¿Ú¯ÂÈ Û˘ÓÙÂ-
ÏÂÛÙ‹˜ ÛÙ¿ıÌÈÛË˜ ÙÔ˘ Ì‹Ó· t

= Ô ·ÓÙ›ÛÙÔÈ¯Ô˜ Û˘ÓÙÂÏÂÛÙ‹˜ ÛÙ¿ıÌÈÛË˜ (‚¿ÛÂÈ
ÙË˜ ∂√¶) ÙÔ˘ Â›‰Ô˘˜ i, fiÔ˘ Î·È Â›Ó·È,
·ÓÙ›ÛÙÔÈ¯·, ÔÈ ÙÈÌ¤˜ Î·È ÔÈ ÔÛfiÙËÙÂ˜ ÙÔ˘
Â›‰Ô˘˜ i, Î·Ù¿ ÙËÓ ÂÚ›Ô‰Ô ‚¿ÛË˜ 0.

√ ̆ ÔÏÔÁÈÛÌfi˜ ÙˆÓ ·ÙÔÌÈÎÒÓ ‰ÂÈÎÙÒÓ Á›ÓÂÙ·È ̂ ˜ ·ÎÔ-
ÏÔ‡ıˆ˜:

I. ∫·Ù·Ú¯‹Ó ˘ÔÏÔÁ›˙ÂÙ·È Ô ·ÙÔÌÈÎfi˜ (ÙÔÈÎfi˜) ‰Â›ÎÙË˜
ÙÈÌÒÓ Î¿ıÂ fiÏË˜ y (fiÔ˘ ) ·fi fiÏÂ˜ ÙÈ˜
ËÁ¤˜ ÙÈÌÔÏË„›·˜ ÙË˜ j (fiÔ˘ ), ÁÈ· ¤Ó·
Û˘ÁÎÂÎÚÈÌ¤ÓÔ Â›‰Ô˜ i (fiÔ˘ ), Û‡ÌÊˆÓ· ÌÂ
ÙÔ ÁÂˆÌÂÙÚÈÎfi Ì¤ÛÔ ÙˆÓ ÙÈÌÒÓ fiÏˆÓ ÙˆÓ ËÁÒÓ ÙÈÌÔ-
ÏË„›·˜ ÙË˜ fiÏË˜ ·˘Ù‹˜, ÁÈ· ÙÔ ‰Â‰ÔÌ¤ÓÔ Â›‰Ô˜.

¢ËÏ·‰‹:

fiÔ˘:
= Ô ·ÙÔÌÈÎfi˜ ‰Â›ÎÙË˜ ÙË˜ fiÏË˜ y, ÁÈ· ÙÔ

Â›‰Ô˜ i, Î·Ù¿ ÙÔ Ì‹Ó· t.
Riy

t

Riy
t  =

piyj
t∏

j = 1

n  1/n

piyj
0∏

j = 1

n  1/n

i = 1, 2, , k

j = 1, 2, , n
y = 1, 2, , m

Ri
t

qi
opi

o
wi =

pi
o qi

o

pi
o qi

o∑
i = 1

k

Ri
t

It

It = Ri
t∑

i = 1

k

 wi,      i = 1, 2, , k,

R x
t – 1

p y
t – 1

py
o =

p y
t – 1

R x
t – 1

 100,

py
ot – 1

If the substitute item y is comparable to the item x, it
replaces, then it is tried to estimate whether the deviation of
prices is due to differences in quality, weight, package etc.
and adjust the price accordingly, so that the adjusted price
corresponds to the price of the new item, with quality level
equivalent to that of the old item. However, if the substitute
item is not comparable to the one it replaces, then the prices
of the two items are linked, and a theoretical base price is
calculated for the substitute item.

In particular, the prices of the current month, t, and the
previous month, , are collected for the substitute item y,
and its theoretical base price, , is calculated by the
following formula:

where:

= the price of the substitute item y, during the
previous month and

= the sub-index of the item x, during the previous
month.

16. Calculation of the Consumer Price Index

The Consumer Price Index is a Laspeyres–type index and
it is calculated by the formula:

where:
= the overall index of the current period (month t),

= the individual index (sub-index) of the species i
(or group of similar species), for which the weight
for the month t exists,

= the weight of the species i, where and 
are the price and quantity of the species i, in
the base period 0, respectively.

The sub-indices are calculated as follows:

I. Firstly, the local sub-index of a specific item i (where
) for each city y (where ) is

compiled, from all its outlets j (where ), by
the use of the geometric mean of all prices collected from
the outlets of the city, for the specific item, following the
formula below: 

where:
= the sub-index of the item i, for the city y, in

the month t.
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II. ™ÙË Û˘Ó¤¯ÂÈ·, ˘ÔÏÔÁ›˙ÂÙ·È Ô ·ÙÔÌÈÎfi˜ ‰Â›ÎÙË˜ ÙÈÌÒÓ
Û˘ÓfiÏÔ˘ ÃÒÚ·˜ ÁÈ· ÙÔ Â›‰Ô˜ i, ̂ ˜ Ì¤ÛÔ˜ ÛÙ·ıÌÈÎfi˜
ÙˆÓ ·ÙÔÌÈÎÒÓ ‰ÂÈÎÙÒÓ ÙˆÓ fiÏÂˆÓ, ÁÈ· ÙÔ ›‰ÈÔ Â›‰Ô˜.

¢ËÏ·‰‹:

fiÔ˘:
Â›Ó·È Ô Û˘ÓÙÂÏÂÛÙ‹˜ ÛÙ¿ıÌÈÛË˜ (ÏËı˘ÛÌÈ·-

Îfi˜) ÙË˜ fiÏË˜ y.

17. ∞ÓÙÈÌÂÙÒÈÛË ÙË˜ ÂÔ¯ÈÎfiÙËÙ·˜ ÙˆÓ ÂÈ‰ÒÓ

·. ¡ˆ¿ Ï·¯·ÓÈÎ¿ Î·È ÊÚÔ‡Ù·

°È· ÙËÓ ·ÓÙÈÌÂÙÒÈÛË ÙË˜ ÂÔ¯ÈÎfiÙËÙ·˜ ÙˆÓ ÓˆÒÓ Ï·¯·-
ÓÈÎÒÓ Î·È ÊÚÔ‡ÙˆÓ ÂÊ·ÚÌfi˙ÂÙ·È Ë Ì¤ıÔ‰Ô˜ ÙˆÓ ÌÂÙ·‚·Ï-
ÏfiÌÂÓˆÓ (ÌËÓÈ·›ˆ˜) Û˘ÓÙÂÏÂÛÙÒÓ ÛÙ¿ıÌÈÛË˜ ÙˆÓ ÂÈÌ¤-
ÚÔ˘˜ ÂÈ‰ÒÓ Ï·¯·ÓÈÎÒÓ Î·È ÊÚÔ‡ÙˆÓ, Î·Ù¿ ÙËÓ ÔÔ›·
‰È·ÙËÚÔ‡ÓÙ·È ÛÙ·ıÂÚÔ› ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ ÙˆÓ ˘Ô-
ÔÌ¿‰ˆÓ «Óˆ¿ Ï·¯·ÓÈÎ¿» Î·È «Óˆ¿ ÊÚÔ‡Ù·».

∞Ó·Ï˘ÙÈÎfiÙÂÚ·, ÔÈ ˘ÔÔÌ¿‰Â˜ «Óˆ¿ Ï·¯·ÓÈÎ¿» Î·È
«Óˆ¿ ÊÚÔ‡Ù·» ·ÔÙÂÏÔ‡ÓÙ·È ·fi Â›‰Ë Ô˘ ‰ÂÓ ÙÈÌÔÏË-
ÙÔ‡ÓÙ·È Î·ıfiÏË ÙË ‰È¿ÚÎÂÈ· ÙÔ˘ ¤ÙÔ˘˜, ÏfiÁˆ ÙË˜ ÂÔ¯È-
ÎfiÙËÙ¿˜ ÙÔ˘˜. ¢ËÏ·‰‹, Ë Û‡ÓıÂÛË ÙÔ˘ «Î·Ï·ıÈÔ‡ ÙË˜
ÓÔÈÎÔÎ˘Ú¿˜» ÛÂ Óˆ¿ Ï·¯·ÓÈÎ¿ Î·È ÊÚÔ‡Ù· ÌÂÙ·‚¿ÏÏÂÙ·È
·fi Ì‹Ó· ÛÂ Ì‹Ó· Î·È ÁÈ· ·˘Ùfi Ù· ·Á·ı¿ ·˘Ù¿ ¤¯Ô˘Ó ÂÈÌ¤-
ÚÔ˘˜ «ÂÔ¯ÈÎÔ‡˜» (ÌËÓÈ·›Ô˘˜) Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜.

°È· ÙÔÓ ˘ÔÏÔÁÈÛÌfi ÙˆÓ Û˘ÓÙÂÏÂÛÙÒÓ ÛÙ¿ıÌÈÛË˜, ¯ÚËÛÈ-
ÌoÔÈÔ‡ÓÙ·È ÌËÓÈ·›· ÛÙÔÈ¯Â›· ·ÍÈÒÓ ÙˆÓ ÂÈÌ¤ÚÔ˘˜ ÂÈ‰ÒÓ
ÓˆÒÓ Ï·¯·ÓÈÎÒÓ Î·È ÊÚÔ‡ÙˆÓ. ™˘ÁÎÂÎÚÈÌ¤Ó·, ¯ÚËÛÈÌÔ-
ÔÈÔ‡ÓÙ·È Ì¤ÛÂ˜ ÌËÓÈ·›Â˜ ÔÛfiÙËÙÂ˜ ÙˆÓ ÂÓ ÏfiÁˆ ÂÈ‰ÒÓ,
ÙË˜ ÏËÛÈ¤ÛÙÂÚË˜, ÛÙÔ ¤ÙÔ˜ ‚¿ÛË˜, ‰ÈÂÙ›·˜ ‹ ÙÚÈÂÙ›·˜ Î·È ÔÈ
Ì¤ÛÂ˜ ÙÈÌ¤˜ ÙÔ˘ ¤ÙÔ˘˜ ‚¿ÛË˜. ∂È‰ÈÎfiÙÂÚ·, ÁÈ· ÙÔ Ó¤Ô ¢Â›ÎÙË
¯ÚËÛÈÌÔÔÈ‹ıËÎ·Ó ÔÈ Ì¤ÛÂ˜ ÌËÓÈ·›Â˜ ÔÛfiÙËÙÂ˜ ÙˆÓ ÂÓ
ÏfiÁˆ ÂÈ‰ÒÓ Ô˘ ÂÈÛ‹Ïı·Ó ÛÙËÓ ∫ÂÓÙÚÈÎ‹ §·¯·Ó·ÁÔÚ¿
∞ıËÓÒÓ ÂÓÙfi˜ ÙË˜ ÙÚÈÂÙ›·˜ 2003 – 2005, Î·ıÒ˜ Î·È ÔÈ Ì¤ÛÂ˜
ÌËÓÈ·›Â˜ ÙÈÌ¤˜ ÙÔ˘ 2005 (¤ÙÔ˜ ‚¿ÛË˜ ÙÔ˘ Ó¤Ô˘ ¢∆∫) ÁÈ· Ù·
›‰È· Â›‰Ë ÙË˜ ¶ÂÚÈÊ¤ÚÂÈ·˜ ¶ÚˆÙÂ˘Ô‡ÛË˜.

‚. §ÔÈ¿ Â›‰Ë

°È· Ù· ÏÔÈ¿ Â›‰Ë, Ô˘ ‰ÂÓ ÚÔÛÊ¤ÚÔÓÙ·È ·ÎÚÈ‚Ò˜ Ù· ›‰È·
Î·ı’ fiÏË ÙË ‰È¿ÚÎÂÈ· ÙÔ˘ ¤ÙÔ˘˜ (fiˆ˜ Â›Ó·È Ù· Â›‰Ë ¤Ó‰˘ÛË˜
Î·È ̆ fi‰ËÛË˜, ÙÔ ÂÙÚ¤Ï·ÈÔ ı¤ÚÌ·ÓÛË˜, Ù· ÂÈÛÈÙ‹ÚÈ· ÎÈÓËÌ·-
ÙÔÁÚ¿ÊˆÓ Î·È ıÂ¿ÙÚˆÓ, ÔÚÈÛÌ¤Ó· Â›‰Ë ÛÔÚ ÎÏ.), Î·Ù¿
ÙÔ˘˜ Ì‹ÓÂ˜ Ô˘ ‰ÂÓ ÚÔÛÊ¤ÚÔÓÙ·È ÛÙËÓ ·ÁÔÚ¿, Â·Ó·-
Ï·Ì‚¿ÓÂÙ·È Ë ÙÂÏÂ˘Ù·›· ·Ú·ÙËÚÔ‡ÌÂÓË Î·ÓÔÓÈÎ‹ ÙÈÌ‹ ÙÔ˘˜.

∫·ÙˆÙ¤Úˆ ÂÌÊ·Ó›˙ÂÙ·È Ë ÂÚ›Ô‰Ô˜ ÙÈÌÔÏË„›·˜ ÙˆÓ ·Ó·-
ÊÂÚfiÌÂÓˆÓ ÂÔ¯ÈÎÒÓ ÂÈ‰ÒÓ:

∂Ô¯ÈÎ¿ Â›‰Ë ¶ÂÚ›Ô‰Ô˜ ÙÈÌÔÏË„›·˜
– ¯ÂÈÌÂÚÈÓ¿ Â›‰Ë ¤Ó‰˘ÛË˜ √ÎÙÒ‚ÚÈÔ˜ – ∞Ú›ÏÈÔ˜

Î·È ˘fi‰ËÛË˜
– ıÂÚÈÓ¿ Â›‰Ë ¤Ó‰˘ÛË˜ M¿ÈÔ˜ – ™ÂÙ¤Ì‚ÚÈÔ˜

Î·È ˘fi‰ËÛË˜
– ÂÙÚ¤Ï·ÈÔ ı¤ÚÌ·ÓÛË˜ 15 √ÎÙˆ‚Ú›Ô˘ – ∞Ú›ÏÈÔ˜
– ÂÈÛÈÙ‹ÚÈ· ¯ÂÈÌÂÚÈÓÒÓ ÎÈÓË- √ÎÙÒ‚ÚÈÔ˜ – ª¿ÈÔ˜

Ì·ÙÔÁÚ¿ÊˆÓ / ıÂ¿ÙÚˆÓ
– ÂÈÛÈÙ‹ÚÈ· ıÂÚÈÓÒÓ ÎÈÓË- πÔ‡ÓÈÔ˜ – ™ÂÙ¤Ì‚ÚÈÔ˜

Ì·ÙÔÁÚ¿ÊˆÓ / ıÂ¿ÙÚˆÓ

18. ∞ÓÙÈÌÂÙÒÈÛË ÙˆÓ ÚÔÛÊÔÚÒÓ Î·È ÂÎÙÒÛÂˆÓ

√È ÌÂÈˆÌ¤ÓÂ˜ ÙÈÌ¤˜, ÏfiÁˆ ÂÈ‰ÈÎÒÓ ÚÔÛÊÔÚÒÓ ‹ ÂÈ‰ÈÎÒÓ
ÂÎÙÒÛÂˆÓ, Ô˘ ÈÛ¯‡Ô˘Ó ÁÈ· ÔÚÈÛÌ¤ÓÂ˜ Î·ÙËÁÔÚ›Â˜
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II. Then, the sub-index of the item i, for the whole country,
is calculated as a weighted mean of the sub-indices

of this item, for all cities, following the formula below :

where:
is the population weight of city y.

17. Seasonality of items

a. Fresh fruit and vegetables

For dealing with the seasonality of fresh fruit and vegetables,
the method of monthly changing weights of the various species
of these goods, by keeping the weights of sub-groups "fresh
fruit" and "fresh vegetables" constant, is applied.

More specifically, the sub-groups "fresh fruit" and "fresh
vegetables" consist of species for which prices are not
collected throughout the year, because of their seasonal
character. In particular, the composition of the "household
basket" in fresh fruit and vegetables varies from month to
month and this is the reason for the use of individual
"seasonal" (monthly) weights for these goods.

Monthly value data of species of fresh fruit and vegetables
are used for the calculation of the weights. In particular, the
average prices of the base year and the average monthly
quantities of these species for the nearest to the base year
two or three year period are used. More specifically for the
new Index, the average monthly quantities of species of
fresh fruit and vegetables entered the Central Vegetable
Market of Athens during the three-year period 2003 – 2005
and the 2005 average monthly prices of the same species
for the Greater Athens Region were used.

b. Other items

For the other items which are not offered, exactly the
same, throughout the year (such as clothing and footwear,
heating oil, cinema and theatre tickets, sport equipment
etc.), their last observed regular price is repeated for the
months in which these items are not available in the market.

The period of price collection of the above mentioned
seasonal items is shown below :

Seasonal items Period of price collection
– winter clothing and October – April

footwear
– summer clothing and May – September

footwear
– heating oil 15 October – April
– winter cinema / theatre October – May

tickets
– summer cinema / theatre June – September

tickets

18. Offers and discounts

The reduced prices, due to special offers or special dis-
counts, which are applied for some categories of consumers
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Î·Ù·Ó·ÏˆÙÒÓ (.¯. Ì¤ÏË Û˘ÓÂÙ·ÈÚÈÛÌÒÓ), ‰Â Ï·Ì‚¿ÓÔÓÙ·È
˘fi„Ë Î·Ù¿ ÙÔÓ ̆ ÔÏÔÁÈÛÌfi ÙÔ˘ ¢Â›ÎÙË ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹.
∞ÓÙ›ıÂÙ·, ÔÈ ÌÂÈˆÌ¤ÓÂ˜ ÙÈÌ¤˜ ÙˆÓ ÁÂÓÈÎÒÓ ÚÔÛÊÔÚÒÓ Î·È
ÂÎÙÒÛÂˆÓ Ï·Ì‚¿ÓÔÓÙ·È ˘fi„Ë Î·Ù¿ ÙËÓ ÙÈÌÔÏË„›·.

√È ÁÂÓÈÎ¤˜ ÂÎÙÒÛÂÈ˜ ÛÙËÓ ∂ÏÏ¿‰· Â›Ó·È ıÂÛÌÔıÂÙË-
Ì¤ÓÂ˜, ‰È·ÎÚ›ÓÔÓÙ·È ÛÂ ̄ ÂÈÌÂÚÈÓ¤˜ Î·È ıÂÚÈÓ¤˜ Î·È Ù· ÙÂÏÂ˘-
Ù·›· ¯ÚfiÓÈ· ¤¯Ô˘Ó ÂÚÈÔÚÈÛıÂ›, Î˘Ú›ˆ˜, ÛÙ· Â›‰Ë ¤Ó‰˘ÛË˜
Î·È ˘fi‰ËÛË˜, ÌÂ ÙÈ˜ ·ÎfiÏÔ˘ıÂ˜ (Û˘Ó‹ıˆ˜) ÂÚÈfi‰Ô˘˜
ÈÛ¯‡Ô˜ ÙÔ˘˜:

– ¯ÂÈÌÂÚÈÓ¤˜ ÂÎÙÒÛÂÈ˜: Aã ‰ÂÎ·‹ÌÂÚÔ π·ÓÔ˘·Ú›Ô˘ – Ù¤-
ÏÔ˜ ºÂ‚ÚÔ˘·Ú›Ô˘

– ıÂÚÈÓ¤˜ ÂÎÙÒÛÂÈ˜: Aã ‰ÂÎ·‹ÌÂÚÔ πÔ˘Ï›Ô˘ – Ù¤ÏÔ˜ ∞˘-
ÁÔ‡ÛÙÔ˘

ªÂÙ¿ ÙË Ï‹ÍË ÙˆÓ ÂÎÙÒÛÂˆÓ, ÔÈ ÙÈÌ¤˜ Â·Ó¤Ú¯ÔÓÙ·È ÛÙ·
›‰È·, Ù· ÚÔ ÙˆÓ ÂÎÙÒÛÂˆÓ, Â›Â‰·, ÌÂ Û˘Ó¤ÂÈ· Ó· ÌËÓ
˘¿Ú¯ÂÈ Â›ÙˆÛË ÛÙÔ ¢Â›ÎÙË, ÛÂ ‰ˆ‰ÂÎ¿ÌËÓË ÂÚ›Ô‰Ô.

19. ∞ÓÙÈÌÂÙÒÈÛË ÙˆÓ ‰ÒÚˆÓ ÃÚÈÛÙÔ˘Á¤ÓÓˆÓ Î·È ¶¿Û¯·

√È ·˘ÍËÌ¤ÓÂ˜ ÙÈÌ¤˜, ·fi ÙË ¯ÔÚ‹ÁËÛË ÙˆÓ ‰ÒÚˆÓ ÃÚÈ-
ÛÙÔ˘Á¤ÓÓˆÓ Î·È ¶¿Û¯· ÛÂ ÔÚÈÛÌ¤ÓÂ˜ Î·ÙËÁÔÚ›Â˜ ˘ËÚÂ-
ÛÈÒÓ (ÛÂÚ‚ÈÚÈ˙fiÌÂÓ· Â›‰Ë, ˘ËÚÂÛ›Â˜ ÎÔ˘ÚÂ›ˆÓ Î·È ÎÔÌÌˆ-
ÙËÚ›ˆÓ, Ù·Í›), Ï·Ì‚¿ÓÔÓÙ·È ̆ fi„Ë Î·Ù¿ ÙÔÓ ̆ ÔÏÔÁÈÛÌfi ÙÔ˘
¢Â›ÎÙË ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹, ÁÈ· ÙÔ Û˘ÁÎÂÎÚÈÌ¤ÓÔ ¯ÚÔÓÈÎfi
‰È¿ÛÙËÌ· Ô˘ ‰È·ÚÎÂ› Ë ÂÓ ÏfiÁˆ ¯ÔÚ‹ÁËÛË.

∏ ¯ÚÔÓÈÎ‹ ‰È¿ÚÎÂÈ· ÙË˜ ¯ÔÚ‹ÁËÛË˜ ÙˆÓ ‰ÒÚˆÓ ÃÚÈÛÙÔ˘-
Á¤ÓÓˆÓ Î·È ¶¿Û¯· Â›Ó·È ÛÙ·ıÂÚ‹ Î·È Î˘Ì·›ÓÂÙ·È, Û˘Ó‹ıˆ˜,
(·Ó¿ÏÔÁ· ÌÂ ÙËÓ Î·ÙËÁÔÚ›· ÙˆÓ ̆ ËÚÂÛÈÒÓ) ·fi 3 – 4 Â‚‰Ô-
Ì¿‰Â˜ ÁÈ· Ù· ÃÚÈÛÙÔ‡ÁÂÓÓ· Î·È 2 Â‚‰ÔÌ¿‰Â˜ ÁÈ· ÙÔ ¶¿Û¯·.

∂ÂÈ‰‹ Î·Ù¿ Ù· ÙÂÏÂ˘Ù·›· ¯ÚfiÓÈ·, Ë ¯ÔÚ‹ÁËÛË ÙˆÓ ‰Ò-
ÚˆÓ ÃÚÈÛÙÔ˘Á¤ÓÓˆÓ Î·È ¶¿Û¯· ‰ÂÓ ·ÔÙÂÏÂ› ÁÂÓÈÎ‹ Ù·ÎÙÈÎ‹
·fi fiÏÂ˜ ÙÈ˜ ·Ó·ÊÂÚfiÌÂÓÂ˜ Î·ÙËÁÔÚ›Â˜ ÂÈ¯ÂÈÚ‹ÛÂˆÓ
·ÚÔ¯‹˜ ˘ËÚÂÛÈÒÓ (·Ú¿ ÌfiÓÔ ·fi Ù· Ù·Í›), Ë Û¯ÂÙÈÎ‹
·ÓÙÈÌÂÙÒÈÛË ÙË˜ ÂÈ‚¿Ú˘ÓÛË˜ ÙˆÓ ÙÈÌÒÓ ·fi ÙË ̄ ÔÚ‹ÁËÛË
ÙˆÓ ‰ÒÚˆÓ ÃÚÈÛÙÔ˘Á¤ÓÓˆÓ Î·È ¶¿Û¯·, ÛÙÔ Ó¤Ô ¢Â›ÎÙË
∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹, Á›ÓÂÙ·È ÌÂÌÔÓˆÌ¤Ó· ÁÈ· ÙÈ˜ Û˘ÁÎÂÎÚÈ-
Ì¤ÓÂ˜ ÂÈ¯ÂÈÚ‹ÛÂÈ˜ Ô˘ ÚÔ‚·›ÓÔ˘Ó (Û‡ÌÊˆÓ· ÌÂ ÙËÓ ÙÈÌÔ-
ÏË„›·) ÛÙËÓ ÂÓ ÏfiÁˆ ¯ÔÚ‹ÁËÛË.

20. ∞ÓÙÈÌÂÙÒÈÛË ÙˆÓ ÙÈÌÔÏÔÁ›ˆÓ ÂÈ¯ÂÈÚ‹ÛÂˆÓ ÎÔÈÓ‹˜  
ˆÊ¤ÏÂÈ·˜

∏ ·ÓÙÈÌÂÙÒÈÛË ÙˆÓ ·Ó·ÚÔÛ·ÚÌÔÁÒÓ ÙˆÓ ÙÈÌÔÏÔÁ›ˆÓ
ÙˆÓ ÂÈ¯ÂÈÚ‹ÛÂˆÓ ÎÔÈÓ‹˜ ˆÊ¤ÏÂÈ·˜ (√∆∂, ¢∂∏, ∂À¢∞¶
Î.¿.) Á›ÓÂÙ·È ÌÂ ̆ ÔÏÔÁÈÛÌfi ÙˆÓ Ì¤ÛˆÓ ÛÙ·ıÌÈÛÌ¤ÓˆÓ ÌÂÙ·-
‚ÔÏÒÓ ÙˆÓ ·ÓÙ›ÛÙÔÈ¯ˆÓ, Î·Ù¿ ÂÚ›ÙˆÛË, ÙÈÌÔÏÔÁ›ˆÓ,
fiˆ˜ ·˘Ù¤˜ ÚÔÎ‡ÙÔ˘Ó ÁÈ· ÙÔ Û‡ÓÔÏÔ ÙˆÓ ÓÔÈÎÔÎ˘ÚÈÒÓ
ÙË˜ ÃÒÚ·˜, Î·È ‚¿ÛÂÈ ÙˆÓ ·Ó·ÁÎ·›ˆÓ ‰Â‰ÔÌ¤ÓˆÓ, ¯ÔÚË-
ÁÔ‡ÌÂÓˆÓ ·fi ÙÈ˜ ·ÓˆÙ¤Úˆ ÂÈ¯ÂÈÚ‹ÛÂÈ˜, ÛÙÔ Ï·›ÛÈÔ ÙË˜
ÂÊ·ÚÌÔÁ‹˜ ÙÔ˘ ˘' ·ÚÈı. 2646/98 ∫·ÓÔÓÈÛÌÔ‡ (∂∫) ÙË˜
∂ÈÙÚÔ‹˜ ÙË˜ ∂˘Úˆ·˚Î‹˜ ŒÓˆÛË˜ «fiÛÔÓ ·ÊÔÚ¿ ÛÙ·
ÂÏ¿¯ÈÛÙ· ÚfiÙ˘· ÁÈ· ÙËÓ ·ÓÙÈÌÂÙÒÈÛË ÙˆÓ ÙÈÌÔÏÔÁ›ˆÓ
ÛÙÔÓ ∂Ó·ÚÌÔÓÈÛÌ¤ÓÔ ¢Â›ÎÙË ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹».

O ˘ÔÏÔÁÈÛÌfi˜ ÙˆÓ ˘Ô‰ÂÈÎÙÒÓ ÛÙ·ıÂÚ‹˜ Î·È ÎÈÓËÙ‹˜
ÙËÏÂÊˆÓ›·˜ Á›ÓÂÙ·È ÛÂ ‰‡Ô ÛÙ¿‰È·. ∞Ú¯ÈÎ¿ ˘ÔÏÔÁ›˙ÔÓÙ·È
ÔÈ ˘Ô‰Â›ÎÙÂ˜ ÙˆÓ ·ÚÂ¯fiÌÂÓˆÓ ÙËÏÂÊˆÓÈÎÒÓ ˘ËÚÂÛÈÒÓ
·Ó¿ ÂÙ·ÈÚÂ›· (¿ÚÔ¯Ô), ÁÈ· ÙÈ˜ ÂÙ·ÈÚÂ›Â˜ Ô˘ ¤¯Ô˘Ó ÙÔ
ÌÂÁ·Ï‡ÙÂÚÔ ÌÂÚ›‰ÈÔ ÙË˜ ·ÁÔÚ¿˜. √ ˘Ô‰Â›ÎÙË˜ Î¿ıÂ
ÂÙ·ÈÚÂ›·˜ ÚÔÎ‡ÙÂÈ ·fi ÙË ÌÂÛÔÛÙ·ıÌÈÎ‹ ÌÂÙ·‚ÔÏ‹ ÙˆÓ
ÙÈÌÒÓ ÙˆÓ ·ÚÂ¯fiÌÂÓˆÓ ˘ËÚÂÛÈÒÓ ÙË˜ ÚÔ˜ Ù· È‰ÈˆÙÈÎ¿
ÓÔÈÎÔÎ˘ÚÈ¿. √È ¯ÚËÛÈÌÔÔÈÔ‡ÌÂÓÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜
Â›Ó·È Ù· ¤ÛÔ‰· ÙË˜ ÂÙ·ÈÚÂ›·˜ ·Ó¿ ·ÚÂ¯fiÌÂÓË ˘ËÚÂÛ›·,
ÛÙÔ ¤ÙÔ˜ ‚¿ÛË˜ (2005). ™ÙÔ ÂfiÌÂÓÔ ÛÙ¿‰ÈÔ, ˘ÔÏÔÁ›˙ÂÙ·È
Ô ÌÂÛÔÛÙ·ıÌÈÎfi˜ ‰Â›ÎÙË˜ ÙˆÓ ·ÓˆÙ¤Úˆ ˘Ô‰ÂÈÎÙÒÓ. ™ÙËÓ
ÂÚ›ÙˆÛË ·˘Ù‹, ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ Â›Ó·È Ù·
Û˘ÓÔÏÈÎ¿ ¤ÛÔ‰· Î¿ıÂ ÂÙ·ÈÚÂ›·˜ ·fi ÙËÓ ·ÚÔ¯‹ ÙˆÓ
ÙËÏÂÊˆÓÈÎÒÓ ˘ËÚÂÛÈÒÓ ÚÔ˜ Ù· È‰ÈˆÙÈÎ¿ ÓÔÈÎÔÎ˘ÚÈ¿, Î·Ù¿
ÙÔ ¤ÙÔ˜ ‚¿ÛË˜.

(e.g. members of co-operatives) are not taken into account
in the compilation of the Consumer Price Index. Instead, the
reduced prices of general offers and general discounts are
collected.

The general discounts in Greece are enacted. They are
distinguished in winter general discounts and summer
general discounts. In the last years they have been limited,
in the clothing and footwear, mainly, and applied (usually) in
the following periods:

– winter discounts: 1st decameron of January – end of
February

– summer discounts: 1st decameron of July – end of August 

When the general discounts end, prices come back to the
level before them, and consequently no effect is reflected on
the Index, over a twelve-month period.

19. Christmas and Easter bonuses

The increased prices, due to the allowance of Christmas
and Easter bonuses in some categories of services (catering
services, services of hairdressing salons and barbers, taxis)
are taken into account in the computation of the Consumer
Price Index, for the time interval the bonuses are allowed.

The duration of the allowance of Christmas and Easter
bonuses is fixed and it, usually, ranges from 3 to 4 weeks for
Christmas and 2 weeks for Easter (depending on the
category of services).

Since during the last years the allowance of Christmas and
Easter bonuses is not a general rule in all the mentioned
categories of services (apart from taxis), the increase of
prices due to the allowance of bonuses is taken into account
only for those services for which the Christmas and Easter
bonuses are actually allowed (following the price collection). 

20. Public Utility Corporations rates

The readjustments of Public Utility Corporations rates
(telephone rates, electricity rates, water supply rates, etc.)
are treated by calculation of the mean weighted changes of
rates, as these are derived from the relevant data provided
by the above Corporations, for the households of the whole
country. It should be noted that the required data are
provided in the frame of the implementation of the
Commision Regulation (EC) No 2646/98 "as regards
minimum standards for the treatment of tariffs in the
Harmonized Index of Consumer Prices".

The calculation of the sub-indices of fixed telephony and
mobile telephony is carried out in two stages. Firstly, the
sub-indices of the telephone services provided per company
(provider) are calculated, for the companies having the
greater share in the market. The sub-index of each company
is derived from the mean weighed change of the prices of
telephone services provided to the private households. The
weights used are the revenues of the company per service
provided, in the base year (2005). In the next stage, the
mean weighted index of the above sub-indices is calculated.
In this case, the weights are the total revenues of each
company, from the provision of telephone services to the
private households, in the base year.
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167,76

23,53

1,41

0,92

11,88

1,87

4,45

0,92

1,75

0,33

39,10
15,80

6,51

ƒ‡˙È Ì·ÎÚfiÛÂÚÌÔ (Ù‡Ô˘ Î·ÚÔÏ›Ó·)—Long grain rice
ƒ‡˙È Ì·ÎÚfiÛÂÚÌÔ (Ù‡Ô˘ Ì¿ÚÌ·-ÌÂÓ)—Parboiled
rice
ƒ‡˙È ÛÙÚÔÁÁ˘ÏfiÛÂÚÌÔ (Ù‡Ô˘ ÁÏ·Û¤)—Round grain
rice

∞ÏÂ‡ÚÈ—Flour
º·Ú›Ó·—Farina
™ÈÌÈÁ‰¿ÏÈ—Semolina

æˆÌ› ¯ˆÚÈ¿ÙÈÎÔ—Rye bread
æˆÌ› ÔÏ˘ÙÂÏÂ›·˜—White bread
æˆÌ› ÔÏÈÎ‹˜ ·Ï¤ÛÂˆ˜—Wholemeal bread
æˆÌ› ÛÈÎ¿ÏÂˆ˜—Black bread
æˆÌ› ÁÈ· ÙÔÛÙ—Toasted bread
æˆÌ¿ÎÈ· ÁÈ· Û¿ÓÙÔ˘ÈÙ˜—Sandwich rolls

ºÚ˘Á·ÓÈ¤˜ ÎÔÈÓ¤˜—Plain toasts
ºÚ˘Á·ÓÈ¤˜ ÛÈÎ¿ÏÂˆ˜—Rye toasts
¶·ÍÈÌ¿‰È·—Rusks

ªÈÛÎfiÙ· ÎÔÈÓ¿—Plain biscuits
ªÈÛÎfiÙ· ÁÂÌÈÛÙ¿—Biscuits, sandwich creams
ªÈÛÎfiÙ· crackers—Cream crackers
∫Ô˘ÏÔ˘Ú¿ÎÈ·—Cookies
∫ÚÔ˘·Û¿Ó—Croissants
∫¤ÈÎ ¤ÙÔÈÌÔ—Cake
¶›ÙÛ· ¤ÙÔÈÌË—Deep frozen pizza
¶›ÙÂ˜ Î·ÙÂ„˘ÁÌ¤ÓÂ˜—Frozen pies

∫ÔÚÓ-ÊÏ¤ÈÎ˜—Cornflakes
ÕÓıÔ˜ ·Ú·‚ÔÛ›ÙÔ˘—Cornflour
º‡ÏÏÔ ˙·¯·ÚÔÏ·ÛÙÈÎ‹˜—Deep frozen pastry sheet
°·ÚÈ‰¿ÎÈ·—Snack made of cereals, eggs and cheese

ª·Î·ÚfiÓÈ·—Spaghetti
∫ÚÈı·Ú¿ÎÈ—Barley-shaped pasta
Ã˘ÏÔ›ÙÂ˜—Noodles
∆ÔÚÙÂÏ›ÓÈ·—Tortellini

ƒ‡˙È ÌÂ Ï·¯·ÓÈÎ¿—Rice mixed with vegetables
¡ÙÔÏÌ·‰¿ÎÈ· – §·¯·ÓÔÓÙÔÏÌ¿‰Â˜—Stuffed vine leaves –
Stuffed cabbage leaves
¶·ÛÙ›ÙÛÈÔ – ªÔ˘Û·Î¿˜—Pasticcio – Moussaka

ªÔÛ¯¿ÚÈ Óˆfi (ÌÚÈ˙fiÏ·)—Fresh veal chop
ªÔÛ¯¿ÚÈ Óˆfi (Û¿Ï·)—Fresh veal shoulder-blade
ªÔÛ¯¿ÚÈ Óˆfi (¯ˆÚ›˜ ÎfiÎ·Ï·)—Fresh veal without bones
ªÔÛ¯¿ÚÈ Óˆfi (ÊÈÏ¤ÙÔ)—Fresh veal fillet

ÃÔÈÚÈÓfi ÙÚ¿¯ËÏÔ˜—Fresh pork neck
ÃÔÈÚÈÓfi ÌËÚfi˜—Fresh pork leg

¢È·ÙÚÔÊ‹—Food

¢ËÌËÙÚÈ·Î¿ Î·È ·Ú·ÛÎÂ˘¿ÛÌ·Ù·–Cereals and cereal
preparations

ƒ‡˙È—Rice

∞ÏÂ‡ÚÈ—Flour

æˆÌ›—Bread

ºÚ˘Á·ÓÈ¤˜ – ¶·ÍÈÌ¿‰È·—Toasts – Rusks 

ÕÏÏ· ÚÔ˚fiÓÙ· ·ÚÙÔÔÈ›·˜ Î·È ˙·¯·ÚÔÏ·ÛÙÈÎ‹˜—
Other bakery products

§ÔÈ¿ ‰ËÌËÙÚÈ·Î¿—Other cereals

∑˘Ì·ÚÈÎ¿—Pasta

¶ÚÔ·Ú·ÛÎÂ˘·ÛÌ¤ÓÔ Ê·ÁËÙfi—Prepared food

KÚ¤·Ù· ÁÂÓÈÎ¿—Meat
MoÛ¯¿ÚÈ Óˆfi—Fresh veal

XÔÈÚÈÓfi Óˆfi—Fresh pork

011

0111

01111
01111001
01111002

01111003

01112
01112001
01112002
01112003

01113
01113001
01113002
01113003
01113004
01113005
01113006

01114
01114001
01114002
01114003

01115

01115001
01115002
01115003
01115004
01115005
01115006
01115007
01115008

01116
01116001
01116002
01116003
01116004

01117
01117001
01117002
01117003
01117004

01118
01118001
01118002

01118003

0112
01121
01121001
01121002
01121003
01121004

01122
01122001
01122002

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected
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Table I. Surveyed CPI items and corresponding weights
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01122003

01123
01123001
01123002

01124
01124001
01124002

01125
01125001
01125002

01126
01126001
01126002
01126003
01126004
01126005
01126006
01126007

01127
01127001
01127002
01127003
01127004

01128
01128001
01128002
01128003

0113

01131
01131001
01131002
01131003
01131004
01131005
01131006
01131007
01131008
01131009

01132

011321
01132101
01132102
01132103
01132104
01132105
01132106
01132107
01132108
01132109
011322
01132201
01132202
011323

01132301
01132302
01132303

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

AÚÓ› Î·È Î·ÙÛ›ÎÈ (Óˆ¿)—Fresh lamb and kid meat

¶Ô˘ÏÂÚÈÎ¿ Óˆ¿—Fresh poultry

§ÔÈ¿ Â›‰Ë ÎÚ¤·ÙÔ˜—Other meat

∞ÏÏ·ÓÙÈÎ¿—Cooked pork meats

∫Ú¤·Ù· ‰È·ÙËÚËÌ¤Ó·—Preserved meat

KÚ¤·Ù· Î·ÙÂ„˘ÁÌ¤Ó·—Frozen meat

æ¿ÚÈ· ÁÂÓÈÎ¿—Fish

æ¿ÚÈ· Óˆ¿—Fresh fish

æ¿ÚÈ· Î·ÙÂ„˘ÁÌ¤Ó· – Û˘ÓÙËÚËÌ¤Ó·—Frozen and pre-
served fish
æ¿ÚÈ· Î·ÙÂ„˘ÁÌ¤Ó·—Frozen fish

æ¿ÚÈ· ·Ï›·ÛÙ·—Salted fish

æ¿ÚÈ· Û˘ÓÙËÚËÌ¤Ó· – ÂÂÍÂÚÁ·ÛÌ¤Ó·—Preserved and
processed fish

ÃÔÈÚÈÓfi ÌÚÈ˙fiÏ·—Fresh pork chop

∞ÚÓ› Óˆfi—Fresh lamb
∫·ÙÛ›ÎÈ Óˆfi—Fresh kid

∫ÔÙfiÔ˘ÏÔ Óˆfi—Fresh chicken
°·ÏÔÔ‡Ï· Óˆ‹—Fresh turkey

™˘ÎÒÙÈ Óˆfi—Fresh offal
∫Ô˘Ó¤ÏÈ Óˆfi—Fresh rabbit

™·Ï¿ÌÈ—Salami
ªÔÚÙ·‰¤Ï·—Mortadelle
∑·ÌfiÓ—Ham
°·ÏÔÔ‡Ï· Î·ÓÈÛÙ‹—Smoked turkey
§Ô˘Î·ÓÈÎ¿ÎÈ· (ÌÔ˘ÎÈ¤˜-ÎÔÎÙ¤ÈÏ)—Sausages coctail
§Ô˘Î¿ÓÈÎ· ¯ˆÚÈ¿ÙÈÎ·—Country sausages
ª¤ÈÎÔÓ—Bacon

∑·ÌÔÓ¿ÎÈ ÎÔÓÛ¤Ú‚·—Luncheon meat
∂Î¯‡ÏÈÛÌ· ÎÚ¤·ÙÔ˜—Meat extract
ƒÔÏfi ÎÔÙfiÔ˘ÏÔ—Rolled roast chicken
ªÈÊÙ¤ÎÈ· – ÎÂÊÙ¤‰Â˜—Hamburgers – Meatballs

µÔ‰ÈÓfi Î·ÙÂ„˘ÁÌ¤ÓÔ—Frozen beef
∞ÚÓ› Î·ÙÂ„˘ÁÌ¤ÓÔ—Frozen lamb meat
¶Ô˘ÏÂÚÈÎ¿ Î·ÙÂ„˘ÁÌ¤Ó·—Frozen poultry

º·ÁÎÚÈ¿—Sea breams
ª·ÚÌÔ‡ÓÈ·—Red mullets
∆ÛÈÔ‡ÚÂ˜ (È¯ı˘ÔÙÚÔÊÂ›Ô˘)—Dorado
µ·Î·Ï¿ÔÈ—Cods
∫Ô˘ÙÛÔÌÔ‡ÚÂ˜—Striped red mullet
°·‡ÚÔÈ—Anchovies
°fiÂ˜—Bogues
ª·Ú›‰Â˜—Fries
™·Ú‰¤ÏÂ˜—Sardines

§ÈıÚ›ÓÈ·—Pandora
ª·ÚÌÔ‡ÓÈ·—Red mullets
™˘Ó·ÁÚ›‰Â˜—Dentex
º·ÁÎÚÈ¿—Sea breams
µ·Î·Ï¿ÔÈ—Cods
°·Ï¤ÔÈ—Topes
°·Ú›‰Â˜—Shrimps
∫·Ï·Ì·Ú¿ÎÈ·—Squids
ÃÙ·fi‰È·—Octopuses

™·Ú‰¤ÏÂ˜ ·Ï›·ÛÙÂ˜—Salted sardines
µ·Î·Ï¿Ô˜ ÍËÚfi˜—Dried cod

∆fiÓÔ˜ ÎÔÓÛ¤Ú‚·—Canned tuna
™·Ú‰¤ÏÂ˜ ÎÔÓÛ¤Ú‚·—Canned sardines
∫ÚÔÎ¤ÙÂ˜ „·ÚÈÔ‡—Fish croquettes

5,37

6,01

0,59

4,14

0,22

0,46

14,72

10,68

4,03

2,27

0,87

0,90
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0114

01141
01141001

01141002

01141003

01142
01142000

01143
01143000

01144
01144001
01144002

01144003
01144004

01145
01145000

01146
01146001
01146002
01146003
01146004
01146005
01146006

01147
01147001
01147002
01147003

01148
01148000

0115

01151
01151000

01152
01152000

01153
01153000

01154
01154001
01154002

01155
01155000

0116

01161
01161001
01161002
01161003
01161004
01161005
01161006
01161007
01161008

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

°·Ï·ÎÙÔÎÔÌÈÎ¿ Î·È ·˘Á¿—Milk, cheese and eggs

°¿Ï· Óˆfi ·ÛÙÂÚÈˆÌ¤ÓÔ—Fresh pasteurised milk

°¿Ï· ÛÔÎÔÏ·ÙÔ‡¯Ô—Chocolate milk

°¿Ï· ‰È·ÙËÚËÌ¤ÓÔ—Preserved milk

°È·Ô‡ÚÙÈ—Yoghurt

T˘Ú› Ê¤Ù·—White cheese (Feta)

T˘ÚÈ¿ ÛÎÏËÚ¿—Hard cheese

§ÔÈ¿ Á·Ï·ÎÙÔÎÔÌÈÎ¿ ÚÔ˚fiÓÙ·—Other milk products

∞˘Á¿—Eggs

ŒÏ·È· Î·È Ï›Ë—Oils and fats

Bo‡Ù˘ÚÔ Á¿Ï·ÎÙÔ˜—Milk butter

º˘ÙÈÎfi ‚Ô‡Ù˘ÚÔ—Vegetable butter

∂Ï·ÈfiÏ·‰Ô—Olive oil

™ÔÚ¤Ï·ÈÔ—Seed oil

º˘ÙÈÎfi Ï›Ô˜—Vegetable fat

ºÚÔ‡Ù· ÁÂÓÈÎ¿—Fruit

ºÚÔ‡Ù· Óˆ¿—Fresh fruit

°¿Ï· Óˆfi (·ÛÙÂÚÈˆÌ¤ÓÔ) Ï‹ÚÂ˜—Full-cream fresh
pasteurised milk
°¿Ï· Óˆfi (·ÛÙÂÚÈˆÌ¤ÓÔ) ÌÂ ÌÂÈˆÌ¤Ó· ÏÈ·Ú¿—Fresh
pasteurised milk with low fats
°¿Ï· Óˆfi Ì·ÎÚ¿˜ ‰È¿ÚÎÂÈ·˜—Long life fresh milk

°¿Ï· ÛÔÎÔÏ·ÙÔ‡¯Ô—Chocolate milk

°¿Ï· Â‚·ÔÚ¤—Evaporated milk

°È·Ô‡ÚÙÈ ·ÁÂÏ¿‰Ô˜—Unskimmed cow milk yoghurt
°È·Ô‡ÚÙÈ ·ÁÂÏ¿‰Ô˜ ÌÂ ÌÂÈˆÌ¤Ó· ÏÈ·Ú¿—Cow milk
yoghurt with low fats
°È·Ô‡ÚÙÈ Úfi‚ÂÈÔ—Sheep milk yoghurt
°È·Ô‡ÚÙÈ ÌÂ ÊÚÔ‡Ù·—Fruit yoghurt

T˘Ú› Ê¤Ù·—White cheese (Feta)

T˘Ú› ÁÎÔ‡ÓÙ·—Gouda
T˘Ú› ¤ÓÙ·Ì—Edam
T˘Ú› ¤ÌÂÓÙ·Ï—Emmental
T˘Ú› Î·Û¤ÚÈ—Kasseri
T˘Ú› ÎÂÊ·ÏÔÙ‡ÚÈ—Kefalotyri
T˘Ú› ÁÚ·‚È¤Ú·—Gruyére

∫Ú¤Ì· Á¿Ï·ÎÙÔ˜—Milk cream
™·ÓÙÈÁ‡—Whipped cream
∂È‰fiÚÈ· ÌÂ ‚¿ÛË ÙÔ Á¿Ï·—Milk-based desserts

∞˘Á¿—Eggs

BÔ‡Ù˘ÚÔ Á¿Ï·ÎÙÔ˜—Milk butter

ª·ÚÁ·Ú›ÓË—Margarine

∂Ï·ÈfiÏ·‰Ô—Olive oil

∞Ú·‚ÔÛÈÙ¤Ï·ÈÔ—Corn oil
∏ÏÈ¤Ï·ÈÔ—Sunflower-seed oil

º˘Ù›ÓË—Fytini

∞ÎÙÈÓ›‰È·—Kiwis
∞¯Ï¿‰È· ÎÚ˘ÛÙ¿ÏÏÈ·—Pears
µÂÚ›ÎÔÎ· Ù‡Ô˘ ªÂÌ¤ÎÔ˘—Apricots (Bebecou type)
∫·ÚÔ‡˙È·—Water melons
∫ÂÚ¿ÛÈ· (Ì·Ï·Î¿ Î·È ÙÚ·Á·Ó¿)—Cherries
§ÂÌfiÓÈ·—Citrons
ª·ÓÙ·Ú›ÓÈ· ÎÏËÌÂÓÙ›ÓÂ˜—Clementines 
ª‹Ï· °ÎfiÏÓÙÂÓ—Apples (golden delicious)

32,22

8,47

0,41

2,44

4,52

8,17

5,93

0,99

1,29

9,80

0,31

0,94

7,33

1,04

0,19

13,46

12,28
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01161009
01161010
01161011
01161012
01161013
01161014
01161015
01161016
01161017
01161018
01161019

01162
01162001
01162002
01162003
01162004
01162005
01162006
01162007
01162008

0117

01171
01171001
01171002
01171003
01171004
01171005
01171006
01171007
01171008
01171009
01171010
01171011
01171012
01171013
01171014
01171015
01171016
01171017
01171018
01171019
01171020
01171021

01172
01172001
01172002
01172003
01172004
01172005

01173
01173001
01173002
01173003

01174
011741
01174100
011742
01174201
01174202

01175
01175001
01175002
01175003
01175004

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

•ËÚÔ› Î·ÚÔ›—Dried fruit

§·¯·ÓÈÎ¿ ÁÂÓÈÎ¿—Vegetables

§·¯·ÓÈÎ¿ Óˆ¿—Fresh vegetables

§·¯·ÓÈÎ¿ Î·ÙÂ„˘ÁÌ¤Ó·—Frozen vegetables

¡ÙÔÌ¿ÙÂ˜ ‰È·ÙËÚËÌ¤ÓÂ˜—Preserved tomatoes

¶·Ù¿ÙÂ˜ ÁÂÓÈÎ¿—Potatoes
¶·Ù¿ÙÂ˜ Óˆ¤˜—Fresh potatoes

¶ÚÔ˚fiÓÙ· ·Ù¿Ù·˜—Potato based products

ŸÛÚÈ·—Pulses

ª‹Ï· ™Ù¿ÚÎÈÓ—Apples (starking)
ª‹Ï· Í˘ÓfiÌËÏ·—Apples (granny smith)
ª·Ó¿ÓÂ˜—Bananas
¶ÂfiÓÈ·—Melons
¶ÔÚÙÔÎ¿ÏÈ· µ·Ï¤ÓÙÛÈ·—Oranges (valencia)
¶ÔÚÙÔÎ¿ÏÈ· ÔÌÊ·ÏÔÊfiÚ·—Navel oranges
ƒÔ‰¿ÎÈÓ·—Peaches
¡ÂÎÙ·Ú›ÓÈ·—Nectarines
™Ù·Ê‡ÏÈ· ÌÔÛ¯¿Ù·—Grapes (muscatel)
™Ù·Ê‡ÏÈ· ÛÙ·Ê›‰·—Grapes (sultana)
ºÚ¿Ô˘ÏÂ˜—Strawberries

∞Ì˘Á‰·Ïfi„˘¯· ˆÌ‹—Almond kernel
∞Ì˘Á‰·Ïfi„˘¯· Î·‚Ô˘Ú‰ÈÛÌ¤ÓË—Burnt almond kernel
∫·Ú˘‰fi„˘¯·—Nut kernel
º˘ÛÙ›ÎÈ· ·Ú¿ÈÎ·—Groundnuts
º˘ÛÙ›ÎÈ· ∞ÈÁ›ÓË˜—Pistachios
ºÔ˘ÓÙÔ‡ÎÈ·—Hazel-nuts
¢·Ì¿ÛÎËÓ·—Prunes
™Ù·Ê›‰·—Raisins

∞ÁÎÈÓ¿ÚÂ˜—Antichokes
∞ÁÁÔ‡ÚÈ·—Cucumbers
∞Ú·Î¿˜—Fresh peas
∫·ÚfiÙ·—Carrots
∫ÔÏÔÎ˘ı¿ÎÈ·—Courgettes
∫Ô˘ÓÔ˘›‰È—Cauliflower
ªÚfiÎÔÏÔ—Broccoli
∫ÚÂÌÌ‡‰È· (ÍÂÚ¿)—Onions
∫ÚÂÌÌ˘‰¿ÎÈ· ÊÚ¤ÛÎ·—Fresh onions
§¿¯·ÓÔ—Cabbage
ª·ÚÔ‡ÏÈ·—Lettuces
ªÂÏÈÙ˙¿ÓÂ˜ ÊÏ¿ÛÎÂ˜—Aubergines
ª¿ÌÈÂ˜—Okras
¡ÙÔÌ¿ÙÂ˜—Tomatoes
¶·ÓÙ˙¿ÚÈ·—Beetroots
¶ÈÂÚÈ¤˜—Peppers
¶Ú¿Û·—Leeks
ƒ·‰›ÎÈ·—Chicories
™·Ó¿ÎÈ—Spinach
º·ÛÔÏ¿ÎÈ· Ì·ÚÌÔ‡ÓÈ·—Butter beans
ª·˚ÓÙ·Ófi˜—Parsley

ª¿ÌÈÂ˜ Î·ÙÂ„˘ÁÌ¤ÓÂ˜—Frozen okras
º·ÛÔÏ¿ÎÈ· Î·ÙÂ„˘ÁÌ¤Ó·—Frozen beans
∞Ú·Î¿˜ Î·ÙÂ„˘ÁÌ¤ÓÔ˜—Frozen peas
ª·ÓÈÙ¿ÚÈ· Î·ÙÂ„˘ÁÌ¤Ó·—Frozen mushrooms
∞Ó¿ÌÈÎÙ· Ï·¯·ÓÈÎ¿ Î·ÙÂ„˘ÁÌ¤Ó·—Frozen mixed
vegetables

∆ÔÌ¿Ù· ·ÔÊÏÔÈˆÌ¤ÓË—Peeled tomatoes
∆ÔÌ·ÙÔÂÏÙ¤˜—Tomato-purée
Ã˘Ìfi˜ ÙÔÌ¿Ù·˜—Tomato juice

¶·Ù¿ÙÂ˜ Óˆ¤˜—Fresh potatoes

¶Ô˘Ú¤˜ ·Ù¿Ù·˜—Mashed potatoes
¶·Ù¿ÙÂ˜ ÙÛÈ˜—Potato chips

º·ÛfiÏÈ· Á›Á·ÓÙÂ˜—Giant beans
º·ÛfiÏÈ· Ì¤ÙÚÈ·—Beans
º·Î¤˜—Lentils 
ƒÂ‚›ıÈ·—Chikpeas

1,19

20,54

12,74

1,21

0,76

3,74
3,33

0,41

1,38
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01176
01176000

01161_71

0118

01181
01181001
01181002
01181003

01182
01182000

01183
01183000

01184

01184001
01184002
01184003
01184004

01185
011851
01185101
01185102
011852

01185201
01185202
01185203

011853
01185301
01185302
01185303
01185304
01185305

01186
01186000

0119

01191
01191001
01191002
01191003
01191004

01192
01192001
01192002

01193
01193001
01193002
01193003
01193004

01194
01194001
01194002

012

0121

01211
01211001
01211002

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

∂ÏÈ¤˜—Olives

ºÚÔ‡Ù· Î·È Ï·¯·ÓÈÎ¿ (Óˆ¿)—Fresh fruit and vegetables

∑¿¯·ÚË – ™ÔÎÔÏ¿ÙÂ˜ – °Ï˘Î¿ – ¶·ÁˆÙ¿—Sugar –
Chocolates – Sweets – Ice creams
Z¿¯·ÚË—Sugar

ª¤ÏÈ—Honey

M·ÚÌÂÏ¿‰·—Jam

™ÔÎÔÏ¿ÙÂ˜ – ¶ÚÔ˚fiÓÙ· ÛÔÎÔÏ¿Ù·˜—Chocolates –
Chocolate products

°Ï˘Î¿ – ∑·¯·ÚˆÙ¿—Sweets – Sweetmeats
∫·Ú·Ì¤ÏÂ˜ – ∆Û›¯ÏÂ˜—Drops – Chewing gums

°Ï˘Î¿ Ù·„ÈÔ‡ – ¶¿ÛÙÂ˜ – ºÔÓÙ¿Ó—Griddle cakes –
Pastries – Fondant

ÕÏÏ· ÁÏ˘Î¿—Other sweets

¶·ÁˆÙ¿—Ice-creams

§ÔÈ¿ ÙÚfiÊÈÌ·—Food n.e.c.

∞Ï¿ÙÈ – ª·¯·ÚÈÎ¿—Salt – Spices 

¶·È‰ÈÎ¤˜ ÙÚÔÊ¤˜—Baby food

ŒÙÔÈÌÂ˜ Û¿ÏÙÛÂ˜ – ™Ô‡Â˜—Prepared sauces – Soups

ŒÙÔÈÌÂ˜ Û·Ï¿ÙÂ˜—Prepared salads

ªË ·ÏÎÔÔÏÔ‡¯· ÔÙ¿ (ÌË ÛÂÚ‚ÈÚÈ˙fiÌÂÓ·)—Non
alcoholic beverages (not served)

∫·Ê¤˜ – ∫·Î¿Ô – ∆Û¿È—Coffee – Cocoa – Tea

∫·Ê¤˜—Coffee

∂ÏÈ¤˜ ÂÈÙÚ·¤˙ÈÂ˜—Table olives

Z¿¯·ÚË ÎÔÈÓ‹—Fine granulated sugar
Z¿¯·ÚË ¿¯ÓË—Castor sugar
∆Â¯ÓËÙ‹ ÁÏ˘Î·ÓÙÈÎ‹ Ô˘Û›· (˙·¯·Ú›ÓË)—Saccharin

ª¤ÏÈ—Honey

ª·ÚÌÂÏ¿‰·—Jam

™ÔÎÔÏ¿Ù·—Chocolate
°ÎÔÊÚ¤Ù·—Wafer
ªÂÚ¤ÓÙ·—Merenda
™ÔÎÔÏ·Ù¿ÎÈ·—Chocolate drops

∫·Ú·Ì¤ÏÂ˜—Drops
∆Û›¯ÏÂ˜—Chewing gums

¶¿ÛÙ·—Pastries
°Ï˘Î¿ Ù·„ÈÔ‡—Griddle cakes
ºÔÓÙ¿Ó – ∞Ì˘Á‰·ÏˆÙ¿ – ∆·ÚÙ¿ÎÈ·—Fondant –
Marzipans – Tarts

ºÚÔ˘›-˙ÂÏ¤—Fruit-jelly
Ã·Ï‚¿˜—Halvah
°Ï˘Îfi ÎÔ˘Ù·ÏÈÔ‡—Conserves
∫ÔÌfiÛÙ·—Compote
°Ï˘Îfi ÚÔ·Ú·ÛÎÂ˘·ÛÌ¤ÓÔ—Prepared sweet

¶·ÁˆÙ¿ Ù˘ÔÔÈËÌ¤Ó·—Standardized ice-creams

∞Ï¿ÙÈ—Salt
•‡‰È—Vinegar
¶È¤ÚÈ—Pepper
∫·Ó¤Ï·—Cinnamon

∫Ú¤Ì· ÛÎfiÓË ÁÈ· ÌˆÚ¿—Cream powder for babies
°¿Ï· ÛÎfiÓË ÁÈ· ÌˆÚ¿—Milk powder for babies

∫¤ÙÛ·—Ketchup
ªÔ˘ÛÙ¿Ú‰·—Mustard
ª·ÁÈÔÓ¤˙·—Mayonnaise
™Ô‡Â˜ ¤ÙÔÈÌÂ˜ ÛÂ Ê·ÎÂÏ¿ÎÈ—Instant soups

ƒÒÛÈÎË Û·Ï¿Ù·—Russian salad
∆˙·Ù˙›ÎÈ—Tzatziki

∫·Ê¤˜ ÂÏÏËÓÈÎfi˜—Greek coffee
∫·Ê¤˜ ÛÙÈÁÌÈ·›Ô˜—Instant coffee

0,71

25,02

11,53

1,16

1,09

0,22

1,44

6,29
1,37

4,49

0,43

1,33

2,86

0,87

0,69

0,68

0,62

10,45

3,48

3,19

¶›Ó·Î·˜ I. ∂ÚÂ˘ÓÒÌÂÓ· Â›‰Ë Î·È ·ÓÙ›ÛÙÔÈ¯ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ (Û˘Ó¤¯ÂÈ·)
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01211003
01211004

01212
01212001
01212002

01213
01213001
01213002

0122

01221
01221000

01222
01222001
01222002
01222003
01222004

01223
01223001
01223002

021

0211
02110001
02110002
02110003
02110004
02110005
02110006

0212
02120001
02120002
02120003

0213
02130001
02130002

022

0220
02200001
02200002
02200003

031

0311
03110001

03110002

03110003
03110004

0312

03121
031211
03121101

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

∫·Î¿Ô—Cocoa

∆Û¿È – Ã·ÌÔÌ‹ÏÈ—Tea – Camomile

ªÂÙ·ÏÏÈÎfi ÓÂÚfi – ∞Ó·„˘ÎÙÈÎ¿ – Ã˘ÌÔ› ÊÚÔ‡ÙˆÓ—
Mineral water – Refreshments – Fruit juices  

ªÂÙ·ÏÏÈÎfi ÓÂÚfi—Mineral water

∞Ó·„˘ÎÙÈÎ¿—Refreshments

Ã˘ÌÔ› ÊÚÔ‡ÙˆÓ—Fruit juices

∞ÏÎÔÔÏÔ‡¯· ÔÙ¿ (ÌË ÛÂÚ‚ÈÚÈ˙fiÌÂÓ·)—Alcoholic
beverages (not served)

√ÈÓÔÓÂ˘Ì·ÙÒ‰Ë ÔÙ¿—Spirits

∫Ú·ÛÈ¿—Wines

ª‡ÚÂ˜—Beers

∫·Ófi˜—Tobacco

∫·Ófi˜—Tobacco

∂›‰Ë ¤Ó‰˘ÛË˜—Articles of clothing

ÀÊ¿ÛÌ·Ù·—Fabrics

∂Ó‰‡Ì·Ù·—Garments

∞Ó‰ÚÈÎ¿ Â›‰Ë ¤Ó‰˘ÛË˜—Articles of clothing for men
AÓ‰ÚÈÎ¿ ÂÍˆÙÂÚÈÎ¿—Men’s outwear

∫·Ê¤˜ Ê›ÏÙÚÔ˘—Filter coffee
∫·Ê¤˜ Î·Ô˘ÙÛ›ÓÔ—Capuccino

∫·Î¿Ô—Cocoa
¶ÚÔ˚fiÓÙ· Î·Î¿Ô—Cocoa-based products

∆Û¿È—Tea
Ã·ÌÔÌ‹ÏÈ—Camomile

ªÂÙ·ÏÏÈÎfi ÓÂÚfi—Mineral water

Ã-Cola—X-Cola
°Î·˙fi˙·—Lemonade
™fi‰·—Soda
∆Û¿È ÛÂ ÎÔ˘Ù›—Ice tea

Ã˘Ìfi˜ ÔÚÙÔÎ¿ÏÈ—Orange juice
Ã˘Ìfi˜ ·Ó¿ÌÈÎÙÔ˜—Mixed juice

√˘›ÛÎÈ—Whisky
∫ÔÓÈ¿Î—Cognac
√‡˙Ô—Ouzo
∞ÂÚÈÙ›Ê—Aperitif
§ÈÎ¤Ú—Liqueur
µfiÙÎ·—Vodka

∫Ú·Û› ¯‡Ì·—Wine unbottled
∫Ú·Û› ÚÂÙÛ›Ó·—Retsina (Resined wine)
∫Ú·Û› ÍËÚfi—Dry wine

ª‡Ú· ÊÈ¿ÏË—Beer in bottle
ª‡Ú· ÎÔ˘Ù›—Beer in can

∆ÛÈÁ¿Ú·—Cigarettes
¶Ô‡Ú· Î·È Ô˘Ú¿ÎÈ·—Cigars
∫·Ófi˜ ›·˜—Pipe tobacco

⁄Ê·ÛÌ· Ù·ÁÈ¤Ú ¯ÂÈÌÂÚÈÓfi—Woman’s winter costume
material
⁄Ê·ÛÌ· Ù·ÁÈ¤Ú ıÂÚÈÓfi—Woman’s summer costume
material
⁄Ê·ÛÌ· ÊÔ‡ÛÙ·˜ ¯ÂÈÌÂÚÈÓfi—Winter skirt material
⁄Ê·ÛÌ· ÊÔ‡ÛÙ·˜ ıÂÚÈÓfi—Summer skirt material

¶·ÏÙfi—Overcoat

0,15

0,15

6,97

1,16

3,43

2,38

7,21

2,68

2,47

2,06

34,39

34,39

65,00

0,49

59,72

20,62
18,63

¶›Ó·Î·˜ I. ∂ÚÂ˘ÓÒÌÂÓ· Â›‰Ë Î·È ·ÓÙ›ÛÙÔÈ¯ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ (Û˘Ó¤¯ÂÈ·)

Table I. Surveyed CPI items and corresponding weights (continued)
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02 √Ì¿‰· 2: ∞§∫√√§√ÀÃ∞ ¶√∆∞ ∫∞π ∫∞¶¡√™—Group 2: ALCOHOLIC BEVERAGES AND TOBACCO 41,60

03 √Ì¿‰· 3: ∂¡¢À™∏ ∫∞π À¶√¢∏™∏—Group 3: CLOTHING AND FOOTWEAR 87,01



03121102
03121103
03121104
03121105
03121106
03121107
03121108
03121109
03121110
03121111
03121112
03121113
03121114
03121115
03121116
03121117
03121118
031212
03121201
03121202
03121203
03121204
03121205
03121206
03121207

03122

031221
03122101
03122102
03122103
03122104
03122105
03122106
03122107
03122108
03122109
03122110
03122111
03122112
03122113
03122114
031222
03122201
03122202
03122203
03122204
03122205
03122206

03123
031231
03123101
03123102
03123103
03123104
03123105
03123106
03123107
031232
03123201
03123202
03123203
03123204
03123205
03123206

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

AÓ‰ÚÈÎ¿ ÂÛˆÙÂÚÈÎ¿—Men’s underwear

°˘Ó·ÈÎÂ›· Â›‰Ë ¤Ó‰˘ÛË˜—Articles of clothing for
women
°˘Ó·ÈÎÂ›· ÂÍˆÙÂÚÈÎ¿—Women’s outwear

°˘Ó·ÈÎÂ›· ÂÛˆÙÂÚÈÎ¿—Woman’s underwear

¶·È‰ÈÎ¿ Â›‰Ë ¤Ó‰˘ÛË˜—Articles of clothing for children
¶·È‰ÈÎ¿ ÂÍˆÙÂÚÈÎ¿—Children’s outwear

¶·È‰ÈÎ¿ ÂÛˆÙÂÚÈÎ¿—Children’s underwear

∫Ô˘ÛÙÔ‡ÌÈ ¯ÂÈÌÂÚÈÓfi—Winter costume
∫Ô˘ÛÙÔ‡ÌÈ ıÂÚÈÓfi—Summer costume
¶·ÓÙÂÏfiÓÈ ¯ÂÈÌÂÚÈÓfi—Winter trousers
¶·ÓÙÂÏfiÓÈ ÎÔÙÏ¤—Corduroy trousers
¶·ÓÙÂÏfiÓÈ Ù˙ËÓ—Blue jean
¶·ÓÙÂÏfiÓÈ ıÂÚÈÓfi—Summer trousers
™·Î¿ÎÈ ÛÔÚ, ¯ÂÈÌÂÚÈÓfi—Winter jacket
™·Î¿ÎÈ ÛÔÚ, ıÂÚÈÓfi—Summer jacket
ªÔ˘Ê¿Ó ˘Ê·ÛÌ¿ÙÈÓÔ—Puff
ªÔ˘Ê¿Ó ‰ÂÚÌ¿ÙÈÓÔ—Leather puff
¶Ô˘Î¿ÌÈÛÔ ÎÏ·ÛÈÎfi—Classic shirt
¶Ô˘Î¿ÌÈÛÔ ıÂÚÈÓfi—Summer shirt
ªÏÔ˘˙¿ÎÈ ıÂÚÈÓfi—T-shirt
¶Ô˘Ïfi‚ÂÚ—Pullover
ª·ÁÈfi—Bathing suit
ºfiÚÌ· Á˘ÌÓ·ÛÙÈÎ‹˜—Track-suit
™ÔÚÙ˜ ·Ó‰ÚÈÎfi—Shorts

º·Ó¤Ï· Ì·ÏÏÔ‚¿Ì‚·ÎË—Vest made of wool and cotton
º·Ó¤Ï· ‚·Ì‚·ÎÂÚ‹—Cotton vest 
™ÏÈ ‚·Ì‚·ÎÂÚfi – ÌfiÍÂÚ—Cotton slip – Boxer shorts
∫¿ÏÙÛÂ˜ ‚·Ì‚·ÎÂÚ¤˜—Cotton socks
∫¿ÏÙÛÂ˜ Ì¿ÏÏÈÓÂ˜—Woolen socks
¶˘Ù˙¿ÌÂ˜ ¯ÂÈÌÂÚÈÓ¤˜—Winter pyjamas 
¶˘Ù˙¿ÌÂ˜ ıÂÚÈÓ¤˜—Summer pyjamas

¶·ÏÙfi—Overcoat
∑·Î¤Ù· ˘Ê·ÛÌ¿ÙÈÓË—Fabric coat
ºfiÚÂÌ· ¯ÂÈÌÂÚÈÓfi—Winter dress
ºfiÚÂÌ· ıÂÚÈÓfi—Summer dress
ºÔ‡ÛÙ· ¯ÂÈÌÂÚÈÓ‹—Winter skirt
ºÔ‡ÛÙ· ıÂÚÈÓ‹—Summer skirt
¶·ÓÙÂÏfiÓÈ ¯ÂÈÌÂÚÈÓfi—Winter trousers
¶·ÓÙÂÏfiÓÈ ıÂÚÈÓfi—Summer trousers
¶·ÓÙÂÏfiÓÈ Ù˙ËÓ—Blue jean
∑·Î¤Ù· ÏÂÎÙ‹—Knitted jacket
¶Ô˘Ïfi‚ÂÚ—Pullover
¶Ô˘Î¿ÌÈÛÔ Ì·ÎÚ˘Ì¿ÓÈÎÔ—Long-sleeved shirt
ªÏÔ˘˙¿ÎÈ ÎÔÓÙÔÌ¿ÓÈÎÔ—T-shirt
ª·ÁÈfi—Swimsuit

™ÏÈ—Panties 
§·ÛÙ¤Í—Corsets
™Ô˘ÙÈ¤Ó—Brassiere
∫·ÏÛfiÓ—Tights
¡˘¯ÙÈÎfi ¯ÂÈÌÂÚÈÓfi—Winter nightdress
¡˘¯ÙÈÎfi ıÂÚÈÓfi—Summer nightdress

ªÔ˘Ê¿Ó—Puff
¶·ÓÙÂÏfiÓÈ ÎÔÙÏ¤—Corduroy trousers
¶·ÓÙÂÏfiÓÈ Ù˙ËÓ—Blue jean
¶·ÓÙÂÏfiÓÈ ıÂÚÈÓfi—Summer trousers
¶Ô˘Î¿ÌÈÛÔ Ì·ÎÚ˘Ì¿ÓÈÎÔ—Winter long-sleeved shirt
¶Ô˘Î¿ÌÈÛÔ ıÂÚÈÓfi—Summer shirt
¶Ô˘Ïfi‚ÂÚ—Pullover

¶˘Ù˙¿ÌÂ˜ ¯ÂÈÌÂÚÈÓ¤˜—Winter pyjamas
¶˘Ù˙¿ÌÂ˜ ıÂÚÈÓ¤˜—Summer pyjamas
º·ÓÂÏ¿ÎÈ—Vest
™ÏÈ¿ÎÈ—Panties
∫¿ÏÙÛÂ˜ ·ıÏËÙÈÎ¤˜—Sport socks
∫·ÏÛfiÓ ·È‰ÈÎfi—Tights

1,99

27,76

23,82

3,94

9,32
8,64

0,68

¶›Ó·Î·˜ I. ∂ÚÂ˘ÓÒÌÂÓ· Â›‰Ë Î·È ·ÓÙ›ÛÙÔÈ¯ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ (Û˘Ó¤¯ÂÈ·)

Table I. Surveyed CPI items and corresponding weights (continued)
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03124
03124001
03124002
03124003

0313

03131
03131001
03131002
03131004
03131005
03131006
03131007
03131008

03132
03132001
03132002

0314

03140001
03140002

032

0321

03211
03211001
03211002
03211003
03211004
03211005
03211006

03212
03212001
03212002
03212003
03212004
03212005
03212006
03212007

03213
03213001
03213002
03213003
03213004

0322
03220000

041
04100000

043

0431

04310001
04310002

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

∂Ó‰‡Ì·Ù· ÌˆÚÒÓ—Baby clothes

§ÔÈ¿ Â›‰Ë ¤Ó‰˘ÛË˜ Î·È ÂÍ·ÚÙ‹Ì·Ù·—Other articles of
clothing and clothing accessories

§ÔÈ¿ Â›‰Ë ¤Ó‰˘ÛË˜—Other articles of clothing

ÀÏÈÎ¿ ¤Ó‰˘ÛË˜—Clothing materials

™ÙÂÁÓfi Î·ı¿ÚÈÛÌ· Î·È ÂÈ‰ÈfiÚıˆÛË ÂÓ‰˘Ì¿ÙˆÓ—Dry-
cleaning and mend of clothes

∂›‰Ë ˘fi‰ËÛË˜—Footwear

¶·Ô‡ÙÛÈ· Î·È ¿ÏÏ· ˘Ô‰‹Ì·Ù·—Shoes and other
footwear

∞Ó‰ÚÈÎ¿ ˘Ô‰‹Ì·Ù·—Men’s footwear

°˘Ó·ÈÎÂ›· ˘Ô‰‹Ì·Ù·—Women’s footwear

¶·È‰ÈÎ¿ ˘Ô‰‹Ì·Ù·—Children’s footwear

∂È‰ÈÔÚıÒÛÂÈ˜ ˘Ô‰ËÌ¿ÙˆÓ—Repair of footwear

EÓÔ›ÎÈ·—Rentals

∂ÈÛÎÂ˘‹ Î·È Û˘ÓÙ‹ÚËÛË Î·ÙÔÈÎ›·˜—Repair and
maintenance of the dwelling

∂›‰Ë ÂÈÛÎÂ˘‹˜ Î·È Û˘ÓÙ‹ÚËÛË˜ Î·ÙÔÈÎ›·˜—Materials
for the repair and maintenance of the dwelling

¶·ÓÙÂÏÔÓ¿ÎÈ ÌˆÚÔ‡—Baby trousers
ºfiÚÌ· ¯ÂÈÌÂÚÈÓ‹—Winter crawlers
ºfiÚÌ· ıÂÚÈÓ‹—Summer crawlers

∞Ó‰ÚÈÎ‹ ˙ÒÓË ‰ÂÚÌ¿ÙÈÓË—Leather belt
°Ú·‚¿Ù·—Necktie
°¿ÓÙÈ·—Gloves
∫·ÛÎfiÏ—Scarf
ºÔ˘Ï¿ÚÈ—Neck-cloth
™ÎÔ‡ÊÔ˜ ÁÈ· ·È‰È¿—Bonnet
∫Ú¿ÓÔ˜ ÚÔÛÙ·ÙÂ˘ÙÈÎfi—Crash helmet

ºÂÚÌÔ˘¿Ú—Zipper
∫ÏˆÛÙ¤˜ Ú·„›Ì·ÙÔ˜—Sewing threads

ªÂÙ·Ô›ËÛË ÂÓ‰˘Ì¿ÙˆÓ—Alterations of garments
∫·ı·ÚÈÛÌfi˜ ÂÓ‰˘Ì¿ÙˆÓ—Dry-cleaning of garments

∞ÌÈÁÈ¤ ¯ÂÈÌÂÚÈÓ¿—Winter evening shoes
∞ÌÈÁÈ¤ ıÂÚÈÓ¿—Summer evening shoes
™ÔÚ ¯ÂÈÌÂÚÈÓ¿—Winter sport shoes
™ÔÚ ıÂÚÈÓ¿—Summer sport shoes
∞fi ÔÏ˘Ô˘ÚÂı¿ÓË—Shoes made of polyurethane
¶·ÓÙfiÊÏÂ˜—Slippers 

∞ÌÈÁÈ¤ ¯ÂÈÌÂÚÈÓ¿—Winter evening shoes
∞ÌÈÁÈ¤ ıÂÚÈÓ¿—Summer evening shoes
™ÔÚ ¯ÂÈÌÂÚÈÓ¿—Winter sport shoes
™ÔÚ ıÂÚÈÓ¿—Summer sport shoes
ªfiÙÂ˜—Boots
¶¤‰ÈÏ·—Sandals
¶·ÓÙfiÊÏÂ˜—Slippers

ªÔÙ¿ÎÈ·—Boots 
Ã·ÌËÏ¿—Low-heeled shoes
∞ıÏËÙÈÎ¿—Sport shoes
¶¤‰ÈÏ·—Sandals

∂È‰ÈÔÚıÒÛÂÈ˜ ˘Ô‰ËÌ¿ÙˆÓ—Repair of footwear

∂ÓÔ›ÎÈÔ Î·ÙÔÈÎÈÒÓ—Actual rentals for housing

∂Ï·Èfi¯ÚˆÌ·—Oil paint
¶Ï·ÛÙÈÎfi ¯ÚÒÌ·—Plastic paint

2,02

1,86

1,26

0,60

2,93

22,00

21,87

7,28

9,48

5,11

0,13

37,28

21,61

7,03

¶›Ó·Î·˜ I. ∂ÚÂ˘ÓÒÌÂÓ· Â›‰Ë Î·È ·ÓÙ›ÛÙÔÈ¯ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ (Û˘Ó¤¯ÂÈ·)

Table I. Surveyed CPI items and corresponding weights (continued)
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04 √Ì¿‰· 4: ™∆∂°∞™∏—Group 4: HOUSING 116,51



04310003
04310004
04310005
04310006

0432

04320001
04320002
04320003
04320004

044

0441_3

0441
04410000

0442
04420000

0443
04430000

0444
04440001
04440002

04440003
04440004

04440005

045

0451
04510000

0452

04521
04520001
04520002

04522
04522000

0453
04530000

0454
04540001
04540002

051

0511

05111

05111001
05111002

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

ÀËÚÂÛ›Â˜ ÂÈÛÎÂ˘‹˜ Î·È Û˘ÓÙ‹ÚËÛË˜ Î·ÙÔÈÎ›·˜—
Services for the repair and maintenance of the dwelling

¢È¿ÊÔÚÂ˜ ˘ËÚÂÛ›Â˜ Ô˘ Û¯ÂÙ›˙ÔÓÙ·È ÌÂ ÙÔ Û›ÙÈ—
Miscellaneous services relating to the dwelling

⁄‰ÚÂ˘ÛË – ∞Ô¯¤ÙÂ˘ÛË—Water supply – Sewerage
collection

⁄‰ÚÂ˘ÛË—Water supply

¢ËÌÔÙÈÎ¿ Ù¤ÏË—Rates

∞Ô¯¤ÙÂ˘ÛË—Sewerage collection

ÀËÚÂÛ›Â˜ ÎÔÈÓÔ¯Ú‹ÛÙˆÓ—Co-proprietor charges

∏ÏÂÎÙÚÈÎfi ÚÂ‡Ì·, Ê˘ÛÈÎfi ·¤ÚÈÔ Î·È ¿ÏÏ· Î·‡ÛÈÌ·—
Electricity, natural gas and other fuels

∏ÏÂÎÙÚÈÛÌfi˜—Electricity

ÀÁÚ·¤ÚÈÔ – º˘ÛÈÎfi ·¤ÚÈÔ—Gas – Natural gas

ÀÁÚ·¤ÚÈÔ—Gas

º˘ÛÈÎfi ·¤ÚÈÔ—Natural gas

¶ÂÙÚ¤Ï·ÈÔ—Oil

™ÙÂÚÂ¿ Î·‡ÛÈÌ·—Solid fuels

ŒÈÏ· – ∫·Ï‡ÌÌ·Ù· ‰·¤‰Ô˘—Furnishings – Floor
coverings

ŒÈÏ· Î·È ÊˆÙÈÛÙÈÎ¿—Furniture and furnishings

ŒÈÏ· Í‡ÏÈÓ· Î·È ÌÂÙ·ÏÏÈÎ¿—Wooden and metallic
furnishings

µÔ‡ÚÙÛ· ÂÏ·ÈÔ¯ÚˆÌ·ÙÈÛÌÔ‡—Painting brush
™ÙfiÎÔ˜ ÙÔ›¯Ô˘—Wall putty
µÂÚÓ›ÎÈ—Varnish
ª·Ù·Ú›· ÎÔ˘˙›Ó·˜ – Ì¿ÓÈÔ˘—Shower – Faucet nozzle

∂ÚÁ·Û›Â˜ ÂÏ·ÈÔ¯ÚˆÌ·ÙÈÛÙ‹—Services of oil-painters
∂ÚÁ·Û›Â˜ ˘‰Ú·˘ÏÈÎÔ‡—Services of plumbers
∂ÚÁ·Û›Â˜ ËÏÂÎÙÚÔÏfiÁÔ˘—Services of electricians
∂ÚÁ·Û›Â˜ ÎÏÂÈ‰·Ú¿—Services of locksmiths

⁄‰ÚÂ˘ÛË—Water supply

¢ËÌÔÙÈÎ¿ Ù¤ÏË—Rates

∞Ô¯¤ÙÂ˘ÛË—Sewerage collection

™˘ÓÙ‹ÚËÛË ·ÓÂÏÎ˘ÛÙ‹Ú·—Maintenance of lift
∫·ı·ÚÈÛÌfi˜ ÔÏ˘Î·ÙÔÈÎ›·˜—Cleaning of multi-occupied
building
∫ËÔ˘Úfi˜—Gardener
™˘ÓÙ‹ÚËÛË Î·˘ÛÙ‹Ú· ÎÂÓÙÚÈÎ‹˜ ı¤ÚÌ·ÓÛË˜—Maintenance
of central heating burner
∞fiÊÚ·ÍË ÎÂÓÙÚÈÎ‹˜ ·Ô¯¤ÙÂ˘ÛË˜—Central drainage
unblocking 

∏ÏÂÎÙÚÈÎfi ÚÂ‡Ì·—Electricity

ºÈ¿ÏË ˘ÁÚ·ÂÚ›Ô˘ (ÌÂÁ¿ÏË)—Gas big bottle
ºÈ¿ÏË ˘ÁÚ·ÂÚ›Ô˘ (ÊÈ·Ï›‰ÈÔ)—Gas small bottle

º˘ÛÈÎfi ·¤ÚÈÔ—Natural gas

¶ÂÙÚ¤Ï·ÈÔ ı¤ÚÌ·ÓÛË˜—Heating oil

∫·˘ÛfiÍ˘Ï·—Firewood
∫¿Ú‚Ô˘Ó·—Coals

∫·Ó·¤˜—Sofa
∆Ú·¤˙È ÁÚ·ÊÂ›Ô˘—Desk table

14,58

19,60

7,10

5,58

5,61

1,52

6,89

38,03

16,45

1,20

0,99

0,21

18,36

2,01

12,44

10,72

9,39

¶›Ó·Î·˜ I. ∂ÚÂ˘ÓÒÌÂÓ· Â›‰Ë Î·È ·ÓÙ›ÛÙÔÈ¯ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ (Û˘Ó¤¯ÂÈ·)

Table I. Surveyed CPI items and corresponding weights (continued)
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05 √Ì¿‰· 5: ¢π∞ƒ∫∏ ∞°∞£∞ – ∂π¢∏ ¡√π∫√∫Àƒπ√À ∫∞π À¶∏ƒ∂™π∂™ 78,22

Group 5: DURABLE GOODS – HOUSEHOLD ARTICLES AND SERVICES



05111003

05111004
05111005
05111006
05111007
05111008
05111009

05111010
05111011

05112

05112001
05112002
05112003

0512
05120001
05120002

052

0520

05201

05201001
05201002
05201003

05202
05202001
05202002

05203
05203001
05203002
05203003

05203004
05203005
05203006
05203007
05203008
05203009
05203010

053

0531_2

0531

05311

05311001
05311002
05311003
05311004
05311005
05311006
05311007
05311008
05311009

05312

05312001

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

ºˆÙÈÛÙÈÎ¿ – ∂›‰Ë ‰È·ÎfiÛÌËÛË˜—Lighting equipment –
Ornaments

∫·Ï‡ÌÌ·Ù· ‰·¤‰Ô˘—Floor coverings 

∂›‰Ë ÎÏÈÓÔÛÙÚˆÌÓ‹˜ – §Â˘Î¿ Â›‰Ë—Bedding articles
– Linen 

∂›‰Ë ÎÏÈÓÔÛÙÚˆÌÓ‹˜ – §Â˘Î¿ Â›‰Ë—Bedding articles –
Linen 

∫Ô˘ÚÙ›ÓÂ˜ – ∫·Ï‡ÌÌ·Ù· Â›ÏˆÓ—Curtains – Dust-
sheets 

™ÙÚÒÌ·Ù· – ª·ÍÈÏ¿ÚÈ·—Mattresses – Pillows 

∫ÏÈÓÔÛÎÂ¿ÛÌ·Ù· – ∞ÛÚfiÚÔ˘¯·—Bed covers – Linen

OÈÎÈ·Î¤˜ Û˘ÛÎÂ˘¤˜ Î·È ÂÈÛÎÂ˘¤˜—Household
appliances and repair of household appliances

√ÈÎÈ·Î¤˜ Û˘ÛÎÂ˘¤˜—Household appliances

ªÂÁ¿ÏÂ˜ ÔÈÎÈ·Î¤˜ Û˘ÛÎÂ˘¤˜—Major household appliances

æ˘ÁÂ›· – ¶Ï˘ÓÙ‹ÚÈ· – ∫Ô˘˙›ÓÂ˜ – ºÔ‡ÚÓÔÈ—Refrigerators
– Washing machines – Cookers – Ovens  

™˘ÛÎÂ˘¤˜ ÎÏÈÌ·ÙÈÛÌÔ‡ Î·È ı¤ÚÌ·ÓÛË˜—Air-conditioning
and heating appliances

∫·Ú¤ÎÏ· ÁÚ·ÊÂ›Ô˘ (ÂÚÈÛÙÚÂÊfiÌÂÓË)—Desk chair
(swivel)
¡ÙÈ‚¿ÓÈ ÌÂÙ·ÏÏÈÎfi Ù˘ÛÛfiÌÂÓÔ—Metallic folding divan
•‡ÏÈÓÔ ÎÚÂ‚¿ÙÈ—Wooden bed
∫·Ú¤ÎÏ· ÙÚ·Â˙·Ú›·˜—Dining room chair
∆Ú·¤˙È ÎÔ˘˙›Ó·˜—Kitchen table
∫·Ú¤ÎÏ· ÎÔ˘˙›Ó·˜—Kitchen chair
∫·ıÚ¤ÙË˜ Ì¿ÓÈÔ˘ ÌÂ ÓÙÔ˘Ï¿È—Bathroom mirror
with cabinet
¶Ï·ÛÙÈÎ‹ Î·Ú¤ÎÏ·—Plastic chair
¡ÙÔ˘Ï¿· ÂÍˆÙÂÚÈÎ‹—Big external cupboard

ºˆÙÈÛÙÈÎfi ÔÚÔÊ‹˜—Ceiling light
∫ËÚÔ‹ÁÈÔ—Candlestick
¶ÔÚÙ·Ù›Ê—Bedside lamp

Ã·ÏÈ¿—Carpets
ªÔÎ¤Ù·—Fitted carpet

⁄Ê·ÛÌ· ÎÔ˘ÚÙ›Ó·˜—Curtain material
ƒÈ¯Ù¿ÚÈ·—Loose covers
Ã·Ï¿ÎÈ ÂÈÛfi‰Ô˘—Front door mat

√ÚıÔÂ‰ÈÎfi ÛÙÚÒÌ·—Orthopaedic mattress
ª·ÍÈÏ¿ÚÈ—Pillow

∫Ô˘‚¤ÚÙ· Û˘ÓıÂÙÈÎ‹—Synthetic blanket
∫Ô˘‚¤ÚÙ· ‚·Ì‚·ÎÂÚ‹—Cotton-blanket
¶¿ÏˆÌ· ‰ÈÏfi ·fi ˘·ÏÔ‚¿Ì‚·Î·—Double quilt
made of glass wool
¶·ÏˆÌ·ÙÔı‹ÎË—Quilt-case
™ÂÓÙfiÓÈ· ‚·Ì‚·ÎÂÚ¿—Cotton-sheets
ª·ÍÈÏ·ÚÔı‹ÎÂ˜—Pillowcases
¶ÂÙÛ¤Ù· ÚÔÛÒÔ˘—Face towel
¶ÂÙÛ¤Ù· Ì¿ÓÈÔ˘—Bath towel
∆Ú·Â˙ÔÌ¿ÓÙËÏÔ—Tablecloth
∆ÂÓÙfi·ÓÔ—Awning

æ˘ÁÂ›Ô ËÏÂÎÙÚÈÎfi—Refrigerator
∫·Ù·„‡ÎÙË˜—Freezer
¶Ï˘ÓÙ‹ÚÈÔ ÚÔ‡¯ˆÓ—Washing machine
¶Ï˘ÓÙ‹ÚÈÔ È¿ÙˆÓ—Dishwasher
∫Ô˘˙›Ó· ËÏÂÎÙÚÈÎ‹—Electric cooker
æËÛÙÈ¤Ú· ËÏÂÎÙÚÈÎ‹—Electric roaster
ºÔ‡ÚÓÔ˜ ÌÈÎÚÔÎ˘Ì¿ÙˆÓ—Micro-wave oven
™˘ÛÎÂ˘‹ Ì·ÁÂÈÚ¤Ì·ÙÔ˜ ˘ÁÚ·ÂÚ›Ô˘—Gas cooker
∫Ô˘˙›Ó· Ê˘ÛÈÎÔ‡ ·ÂÚ›Ô˘—Natural gas cooker

™‡ÛÙËÌ· ÎÏÈÌ·ÙÈÛÌÔ‡—Air-conditioner

1,33

1,72

13,33

13,33

6,96

1,96

4,41

10,04

8,67

8,27

5,10

2,84

¶›Ó·Î·˜ I. ∂ÚÂ˘ÓÒÌÂÓ· Â›‰Ë Î·È ·ÓÙ›ÛÙÔÈ¯ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ (Û˘Ó¤¯ÂÈ·)
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05312002
05312003
05312004
05312005
05312006

05313
05313001
05313002

0532
05320001

05320002
05320003
05320004
05320005
05320006
05320007
05320008
05320009

0533

05330001

05330002

054

0540

05401
05401001
05401002
05401003
05401004
05401005

05402
05402001
05402002
05402003
05402004

05403

05403001

05403002
05403003
05403004
05403005

05403006
05403007
05403008
05403009
05403010
05403011
05403012

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

™ÎÔ‡Â˜—Cleaning machines

ªÈÎÚ¤˜ ÔÈÎÈ·Î¤˜ Û˘ÛÎÂ˘¤˜—Small household appliances

∂ÈÛÎÂ˘¤˜ ÔÈÎÈ·ÎÒÓ Û˘ÛÎÂ˘ÒÓ—Repair of household
appliances

À·ÏÈÎ¿, ÂÈÙÚ·¤˙È· ÛÎÂ‡Ë Î·È ÛÎÂ‡Ë ÔÈÎÈ·Î‹˜ ¯Ú‹-
ÛË˜—Glassware, tableware and utensils of domestic
use

À·ÏÈÎ¿, ÂÈÙÚ·¤˙È· ÛÎÂ‡Ë Î·È ÛÎÂ‡Ë ÔÈÎÈ·Î‹˜ ¯Ú‹-
ÛË˜—Glassware, tableware and utensils of domestic
use

¶È·ÙÈÎ¿ – À·ÏÈÎ¿—Tableware – Glassware 

M·¯·ÈÚÔ‹ÚÔ˘Ó·—Cutlery

™ÎÂ‡Ë ÎÔ˘˙›Ó·˜ Î·È ÓÔÈÎÔÎ˘ÚÈÔ‡—Kitchen and household
utensils

∫·ÏÔÚÈÊ¤Ú ËÏÂÎÙÚÈÎfi—Electric heater
∞ÂÚfiıÂÚÌÔ—Air heater
∞ÔÚÚÔÊËÙ‹Ú·˜—Cooker-hood
™fiÌ· ˘ÁÚ·ÂÚ›Ô˘ – ÂÙÚÂÏ·›Ô˘—Gas stove – Oil stove
∏ÏÈ·Îfi˜ ıÂÚÌÔÛ›ÊˆÓ·˜—Electric water heater

™ÎÔ‡· ËÏÂÎÙÚÈÎ‹—Vacuum cleaner
™ÎÔ˘¿ÎÈ ËÏÂÎÙÚÈÎfi—Rechargeable cleaner

™›‰ÂÚÔ ÛÈ‰ÂÚÒÌ·ÙÔ˜ – ¶ÚÂÛÔÛ›‰ÂÚÔ—Electric iron –
Pressing machine
∆ÔÛÙÈ¤Ú·—Toaster
ª›ÍÂÚ—Food mixer
∞ÓÂÌÈÛÙ‹Ú·˜—Fan 
ºÚÈÙ¤˙·—Deep fryer
∫·ÊÂÙÈ¤Ú·—Coffee-maker
ªÏ¤ÓÙÂÚ—Blender
µÚ·ÛÙ‹Ú·˜—Evaporator
∞ÓÔÈ¯Ù‹ÚÈ ÎÔÓÛÂÚ‚ÒÓ – ÔÙÒÓ—Can – bottle opener

∂ÈÛÎÂ˘‹ ËÏÂÎÙÚÈÎ‹˜ ÎÔ˘˙›Ó·˜—Repair of electric
cooker
∂ÈÛÎÂ˘‹ Ï˘ÓÙËÚ›Ô˘ ÚÔ‡¯ˆÓ—Repair of washing
machine

¶È¿ÙÔ Ê·ÁËÙÔ‡—Plate
ºÏ˘Ù˙¿ÓÈ Î·È È¿ÙÔ Î·Ê¤—Coffee cup and plate
ºÏ˘Ù˙¿ÓÈ Î·È È¿ÙÔ ÙÛ·ÁÈÔ‡—Tea cup and plate
¶ÔÙ‹ÚÈ ÓÂÚÔ‡—Water glass
¶ÔÙ‹ÚÈ ÎÚ·ÛÈÔ‡—Wineglass

ª·¯·›ÚÈ Ê·ÁËÙÔ‡—Knife
¶ËÚÔ‡ÓÈ Ê·ÁËÙÔ‡—Fork
∫Ô˘Ù·Ï¿ÎÈ ÁÏ˘ÎÔ‡—Teaspoon
∫Ô˘Ù¿Ï· Ê·ÁËÙÔ‡—Ladle

°˘¿ÏÈÓÔ Ù·„› (Ù‡Ô˘ PYREX)—Glass oven disk
(PYREX type)
Ã‡ÙÚ· Ù·¯‡ÙËÙ·˜—Pressure cooker
∫·ÙÛ·ÚfiÏ· ·ÓÔÍÂ›‰ˆÙË—Stainless saucepan
∆ËÁ¿ÓÈ ·ÓÔÍÂ›‰ˆÙÔ—Stainless frying pan
∞ÓÙÈÎÔÏÏËÙÈÎfi ÙËÁ¿ÓÈ (Ù‡Ô˘ TEFAL)—Frying pan
non-stick (TEFAL type)
™ÎÔ˘È‰ÔÙÂÓÂÎ¤˜—Waste bin 
§ÂÎ¿ÓË Ï·ÛÙÈÎ‹—Plastic bin
∫Ô˘‚¿˜ Ï·ÛÙÈÎfi˜—Plastic bucket
£ÂÚÌfi˜—Thermos flask
™È‰ÂÚÒÛÙÚ·—Ironing board
∞ÏÒÛÙÚ· ÚÔ‡¯ˆÓ—Clothes rack
ªÈÌÂÚfi—Feeding bottle

0,33

0,40

1,37

9,02

9,02

4,91

0,58

3,52

¶›Ó·Î·˜ I. ∂ÚÂ˘ÓÒÌÂÓ· Â›‰Ë Î·È ·ÓÙ›ÛÙÔÈ¯ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ (Û˘Ó¤¯ÂÈ·)
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055

0551
05510001
05510002
05510003
05510004
05510005

0552
05520001
05520002

05520003
05520004
05520005
05520006
05520007

056

0561

05611
05611001
05611002

05611003

05611004
05611005

05611006

05611007

05611008
05611009
05611010

05611011
05611012
05611013
05611014
05611015
05611016
05611017
05611018

05611019

05612
05612001
05612002
05612003
05612004
05612005
05612006
05612007
05612008
05612009
05612010
05612011
05612012
05612013

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

∂ÚÁ·ÏÂ›· Î·È ÂÍÔÏÈÛÌfi˜ ÁÈ· ÙÔ Û›ÙÈ Î·È ÙÔÓ Î‹Ô—
Tools and equipment for house and garden

∂ÚÁ·ÏÂ›· – ∂›‰Ë ÎËÔ˘ÚÈÎ‹˜—Hand tools – Garden tools

∂Í·ÚÙ‹Ì·Ù· ÁÈ· ÙÔ Û›ÙÈ—Equipment for house

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Û˘Ó‹ıË ÔÈÎÈ·Î‹ Û˘ÓÙ‹ÚË-
ÛË—Goods and services for routine household
maintenance

E›‰Ë ¿ÌÂÛË˜ Î·Ù·Ó¿ÏˆÛË˜ ÓÔÈÎÔÎ˘ÚÈÔ‡—Non-durable
household articles

∂›‰Ë Î·ı·ÚÈÛÌÔ‡—Articles for cleaning

§ÔÈ¿ ÂÊfi‰È· ÓÔÈÎÔÎ˘ÚÈÔ‡—Other household provisions

∏ÏÂÎÙÚÈÎfi ÙÚ˘¿ÓÈ—Electric drill
∫Ï·‰Â˘Ù‹ÚÈ Î‹Ô˘—Secateurs
¶¤ÓÛ·—Pliers
∫·ÙÛ·‚›‰È—Screwdriver
™Î·ÏÈÛÙ‹ÚÈ—Spud

∏ÏÂÎÙÚÈÎfi˜ Ï·ÌÙ‹Ú·˜—Electric bulb
§·ÌÙ‹Ú·˜ ¯·ÌËÏ‹˜ Î·Ù·Ó¿ÏˆÛË˜—Energy saving
lamp
¶ÔÏ‡ÌÚÈ˙Ô—Multi-socket
ª·Ù·Ú›Â˜—Electric batteries
∫·Ù·ÛÎÂ˘‹ ÎÏÂÈ‰ÈÔ‡—Fabrication of key
™Î¿Ï· ÌÂÙ·ÏÏÈÎ‹—Metallic step ladder
∫ÏÂÈ‰·ÚÈ¿ ÂÈÛfi‰Ô˘ ‰È·ÌÂÚ›ÛÌ·ÙÔ˜—Front door lock

™·Ô‡ÓÈ ÎÔÈÓfi—Soap
∞ÔÚÚ˘·ÓÙÈÎfi ÚÔ‡¯ˆÓ (Ï‡ÛÈÌÔ ÛÙÔ ¯¤ÚÈ)—Washing
detergent
∞ÔÚÚ˘·ÓÙÈÎfi Ï˘ÓÙËÚ›Ô˘ ÚÔ‡¯ˆÓ—Detergent for
washing machine 
∞ÔÚÚ˘·ÓÙÈÎfi ÁÈ· Ì¿ÏÏÈÓ·—Detergent for woolens
∞ÔÚÚ˘·ÓÙÈÎfi È¿ÙˆÓ (Ï‡ÛÈÌÔ ÛÙÔ ¯¤ÚÈ)—Dish
washing detergent
∞ÔÚÚ˘·ÓÙÈÎfi Ï˘ÓÙËÚ›Ô˘ È¿ÙˆÓ—Detergent for
dishwasher
ÀÁÚfi Î·ı·ÚÈÛÌÔ‡ ¯·ÏÈÒÓ – ∞ÊÚfi˜ Î·ı·ÚÈÛÌÔ‡—Carpet
cleaning liquid – foam
∞ÔÛÎÏËÚ˘ÓÙÈÎfi ÓÂÚÔ‡—Water softener 
ÃÏˆÚ›ÓË—Chlorine
∞Ï¿ÙÈ Ï˘ÓÙËÚ›Ô˘ È¿ÙˆÓ—Anticalcareous for
dishwasher
ÀÁÚfi Á˘·Ï›ÛÌ·ÙÔ˜ È¿ÙˆÓ—Shinning liquid for dishes
∫·ı·ÚÈÛÙÈÎfi ¯ÒÚÔ˘ ÙÔ˘·Ï¤Ù·˜—Cleaner for W.C
ÀÁÚfi Î·ı·ÚÈÛÌÔ‡ Ù˙·ÌÈÒÓ—Window cleaning liquid
∞ÔÚÚ˘·ÓÙÈÎfi ÏÂÎ¿ÓË˜ ÙÔ˘·Ï¤Ù·˜—Toilet detergent
∂ÓÙÔÌÔÎÙfiÓÔ—Insecticide
™‡ÚÌ· Î·ı·ÚÈÛÌÔ‡ ÛÎÂ˘ÒÓ—Scourer
ª·Ï·ÎÙÈÎfi ÚÔ‡¯ˆÓ—Garment softener
∞ÔÊÚ·ÎÙÈÎfi ÓÈÙ‹Ú· – Ì¿ÓÈÔ˘—Unblocking agent
for washbasins and lavatory pans
¶·Ó¿ÎÈ· Î·ı·ÚÈÛÌÔ‡ (Ù‡Ô˘ WETTEX)—Cleaning
clothes (WETTEX type)

µÂÚÓ›ÎÈ ˘Ô‰ËÌ¿ÙˆÓ—Shoe polish
ƒÔÏfi ¯·ÚÙ› ÎÔ˘˙›Ó·˜—Kitchen paper
∞ÏÔ˘ÌÈÓfi¯·ÚÙÔ—Aluminium foil
Ã·ÚÙÔÂÙÛ¤ÙÂ˜—Paper napkins
™·ÎÔ‡ÏÂ˜ ÛÎÔ˘È‰ÈÒÓ—Garbage bags
™·ÎÔ‡ÏÂ˜ ÙÚÔÊ›ÌˆÓ—Food bags
™ÊÔ˘ÁÁ¿ÚÈ ÎÔ˘˙›Ó·˜—Kitchen sponge
™›ÚÙ·—Matches
™ÎÔ‡·—Broom
™ÊÔ˘ÁÁ·Ú›ÛÙÚ·—Scrubbing brush
º›ÏÙÚ· ·ÔÚÚÔÊËÙ‹Ú·—Cooker-hood filters
™·ÎÔ‡ÏÂ˜ ËÏÂÎÙÚÈÎ‹˜ ÛÎÔ‡·˜—Vacuum cleaner bags
§·ÛÙÈ¯¤ÓÈ· Á¿ÓÙÈ·—Rubber gloves

1,55

0,74

0,81

31,84

18,02

12,87

5,15

¶›Ó·Î·˜ I. ∂ÚÂ˘ÓÒÌÂÓ· Â›‰Ë Î·È ·ÓÙ›ÛÙÔÈ¯ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ (Û˘Ó¤¯ÂÈ·)
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0562

05621
05621001
05621002

05622
05622001

05622002

061

0611_2

0611
06110000

0612_3

0612
06120001
06120002
06120003
06120004
06120005
06120006
06120007

0613

06130001

06130002
06130003
06130004
06130005
06130006
06130007

062

0621
06210001
06210002
06210003
06210004
06210005
06210006

0622
06220001
06220002
06220003

0623
06230001
06230002
06230003

06230004

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

√ÈÎÈ·Î¤˜ ˘ËÚÂÛ›Â˜ – ÀËÚÂÛ›Â˜ ÔÈÎÈ·Î‹˜ Ì¤ÚÈÌÓ·˜—
Domestic care services

√ÈÎÈ·Î¤˜ ˘ËÚÂÛ›Â˜—Domestic services

ÀËÚÂÛ›Â˜ ÔÈÎÈ·Î‹˜ Ì¤ÚÈÌÓ·˜—Domestic care services

º¿ÚÌ·Î· – º·ÚÌ·ÎÂ˘ÙÈÎ¿ ÚÔ˚fiÓÙ· – £ÂÚ·Â˘ÙÈÎ¤˜
Û˘ÛÎÂ˘¤˜—Medicinal drugs – Pharmaceutical
products – Therapeutic appliances 

º¿ÚÌ·Î· Î·È Ê·ÚÌ·ÎÂ˘ÙÈÎ¿ ÚÔ˚fiÓÙ·—Medicinal
drugs and pharmaceutical products

º¿ÚÌ·Î·—Medicinal drugs

º·ÚÌ·ÎÂ˘ÙÈÎ¿ ÚÔ˚fiÓÙ· Î·È ıÂÚ·Â˘ÙÈÎ¤˜ Û˘ÛÎÂ˘¤˜—
Pharmaceutical products and therapeutic appliances

º·ÚÌ·ÎÂ˘ÙÈÎ¿ ÚÔ˚fiÓÙ·—Pharmaceutical products

£ÂÚ·Â˘ÙÈÎ¤˜ Û˘ÛÎÂ˘¤˜ Î·È ÂÍÔÏÈÛÌfi˜—Therapeutic
appliances and equipment

π·ÙÚÈÎ¤˜, Ô‰ÔÓÙÈ·ÙÚÈÎ¤˜ Î·È ·Ú·˚·ÙÚÈÎ¤˜ ˘ËÚÂ-
Û›Â˜—Medical, dental and paramedical services

π·ÙÚÈÎ¤˜ ˘ËÚÂÛ›Â˜—Medical services

√‰ÔÓÙÈ·ÙÚÈÎ¤˜ ˘ËÚÂÛ›Â˜—Dental services

¶·Ú·˚·ÙÚÈÎ¤˜ ˘ËÚÂÛ›Â˜—Paramedical services

√ÈÎÈ·Î‹ ‚ÔËıfi˜—Domestic help
º‡Ï·ÍË ·È‰ÈÒÓ ÛÙÔ Û›ÙÈ—Baby-sitting

∫·ı·ÚÈÛÌfi˜ Î·È Ê‡Ï·ÍË ¯·ÏÈÒÓ—Dry-cleaning and
guarding of carpets
∫·ı·ÚÈÛÌfi˜ ·ÏÒÌ·ÙÔ˜—Dry-cleaning of quilt

∂›‰Ë Ê·ÚÌ¿ÎˆÓ—Medicinal preparations

∞˘ÙÔÎfiÏÏËÙÔ˜ ÏÂ˘ÎÔÏ¿ÛÙË˜—Self-adhesive plaster
£ÂÚÌfiÌÂÙÚÔ—Clinical thermometer
Betadine—Betadine
√ÈÓfiÓÂ˘Ì· Î·ı·Úfi—Rectified spirit
¶ÚÔÊ˘Ï·ÎÙÈÎ¿—Condoms
∆ÂÛÙ ÂÁÎ˘ÌÔÛ‡ÓË˜—Pregnancy test
ÀÁÚfi Î·ı·ÚÈÛÌÔ‡ Ê·ÎÒÓ Â·Ê‹˜—Contact lenses
cleaning fluid

°˘·ÏÈ¿ Ì˘ˆ›·˜ (Ê·ÎÔ›)—Corrective eye-glasses
(lenses)
º·ÎÔ› Â·Ê‹˜—Contact lenses
¶ÈÂÛfiÌÂÙÚÔ—Device for monitoring blood pressure
¶·ÙÂÚ›ÙÛÂ˜—Crutches
∑ÒÓÂ˜ ·ı‹ÛÂˆÓ—Therapeutic belts
∞ÎÔ˘ÛÙÈÎ¿ ‚·ÚËÎÔ˝·˜—Hearing aids
™˘ÛÎÂ˘‹ Ì¤ÙÚËÛË˜ Û·Î¯¿ÚÔ˘—Saccharimeter

∂›ÛÎÂ„Ë ÛÂ ·ıÔÏfiÁÔ—Consultation of pathologist
∂›ÛÎÂ„Ë ÛÂ Î·Ú‰ÈÔÏfiÁÔ—Consultation of cardiologist
∂›ÛÎÂ„Ë ÛÂ ÔÚıÔÂ‰ÈÎfi—Consultation oforthopedist
∂›ÛÎÂ„Ë ÛÂ ÔÊı·ÏÌ›·ÙÚÔ—Consultation of oculist
∂›ÛÎÂ„Ë ÛÂ ·È‰›·ÙÚÔ—Consultation of pediatrician
º˘ÛÈÔıÂÚ·Â›·—Physiotherapy

™ÊÚ¿ÁÈÛÌ· ‰ÔÓÙÈÔ‡—Filling of a tooth
∂Í·ÁˆÁ‹ ‰ÔÓÙÈÔ‡—Extraction of a tooth
∫·ı·ÚÈÛÌfi˜ ‰ÔÓÙÈÒÓ—Cleaning of teeth

ªÈÎÚÔ‚ÈÔÏÔÁÈÎ‹ ÂÍ¤Ù·ÛË (·›Ì·ÙÔ˜)—Blood test
∞ÎÙÈÓÔÁÚ·Ê›· ıÒÚ·ÎÔ˜—X-ray of thorax
À¤ÚË¯Ô˜ (Î·Ú‰È¿˜ – ÓÂÊÚÒÓ)—Supersonic vibration
(of heart – kidney)
∆ÂÛÙ ¶∞¶—PAP test

13,82

12,80

1,02

14,85

13,07

12,24

2,61

0,83

1,79

46,15

18,23

25,54

2,38

¶›Ó·Î·˜ I. ∂ÚÂ˘ÓÒÌÂÓ· Â›‰Ë Î·È ·ÓÙ›ÛÙÔÈ¯ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ (Û˘Ó¤¯ÂÈ·)

Table I. Surveyed CPI items and corresponding weights (continued)
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06 √Ì¿‰· 6: À°∂π∞—Group 6: HEALTH 74,55



063

0630

06301
06301001
06301002

06302
06302000

071

0711
07110000

0712_3_4

0712
07120000

0713
07130000

072

0721
07210001
07210002
07210003
07210004
07210005
07210006
07210007
07210008
07210009

0722

07221
07221001

07221002

07221003

07222
07222001
07222002

0723

07230001
07230002
07230003
07230004
07230005

0724

07241

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

NoÛÔÎÔÌÂÈ·Î‹ ÂÚ›ı·Ï„Ë—Hospital care

NoÛÔÎÔÌÂÈ·Î‹ ÂÚ›ı·Ï„Ë—Hospital care

¡ÔÛÔÎÔÌÂ›· Î·È ÎÏÈÓÈÎ¤˜—Hospital and clinic services

∞ÔÎÏÂÈÛÙÈÎ‹ ÓÔÛÔÎfiÌ·—Services of freelance nurses

∞ÁÔÚ¿ Ô¯ËÌ¿ÙˆÓ—Purchase of vehicles

A˘ÙÔÎ›ÓËÙ·—Motorcars

ªÔÙÔÔ‰‹Ï·Ù· – ¶Ô‰‹Ï·Ù·—Mopeds – Bicycles

ªÔÙÔÔ‰‹Ï·Ù· – ªÔÙÔÛ˘ÎÏ¤ÙÂ˜—Mopeds – Motorcycles

¶Ô‰‹Ï·Ù·—Bicycles

ÃÂÈÚÈÛÌfi˜ ÂÍÔÏÈÛÌÔ‡ ÚÔÛˆÈÎ‹˜ ÌÂÙ·ÊÔÚ¿˜—
Operation of personal transport equipment

AÓÙ·ÏÏ·ÎÙÈÎ¿ ·˘ÙÔÎÈÓ‹ÙÔ˘—Spare parts for motorcars

K·‡ÛÈÌ· – §È·ÓÙÈÎ¿—Fuels – Lubricants

K·‡ÛÈÌ· ·˘ÙÔÎÈÓ‹ÙÔ˘—Motor fuels

§È·ÓÙÈÎ¿ – ∞ÓÙÈ„˘ÎÙÈÎfi—Lubricants – Antifreeze fluid

™˘ÓÙ‹ÚËÛË Î·È ÂÈÛÎÂ˘‹ ·˘ÙÔÎÈÓ‹ÙÔ˘ – ÌÔÙÔÛ˘ÎÏ¤-
Ù·˜—Maintenance and repair of motorcars – motorcycles  

ÕÏÏÂ˜ ˘ËÚÂÛ›Â˜ ÁÈ· ÙÔ ·˘ÙÔÎ›ÓËÙÔ – ÌÔÙÔÛ˘ÎÏ¤Ù·—
Other services for motorcars – motorcycles 

∆¤ÏË Î˘ÎÏÔÊÔÚ›·˜ – ¢Èfi‰È·—Traffic dues – Toll facilities

NÔÛÔÎÔÌÂ›·—Hospital sevices
∫ÏÈÓÈÎ¤˜—Clinic services

∞ÔÎÏÂÈÛÙÈÎ‹ ÓÔÛÔÎfiÌ·—Services of freelance nurses

∞˘ÙÔÎ›ÓËÙ· π.Ã.—Private motorcars

ªÔÙÔÔ‰‹Ï·Ù· – ªÔÙÔÛ˘ÎÏ¤ÙÂ˜—Mopeds – ªotorcycles 

¶Ô‰‹Ï·Ù·—Bicycles

∂Ï·ÛÙÈÎfi—Tyre
ª·Ù·Ú›·—Battery
ªÔ˘˙›—Spark plug
º›ÏÙÚÔ Ï·‰ÈÔ‡—Oil filter
º·Ó¿ÚÈ ÌÚÔÛÙÈÓfi—Headlight
¶ÚÔÊ˘Ï·ÎÙ‹Ú·˜—Bumper 
∞ÌÔÚÙÈÛ¤Ú—Shock absorbers
À·ÏÔÎ·ı·ÚÈÛÙ‹ÚÂ˜—Windshield wipers
¶˘ÚÔÛ‚ÂÛÙ‹Ú·˜—Fire extinguisher

µÂÓ˙›ÓË ·Ï‹ ·ÌfiÏ˘‚‰Ë 95—95 octane (regular)
unleaded petrol
µÂÓ˙›ÓË L.R.P. (˘ÔÎ·Ù¿ÛÙ·ÙÔ ÛÔ‡ÂÚ)—Lead
Replacement Petrol (L.R.P.)
µÂÓ˙›ÓË ÛÔ‡ÂÚ ·ÌfiÏ˘‚‰Ë 100—100 octane (super)
unleaded petrol

∞ÓÙÈ„˘ÎÙÈÎfi ·˘ÙÔÎ›ÓËÙÔ˘—Antifreeze fluid
§È·ÓÙÈÎ¿—Lubricants

™¤Ú‚È˜ ·˘ÙÔÎÈÓ‹ÙÔ˘—Motorcar technical inspection
™¤Ú‚È˜ ÌÔÙÔÛ˘ÎÏ¤Ù·˜—Motorcycle technical inspection
¶Ï‡ÛÈÌÔ ·˘ÙÔÎÈÓ‹ÙÔ˘—Motorcar washing
µÔ˘ÏÎ·ÓÈ˙·Ù¤Ú—Vulcanizer
µ·Ê‹ ·˘ÙÔÎÈÓ‹ÙÔ˘—Painting of front hood

13,54

13,54

10,73

2,82

48,13

45,95

2,18

2,15

0,03

68,60

12,07

38,75

38,24

0,51

9,38

8,40

5,64

¶›Ó·Î·˜ I. ∂ÚÂ˘ÓÒÌÂÓ· Â›‰Ë Î·È ·ÓÙ›ÛÙÔÈ¯ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ (Û˘Ó¤¯ÂÈ·)

Table I. Surveyed CPI items and corresponding weights (continued)
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07 √Ì¿‰· 7: ª∂∆∞º√ƒ∂™—Grooup 7: TRANSPORT 132,21



07241001

07241002

07242
07242001
07242002
07242003
07242004

073

0731
07310000

0732

07321
07321000

07322

07322000

0733
07330001

07330002

0734
07340001

07340002

0735

07351
07351000

07352
07352001
07352002
07352003
07352004

0736
07360000

081

0810

08101

08101000

08102

08102000

08.x

0820
08200001

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub–groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

§ÔÈ¤˜ ‰·¿ÓÂ˜ ·˘ÙÔÎÈÓ‹ÙÔ˘—Other motorcar expenses

ÀËÚÂÛ›Â˜ ÌÂÙ·ÊÔÚÒÓ—Transport services

ÀÂÚ·ÛÙÈÎ¿ ÙÚ¤Ó·—Transport by interurban trains

∆·Í› – ÀÂÚ·ÛÙÈÎ¿ ÏÂˆÊÔÚÂ›·—Transport by taxis –
interurban buses

∆·Í›—Transport by taxis

ÀÂÚ·ÛÙÈÎ¿ ÏÂˆÊÔÚÂ›·—Transport by interurban
buses

∞ÂÚÔÏ¿Ó·—Transport by airplanes

¶ÏÔ›·—Transport by boats

∞ÛÙÈÎ¤˜ Û˘ÁÎÔÈÓˆÓ›Â˜—Urban transport

∞ÛÙÈÎ¿ ÏÂˆÊÔÚÂ›·—Transport by urban buses

∞ÛÙÈÎ¿ ÙÚ¤Ó·—Transport by urban trains

ªÂÙ·ÊÔÚ¤˜ Ú·ÁÌ¿ÙˆÓ—Transport of luggage

∆·¯˘‰ÚÔÌÈÎ¤˜ ˘ËÚÂÛ›Â˜—Postal services

∆·¯˘‰ÚÔÌÈÎ¤˜ ˘ËÚÂÛ›Â˜—Postal services

¢ËÌfiÛÈÂ˜ Ù·¯˘‰ÚÔÌÈÎ¤˜ ˘ËÚÂÛ›Â˜—Public postal
services

ÀËÚÂÛ›Â˜ È‰ÈˆÙÈÎÒÓ Ù·¯˘‰ÚÔÌÂ›ˆÓ (courier)—Courier
services

∆ËÏÂÊˆÓÈÎfi˜ ÂÍÔÏÈÛÌfi˜ Î·È ˘ËÚÂÛ›Â˜—Telephone
equipment and services 

∆ËÏÂÊˆÓÈÎfi˜ ÂÍÔÏÈÛÌfi˜—Telephone equipment

∆¤ÏË Î˘ÎÏÔÊÔÚ›·˜ (·˘ÙÔÎÈÓ‹ÙˆÓ π.Ã – ÌÔÙÔÛ˘ÎÏÂ-
ÙÒÓ)—Traffic dues (for motorcars and motorcycles)
¢Èfi‰È· (·˘ÙÔÎÈÓ‹ÙˆÓ π.Ã – ÌÔÙÔÛ˘ÎÏÂÙÒÓ)—Toll
facilities (for motorcars and motorcycles)

™¯ÔÏ‹ Ô‰ËÁÒÓ—Driving lessons
¶¿ÚÎÈÓÁÎ—Parking
∂ÓÔÈÎ›·ÛË ·˘ÙÔÎÈÓ‹ÙÔ˘—Hire of motorcars
√‰ÈÎ‹ ‚Ô‹ıÂÈ· ·˘ÙÔÎÈÓ‹ÙÔ˘—Breakdown services for
motorcars

ÀÂÚ·ÛÙÈÎ¿ ÙÚ¤Ó·—Transport by interurban trains

∫fiÌÈÛÙÚÔ Ù·Í›—Taxi transportation charges

ÀÂÚ·ÛÙÈÎ¿ ÏÂˆÊÔÚÂ›·—Transport by interurban
buses

AÂÚÔÏ¿Ó· ÂÛˆÙÂÚÈÎÔ‡—Transport by airplanes of
domestic flights
AÂÚÔÏ¿Ó· ÂÍˆÙÂÚÈÎÔ‡—Transport by airplanes of
international flights

ªÂÙ·ÊÔÚ¿ ·ÙfiÌÔ˘ ÌÂ ÏÔ›Ô—Transport of individuals
by boat
ªÂÙ·ÊÔÚ¿ ·˘ÙÔÎÈÓ‹ÙÔ˘ ÌÂ ÏÔ›Ô—Transport of
motorcars by car ferries

∞ÛÙÈÎ¿ ÏÂˆÊÔÚÂ›·—Transport by urban buses

∏ÏÂÎÙÚÈÎfi˜ ÛÈ‰ËÚfi‰ÚÔÌÔ˜—Tranport by electric railway
ªÂÙÚfi—Tranport by underground
¶ÚÔ·ÛÙÈ·Îfi˜—Transport by suburban railway
∆Ú·Ì—Transport by streetcar

ªÂÙ·ÊÔÚ¤˜ Ú·ÁÌ¿ÙˆÓ—Transport of luggage

∆·¯˘‰ÚÔÌÈÎ¿ Ù¤ÏË—Postage

ÀËÚÂÛ›Â˜ È‰ÈˆÙÈÎÒÓ Ù·¯˘‰ÚÔÌÂ›ˆÓ (courier)—Courier
services

™Ù·ıÂÚfi ÙËÏ¤ÊˆÓÔ ÌÂ ‰˘Ó·ÙfiÙËÙÂ˜—Fixed phone with
facilities

2,76

15,48

0,35

6,03

4,14

1,90

2,10

2,11

4,62

3,76

0,86

0,27

0,23

0,23

0,16

0,07

46,79

0,25

¶›Ó·Î·˜ I. ∂ÚÂ˘ÓÒÌÂÓ· Â›‰Ë Î·È ·ÓÙ›ÛÙÔÈ¯ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ (Û˘Ó¤¯ÂÈ·)

Table I. Surveyed CPI items and corresponding weights (continued)
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08 √Ì¿‰· 8: ∂¶π∫√π¡ø¡π∂™—Group 8: COMMUNICATION 47,02



08200002
08200003
08200004

0830
08300001
08300002
08300003

091

0911

09110001
09110002
09110003
09110004

09110005
09110006
09110007
09110008
09110009

09110010

0912

09120001
09120002
09120003

0913
09130001
09130002
09130003
09130004
09130005
09130006

0914

09141
09141001
09141002
09141003
09141004
09141005
09141006

09142
09142000

0915

09150000

092

0921

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

∆ËÏÂÊˆÓÈÎ¤˜ ˘ËÚÂÛ›Â˜—Telephone services

√ÙÈÎÔ·ÎÔ˘ÛÙÈÎfi˜ ÂÍÔÏÈÛÌfi˜ – ÀÔÏÔÁÈÛÙ¤˜ –
∂ÈÛÎÂ˘¤˜—Audio-visual equipment – Calculators –
Repairs

ƒ¿‰ÈÔ-CD – ∆ËÏÂÔÚ¿ÛÂÈ˜ – DVD player-recorders—
Radio-CD players – Television sets – DVD players-
recorders

æËÊÈ·Î¤˜ ÊˆÙÔÁÚ·ÊÈÎ¤˜ ÌË¯·Ó¤˜ – µÈÓÙÂÔÎ¿ÌÂÚÂ˜—
Digital cameras – Video cameras

∏ÏÂÎÙÚÔÓÈÎÔ› ˘ÔÏÔÁÈÛÙ¤˜—Electronic calculators

ª¤Û· ÂÁÁÚ·Ê‹˜ ‹¯Ô˘ Î·È ÂÈÎfiÓ·˜—Recording media

¢ÈÛÎ¤ÙÂ˜ – CD – DVD—Diskettes – CDs – DVDs 

ºˆÙÔÁÚ·ÊÈÎ¿ ÊÈÏÌ—Photographic films

∂ÈÛÎÂ˘¤˜ ÔÙÈÎÔ·ÎÔ˘ÛÙÈÎÒÓ Û˘ÛÎÂ˘ÒÓ—Repair of
audiovisual equipment

ªÔ˘ÛÈÎ¿ fiÚÁ·Ó· – ªÂÁ¿Ï· Â›‰Ë ·Ó·„˘¯‹˜—Musical
instruments – Major durables for outdoor recreation

ªÔ˘ÛÈÎ¿ fiÚÁ·Ó·—Musical instruments

∞Û‡ÚÌ·ÙÔ ÙËÏ¤ÊˆÓÔ—Wireless phone
∫ÈÓËÙfi ÙËÏ¤ÊˆÓÔ—Mobile phone
Hands free (ÎÈÓËÙÔ‡ ÙËÏÂÊÒÓÔ˘) – Bluetooth—Hands
free – Bluetooth

™Ù·ıÂÚ‹ ÙËÏÂÊˆÓ›·—Fixed telephony
∫ÈÓËÙ‹ ÙËÏÂÊˆÓ›·—Mobile telephony
¶ÚfiÛ‚·ÛË ÛÙÔ ‰È·‰›ÎÙ˘Ô—Internet access

MP3
∞ÙÔÌÈÎfi CD player—Personal CD player
DVD player-recorder
ƒ·‰ÈÔÎ·ÛÂÙfiÊˆÓÔ Î·È CD ÊÔÚËÙfi—Portable radio-
cassette and CD player
ƒ·‰ÈÔ-CD ·˘ÙÔÎÈÓ‹ÙÔ˘—Car radio-CD player
™‡ÛÙËÌ· Hi-Fi—Hi-Fi system
∆ËÏÂfiÚ·ÛË—Television set
Home Cinema
∫ÔÈÓ‹ – ‰ÔÚ˘ÊÔÚÈÎ‹ ÎÂÚ·›· ÙËÏÂfiÚ·ÛË˜—Plain –
satellite television aerial
∞ÔÎˆ‰ÈÎÔÔÈËÙ‹˜—Decoder

æËÊÈ·Î‹ ‚ÈÓÙÂÔÎ¿ÌÂÚ·—Digital video camera
æËÊÈ·Î‹ ÊˆÙÔÁÚ·ÊÈÎ‹ ÌË¯·Ó‹—Digital camera
∫¿ÚÙ· ÌÓ‹ÌË˜ „ËÊÈ·Î‹˜ ÊˆÙÔÁÚ·ÊÈÎ‹˜ ÌË¯·Ó‹˜—
Memory card of digital camera

™ÂÙ ∏/À—Set of personal computer (PC)
ºÔÚËÙfi˜ ∏/À (Laptop)—Laptop
∂ÎÙ˘ˆÙ‹˜ ∏/À—Printer
Scanner – ¶ÔÏ˘ÌË¯¿ÓËÌ·—Scanner – Multimachine
Joystick
ÀÔÏÔÁÈÛÙ‹˜ ÙÛ¤Ë˜—Pocket calculator

¢ÈÛÎ¤ÙÂ˜—Diskettes
¢›ÛÎÔ˜ CD ÁÚ·ÌÌ¤ÓÔ˜—Pre-recorded CD
¢›ÛÎÔ˜ DVD ¿ÁÚ·ÊÔ˜—Unrecorded DVD
¢›ÛÎÔ˜ CD ¿ÁÚ·ÊÔ˜—Unrecorded CD
∂Î·È‰Â˘ÙÈÎ¿ CD-ROM—CD-ROM of educational use
∆˘ÔÔÈËÌ¤ÓÔ ÏÔÁÈÛÌÈÎfi (software) ∏/À—Standardized
software

ºÈÏÌ ÊˆÙÔÁÚ·ÊÈÎ‹˜ ÌË¯·Ó‹˜—Film for camera

∂ÈÛÎÂ˘‹ ¤Á¯ÚˆÌË˜ ÙËÏÂfiÚ·ÛË˜—Repair of colour TV

46,54

9,17

3,38

0,33

2,34

2,48

2,33

0,15

0,65

0,33

0,19

¶›Ó·Î·˜ I. ∂ÚÂ˘ÓÒÌÂÓ· Â›‰Ë Î·È ·ÓÙ›ÛÙÔÈ¯ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ (Û˘Ó¤¯ÂÈ·)

Table I. Surveyed CPI items and corresponding weights (continued)
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09 OÌ¿‰· 9: ∞¡∞æÀÃ∏ – ¶√§π∆π™∆π∫∂™ ¢ƒ∞™∆∏ƒπ√∆∏∆∂™—Group 9: RECREATION – CULTURAL ACTIVITIES 50,30



09210001
09210002

0922

09220001
09220002

093

0931

09311
09311001

09311002

09312
09312001
09312002
09312003

09312004
09312005

0932

09320001

09320002
09320003

09320004
09320005
09320006
09320007
09320008
09320009

0933
09330001
09330002
09330003
09330004
09330005
09330006

0934_5

0934

09340001
09340002
09340003
09340004
09340005

0935
09350000

094

0941

09411

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

ªÂÁ¿Ï· Â›‰Ë ·Ó·„˘¯‹˜—Major durables for outdoor
recreation

ªÈÎÚ¿ Â›‰Ë ·Ó·„˘¯‹˜ – ÕÓıË – ∫·ÙÔÈÎ›‰È· ˙Ò·—
Small recreational items – Flowers – Pets 

¶·È¯Ó›‰È·—Toys

∏ÏÂÎÙÚÔÓÈÎ¿ ·È¯Ó›‰È·—Electronic games

ÕÏÏ· ·È¯Ó›‰È·—Other toys

∂›‰Ë ·ıÏ‹ÛÂˆ˜ Î·È ÂÍÔ¯‹˜—Equipment for sport and
camping

ÕÓıË—Flowers

∆ÚÔÊ¤˜ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· ˙Ò·—Food and services for
pets

∆ÚÔÊ¤˜ Î·È Â›‰Ë ÁÈ· Î·ÙÔÈÎ›‰È· ˙Ò·—Food and articles
for pets

∫ÙËÓÈ·ÙÚÈÎ¤˜ ˘ËÚÂÛ›Â˜—Veterinary services

ÀËÚÂÛ›Â˜ ·Ó·„˘¯‹˜—Recreational services

∞ıÏËÙÈÎ¤˜ ‰Ú·ÛÙËÚÈfiÙËÙÂ˜ Î·È ÂÏÂ˘ı¤ÚÔ˘ ¯ÚfiÓÔ˘—
Sporting and leisure time activities

∞ıÏËÙÈÎ¤˜ ‰Ú·ÛÙËÚÈfiÙËÙÂ˜—Sporting activities

AÚÌfiÓÈÔ—Organ
∫Èı¿Ú·—Guitar

∂ÍˆÏ¤Ì‚ÈÔ˜ ÎÈÓËÙ‹Ú·˜—Outboard motor
°Ô˘›ÓÙ-Û¤ÚÊÈÓÁÎ—Wind-surfing board

∏ÏÂÎÙÚÔÓÈÎ¿ ·È¯Ó›‰È· ÊÔÚËÙ¿ ‹ ÚÔÛ·ÚÌÔÛÌ¤Ó· ÛÂ
TV—Electronic games portable or TV adjusted
∏ÏÂÎÙÚÔÓÈÎ¿ ·È¯Ó›‰È· ÛÂ CD-R√ª—Electronic games
in CD-ROMs

∫Ô‡ÎÏÂ˜—Dolls
¶Ô‰ËÏ·Ù¿ÎÈ—Toy bicycle
¶·È¯Ó›‰È· Ù‡Ô˘ PLAYMOBIL—Toy construction sets
(PLAYMOBIL type)
¶·˙Ï—Puzzles
∂ÈÙÚ·¤˙ÈÔ ·È¯Ó›‰È—Board game

ª¿Ï· Ô‰ÔÛÊ·›ÚÔ˘ – Ì¿ÛÎÂÙ—Ball for football –
basketball
√ÌÚ¤Ï· ı·Ï¿ÛÛË˜—Beach umbrella
ƒ·Î¤ÙÂ˜ ı·Ï¿ÛÛË˜ Î·È Ì·Ï¿ÎÈ· Ù‡Ô˘ Ù¤ÓÈ˜—Beach
rackets and tennis-balls
™ÙÚÒÌ· ı·Ï¿ÛÛË˜—Sea mattress
°Î·˙¿ÎÈ ˘ÁÚ·ÂÚ›Ô˘ (Û˘ÛÎÂ˘‹)—Camping gas
ºÔÚËÙfi „˘ÁÂ›Ô ¿ÁÔ˘—Portable ice box
∫·Ï¿ÌÈ „·Ú¤Ì·ÙÔ˜—Fishing rod
¶Ô‰‹Ï·ÙÔ Á˘ÌÓ·ÛÙÈÎ‹˜—Exercise bike
µ·Ú¿ÎÈ·—Weights

ÃÚ˘Û¿ÓıÂÌ·—Chrysanthemums
∑¤ÚÌÂÚÂ˜—Daisies
∆ÚÈ·ÓÙ¿Ê˘ÏÏ·—Roses
∂ÈÛ·ÁfiÌÂÓ· ¿ÓıË—Imported flowers
º˘Ùfi ÛÂ ÁÏ¿ÛÙÚ·—Plant in pot
ÃÒÌ· ÁÈ· Ê˘Ù¿—Soil for plants

∆ÚÔÊ‹ ÛÎ‡ÏÔ˘—Dog food
∆ÚÔÊ‹ Á¿Ù·˜—Cat food
¶ÂÚÈÏ·›ÌÈÔ ÛÎ‡ÏÔ˘—Collar for dog
™ÈÙ¿ÎÈ ÛÎ‡ÏÔ˘—Dog house
∫ÏÔ˘‚› Ô˘ÏÈÒÓ—Birdcage

∂Ì‚ÔÏÈ·ÛÌfi˜ ÛÎ‡ÏÔ˘—Vaccination of dog

0,14

11,18

4,64

0,47

4,17

0,95

3,62

1,97

1,30

0,67

11,59

3,75

1,17
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09411000

09412

09412001
09412002
09412003
09412004
09412005

09412006
09412007

0942

09421
09421001
09421002

09422
09422001
09422002

09423
09423000

09424

09424001
09424002

09425

09425001
09425002
09425003

09426
09426000

095

0951
09510001
09510002
09510003
09510004
09510005
09510006

0952
09520001
09520002

0953_4
0953_40001
0953_40002
0953_40003
0953_40004
0953_40005
0953_40006
0953_40007
0953_40008

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ˘ÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

¢Ú·ÛÙËÚÈfiÙËÙÂ˜ ÂÏÂ˘ı¤ÚÔ˘ ¯ÚfiÓÔ˘—Leisure time
activities

¶ÔÏÈÙÈÛÙÈÎ¤˜ ‰Ú·ÛÙËÚÈfiÙËÙÂ˜—Cultural activities

∂ÈÛÈÙ‹ÚÈ· ÎÈÓËÌ·ÙÔÁÚ¿ÊÔ˘—Cinema tickets

∂ÈÛÈÙ‹ÚÈ· ıÂ¿ÙÚÔ˘—Theatre tickets

∂ÈÛÈÙ‹ÚÈ· ÌÔ˘ÛÂ›ˆÓ—Museum tickets

∂ÈÛÊÔÚ¿ ∂ƒ∆ – ™˘Ó‰ÚÔÌËÙÈÎ‹ ÙËÏÂfiÚ·ÛË—Subscription
to state television network – Paid TV

EÌÊ¿ÓÈÛË ÊÈÏÌ – ∂ÎÙ‡ˆÛË ÊˆÙÔÁÚ·Ê›·˜—Film
developing – Printing of photo

∂ÓÔÈÎ›·ÛË ÂÈ‰ÒÓ ·Ó·„˘¯‹˜—Hire of recreational items

µÈ‚Ï›· – ∂ÊËÌÂÚ›‰Â˜ – ¶ÂÚÈÔ‰ÈÎ¿ – °Ú·ÊÈÎ‹ ‡ÏË—
Books – Newspapers – Periodicals – Stationery

µÈ‚Ï›·—Books

∂ÊËÌÂÚ›‰Â˜ – ¶ÂÚÈÔ‰ÈÎ¿—Newspapers – Periodicals

°Ú·ÊÈÎ‹ ‡ÏË – ™¯ÔÏÈÎ¿ Â›‰Ë—Stationery – School items

∂ÈÛÈÙ‹ÚÈ· Ô‰ÔÛÊ·›ÚÔ˘ – Ì¿ÛÎÂÙ—Football – Basketball
tickets

™¯ÔÏ¤˜ ¯ÔÚÔ‡—Dancing lessons
°˘ÌÓ·ÛÙ‹ÚÈ·—Gymnasia
ø‰Â›·—Odeums
ª·ı‹Ì·Ù· ÎÔÏ‡Ì‚ËÛË˜—Swimming lessons
ª·ı‹Ì·Ù· Ô‰ÔÛÊ·›ÚÔ˘ – Ì¿ÛÎÂÙ—Football –
basketball lessons
§Ô‡Ó· ¶·ÚÎ—Amusement park
Internet café

ÃÂÈÌÂÚÈÓfi˜ ÎÈÓËÌ·ÙÔÁÚ¿ÊÔ˜—Winter cinema tickets
£ÂÚÈÓfi˜ ÎÈÓËÌ·ÙÔÁÚ¿ÊÔ˜—Summer cinema tickets

ÃÂÈÌÂÚÈÓfi ı¤·ÙÚÔ—Winter theatre tickets
£ÂÚÈÓfi ı¤·ÙÚÔ—Summer theatre tickets

ªÔ˘ÛÂ›·—Museum tickets

∂ÈÛÊÔÚ¿ ∂ƒ∆—Subscription to state television network 
™˘Ó‰ÚÔÌËÙÈÎ‹ ÙËÏÂfiÚ·ÛË—Paid TV

∂ÌÊ¿ÓÈÛË ¤Á¯ÚˆÌÔ˘ ÊÈÏÌ—Colour film developing
∆ÈÌ‹ ¤Á¯ÚˆÌË˜ ÊˆÙÔÁÚ·Ê›·˜—Price of colour photo
∂ÎÙ‡ˆÛË ÊˆÙÔÁÚ·Ê›·˜ ·fi „ËÊÈ·Î‹ ÌË¯·Ó‹—
Printing of photo from digital camera

∂ÓÔÈÎ›·ÛË ‚ÈÓÙÂÔÎ·Û¤Ù·˜ – DVD—Hire of video
cassette – DVD

µÈ‚Ï›Ô Í¤ÓË˜ ÁÏÒÛÛ·˜—Foreign language book
§ÂÍÈÎfi Í¤ÓË˜ ÁÏÒÛÛ·˜—Dictionary
∂Á¯ÂÈÚ›‰ÈÔ software—Software manual
µÔËıËÙÈÎfi Û¯ÔÏÈÎfi ‚È‚Ï›Ô—Subsidiary school book
§ÔÁÔÙÂ¯ÓÈÎfi ‚È‚Ï›Ô—Literary book
√‰ËÁfi˜ fiÏË˜—City guide book

∂ÊËÌÂÚ›‰Â˜—Newspapers
¶ÂÚÈÔ‰ÈÎ¿—Periodicals

™Ù˘Ïfi ‰È·ÚÎÂ›·˜—Ball-point pen
ªÔÏ‡‚È ÎÔÈÓfi—Pencil
ª·ÚÎ·‰fiÚÔ˜—Felt-tip pen
™¯ÔÏÈÎfi ÙÂÙÚ¿‰ÈÔ—School copybook
¢ÈÔÚıˆÙÈÎfi—Correction fluid – tape
ªÏÔÎ ˙ˆÁÚ·ÊÈÎ‹˜—Drawing pad
™¯ÔÏÈÎ‹ Î·ÛÂÙ›Ó·—Pencil box
∂˘¯ÂÙ‹ÚÈ· Î¿ÚÙ· – Î·ÚÙ-ÔÛÙ¿Ï—Greetings card – Postcard

2,57

7,84

2,04

0,56

0,16

4,15

0,65

0,28

15,12

6,92

5,96

2,25
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0953_40009
0953_40010
0953_40011

096

0960
09600000

10.x

10.x.0

10.x.01

10.x.011
10.x.012

10.x.02

10.x.021
10.x.022

10.x.03

10.x.030

10.x.04
10.x.041

10.x.042

10.x.05

10.x.050

111

1111

11111
111111
11111101
11111102

11111103
11111104
11111105
11111106
111112
11111201
11111202
11111203
11111204
11111205
11111206
11111207
11111208

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ÀÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

¶·Î¤ÙÔ ‰È·ÎÔÒÓ—Package holidays

¶·Î¤ÙÔ ‰È·ÎÔÒÓ—Package holidays

∂Î·›‰Â˘ÛË—Education

¢›‰·ÎÙÚ·—Tuition Fees

¢›‰·ÎÙÚ· È‰ÈˆÙÈÎÔ‡ Û¯ÔÏÂ›Ô˘ ∞' ‚·ıÌ›‰·˜—Fees of
private primary school

¢›‰·ÎÙÚ· È‰ÈˆÙÈÎÔ‡ Û¯ÔÏÂ›Ô˘ µ' ‚·ıÌ›‰·˜—Fees of
private secondary school

¢›‰·ÎÙÚ· Í¤ÓˆÓ ÁÏˆÛÛÒÓ—Fees for foreign languages
courses

¢›‰·ÎÙÚ· ÊÚÔÓÙÈÛÙËÚ›ˆÓ—Fees of preparatory schools

¢›‰·ÎÙÚ· ÙÂ¯ÓÈÎÒÓ Û¯ÔÏÒÓ / π∂∫—Fees of technical
schools – Institutes of Vocational Training

∂ÛÙÈ·ÙfiÚÈ· – ∑·¯·ÚÔÏ·ÛÙÂ›· – ∫·ÊÂÓÂ›· – ∫˘ÏÈÎÂ›·—
Restaurants – Confectioneries – Cafés – Buffets

∂ÛÙÈ·ÙfiÚÈ· – ∑·¯·ÚÔÏ·ÛÙÂ›· – ∫·ÊÂÓÂ›·—Restaurants
– Confectioneries – Cafés

º·ÁËÙfi ÂÎÙfi˜ ÔÈÎ›·˜—Meals outside of the home
¶Úfi¯ÂÈÚÔ Ê·ÁËÙfi (ÌË ÛÂÚ‚ÈÚÈ˙fiÌÂÓÔ)—Snack not served

º·ÁËÙfi ÛÂÚ‚ÈÚÈ˙fiÌÂÓÔ—Meals served

¶ÈÓ¤ÏÔ Û¯Â‰›Ô˘ – ˙ˆÁÚ·ÊÈÎ‹˜—Painter’s brush
ªÂÏ¿ÓÈ ÂÎÙ˘ˆÙ‹—Printer ink
Ã·ÚÙ› ÂÎÙ˘ˆÙ‹ ∞4 (ÊˆÙÔ·ÓÙÈÁÚ·ÊÈÎfi)—A4 printing
paper (copy paper)

¶·Î¤ÙÔ ‰È·ÎÔÒÓ—Package holidays

¢›‰·ÎÙÚ· ÓËÈ·ÁˆÁÂ›Ô˘—Fees of nursery-school
¢›‰·ÎÙÚ· ‰ËÌÔÙÈÎÔ‡ Û¯ÔÏÂ›Ô˘—Fees of elementary
school

¢›‰·ÎÙÚ· Á˘ÌÓ·Û›Ô˘—Fees of high school
¢›‰·ÎÙÚ· Ï˘ÎÂ›Ô˘—Fees of lyceum

¢›‰·ÎÙÚ· Í¤ÓˆÓ ÁÏˆÛÛÒÓ—Fees for foreign
languages courses

ºÚÔÓÙÈÛÙ‹ÚÈ· Á˘ÌÓ·Û›Ô˘—Fees of preparatory schools
for high school
ºÚÔÓÙÈÛÙ‹ÚÈ· ·ÓÂÏÏËÓ›ˆÓ ÂÍÂÙ¿ÛÂˆÓ—Fees of
preparatory schools for the Panhellenic Exams

¢›‰·ÎÙÚ· ÙÂ¯ÓÈÎÒÓ Û¯ÔÏÒÓ – π∂∫—Fees of technical
schools – Institutes of Vocational Training

™Ô˘‚Ï¿ÎÈ—Souvlaki
∆˘ÚfiÈÙ· – ÌÔ˘Á¿ÙÛ·—Cheese pie – Cream-filled
pastry (Bougatsa)
ToÛÙ – Û¿ÓÙÔ˘˚Ù˜—Toasted sandwich – Sandwich
º·ÁËÙfi ÛÂ fast-food—Fast-food
∫ÔÙfiÔ˘ÏÔ „ËÙfi ÛÂ ·Î¤ÙÔ—Roasted chicken in packet
¶›ÙÛ· ÛÂ ·Î¤ÙÔ—Pizza in packet

ª·Î·ÚÔÓ¿‰·—Spaghetti
™·Ï¿Ù·—Salad
∆˘Ú› Ê¤Ù·—White cheese (feta)
∫ÔÙfiÔ˘ÏÔ—Chicken
ªÔÛ¯¿ÚÈ—Veal
ªÚÈ˙fiÏ·—Chop
¶·ÛÙ›ÙÛÈÔ—Pasticcio
∆˙·Ù˙›ÎÈ—Tzatziki

2,91

2,91

26,63

26,63

4,28

2,87

8,15

8,67

2,65

94,76

89,63

56,97
18,43

38,54

¶›Ó·Î·˜ I. ∂ÚÂ˘ÓÒÌÂÓ· Â›‰Ë Î·È ·ÓÙ›ÛÙÔÈ¯ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ (Û˘Ó¤¯ÂÈ·)
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10 √Ì¿‰· 10: ∂∫¶∞π¢∂À™∏—Group 10: EDUCATION 26,63

11 √Ì¿‰· 11: •∂¡√¢√Ã∂π∞ – ∫∞º∂ – ∂™∆π∞∆√ƒπ∞—Group 11: HOTELS – CAFES – RESTAURANTS 100,19



11112

111121

11112101
11112102
11112103
11112104
11112105
111122
11112201
11112202
11112203
11112204
111123
11112301
11112302
11112303
11112304

1112
11120001
11120002

11120003
11120004
11120005

11120006

11120007

112

1120
11200000

121

1211

12110001
12110002
12110003
12110004
12110005

1212_3

1212

12120001
12120002

1213

12130001
12130002
12130003
12130004
12130005
12130006
12130007
12130008

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ÀÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

∞Ó·„˘ÎÙÈÎ¿ – °Ï˘Î¿ – ∫·Ê¤˜ – ¶ÔÙ¿ (ÛÂÚ‚ÈÚÈ˙fiÌÂ-
Ó·)—Refreshments – Sweets – Coffee – Alcoholic
beverages served
∞Ó·„˘ÎÙÈÎ¿ Î·È ÁÏ˘Î¿ ÛÂÚ‚ÈÚÈ˙fiÌÂÓ·—Refreshments
and sweets served

∫·Ê¤˜ ÛÂÚ‚ÈÚÈ˙fiÌÂÓÔ˜—Coffee served

¶ÔÙ¿ ÛÂÚ‚ÈÚÈ˙fiÌÂÓ·—Alcoholic beverages served

∫˘ÏÈÎÂ›·—Buffets

ŒÍÔ‰· ÍÂÓÔ‰Ô¯Â›ˆÓ—Hotels

ŒÍÔ‰· ÍÂÓÔ‰Ô¯Â›ˆÓ—Hotels

∫Ô˘ÚÂ›· – ∫ÔÌÌˆÙ‹ÚÈ· – ∂›‰Ë ·ÙÔÌÈÎ‹˜ ÊÚÔÓÙ›‰·˜—
Barber’s shops – Hair dresser’s shops – Appliances
and articles for personal care

∫Ô˘ÚÂ›· – ∫ÔÌÌˆÙ‹ÚÈ·—Barber’s shops – Hair dresser’s
shops

∂›‰Ë ·ÙÔÌÈÎ‹˜ ÊÚÔÓÙ›‰·˜—Appliances and articles for
personal care

∏ÏÂÎÙÚÈÎ¿ Â›‰Ë ·ÙÔÌÈÎ‹˜ ÊÚÔÓÙ›‰·˜—Electric appliances
for personal care

ÕÏÏ· Â›‰Ë ·ÙÔÌÈÎ‹˜ ÊÚÔÓÙ›‰·˜—Other appliances and
articles for personal care

Ã-Cola
¶ÔÚÙÔÎ·Ï¿‰·—Orange juice
Ã˘Ìfi˜ ÊÚ¤ÛÎÔ˜—Fresh juice
¶·ÁˆÙfi ÛÂÚ‚ÈÚÈ˙fiÌÂÓÔ—Ice-cream
°Ï˘Îfi ÛÂÚ‚ÈÚÈ˙fiÌÂÓÔ—Sweet

∫·Ê¤˜ ÂÏÏËÓÈÎfi˜—Greek coffee 
∫·Ê¤˜ ÛÙÈÁÌÈ·›Ô˜—Instant coffee
∫·Ê¤˜ Ê›ÏÙÚÔ˘—Filter coffee
∫·Ê¤˜ Î·Ô˘ÙÛ›ÓÔ – ÂÛÚ¤ÛÛÔ—Capuccino – Espresso

ª‡Ú·—Beer
√˘›ÛÎÈ—Whisky
√‡˙Ô—Ouzo
¶ÔÙfi ÛÂ club—Alcoholic beverage in club

Ã-Cola ÛÂ Î˘ÏÈÎÂ›Ô—X-Cola in buffet
¶ÔÚÙÔÎ·Ï¿‰· – Ã˘Ìfi˜ ÔÚÙÔÎ·ÏÈÔ‡ ÛÂ Î˘ÏÈÎÂ›Ô—
Orange juice in buffet
∫·Ê¤˜ ÂÏÏËÓÈÎfi˜ ÛÂ Î˘ÏÈÎÂ›Ô—Greek coffee in buffet
∫·Ê¤˜ ÛÙÈÁÌÈ·›Ô˜ ÛÂ Î˘ÏÈÎÂ›Ô—Instant coffee in buffet
∆˘ÚfiÈÙ· – MÔ˘Á¿ÙÛ· ÛÂ Î˘ÏÈÎÂ›Ô—Cheese pie –
Cream-filled pastry (Bougatsa) in buffet
∆ÔÛÙ – Û¿ÓÙÔ˘˚Ù˜ ÛÂ Î˘ÏÈÎÂ›Ô—Sandwich toasted or
not toasted in buffet
∫ÚÔ˘·Û¿Ó ÛÂ Î˘ÏÈÎÂ›Ô—Croissant in buffet

ŒÍÔ‰· ÍÂÓÔ‰Ô¯Â›ˆÓ—Hotel expenses

∞Ó‰ÚÈÎfi ÎÔ‡ÚÂÌ·—Haircut for men
°˘Ó·ÈÎÂ›Ô ÎÔ‡ÚÂÌ·—Haircut for women
µ¿„ÈÌÔ Ì·ÏÏÈÒÓ—Hair-dyeing
°˘Ó·ÈÎÂ›Ô ¯Ù¤ÓÈÛÌ·—Hairdo for women
ª·ÓÈÎÈÔ‡Ú – ¶ÂÓÙÈÎÈÔ‡Ú—Manicure – Pedicure

∏ÏÂÎÙÚÈÎ‹ Í˘ÚÈÛÙÈÎ‹ ÌË¯·Ó‹—Electric razor
¶ÈÛÙÔÏ¿ÎÈ ÛÙÂÁÓÒÌ·ÙÔ˜ Ì·ÏÏÈÒÓ—Hair drier

•˘ÚÈÛÙÈÎ‹ ÌË¯·Ó‹ (Ù‡Ô˘ BIC)—Razor (BIC type)
ÃÙ¤Ó·—Comb
√‰ÔÓÙfi‚Ô˘ÚÙÛ·—Toothbrush
™·Ô‡ÓÈ ÙÔ˘·Ï¤Ù·˜—Toilet soap
ÀÁÚfi ÎÚÂÌÔÛ¿Ô˘ÓÔ—Cream soap
§·Î—Hair lacquer
∫ÔÏÒÓÈ·—Toilet water
∫Ú·ÁÈfiÓ—Lipstick

32,66

11,06

8,86

12,75

5,13

5,43

5,43

32,38

6,33

26,05

0,14

25,91
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12 √Ì¿‰· 12: ∞§§∞ ∞°∞£∞ ∫∞π À¶∏ƒ∂™π∂™—Group 12: MISCELLANEOUS GOODS AND SERVICES 67,56



12130009
12130010
12130011
12130012
12130013
12130014
12130015
12130016
12130017
12130018
12130019
12130020
12130021
12130022
12130023
12130024
12130025
12130026
12130027
12130028
12130029

123

1231
12310001
12310002
12310003
12310004
12310005

1232

12321
12321001
12321002
12321003
12321004
12321005
12321006

12322
12322001
12322002

12323
12323001
12323002
12323003
12323004

124

1240

12400001
12400002
12400003

125

1252

12520000

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ÀÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

¶ÚÔÛˆÈÎ¿ Â›‰Ë—Personal effects

∫ÔÛÌ‹Ì·Ù· – ƒÔÏfiÁÈ·—Jewellery – Watches – Clocks 

∂›‰Ë Ù·ÍÈ‰ÈÔ‡ – ∂›‰Ë Î·ÓÈÛÙÔ‡ – §ÔÈ¿ ÚÔÛˆÈÎ¿
Â›‰Ë—Travel goods – Articles for smokers – Other
personal effects 

∂›‰Ë Ù·ÍÈ‰ÈÔ‡—Travel goods

∂›‰Ë Î·ÓÈÛÙÔ‡—Articles for smokers

§ÔÈ¿ ÚÔÛˆÈÎ¿ Â›‰Ë—Other personal effects

ÀËÚÂÛ›Â˜ ÎÔÈÓˆÓÈÎ‹˜ ÚÔÛÙ·Û›·˜—Social protection
services

ÀËÚÂÛ›Â˜ ÎÔÈÓˆÓÈÎ‹˜ ÚÔÛÙ·Û›·˜—Social protection
services

∞ÛÊ¿ÏÈÛÙÚ·—Insurance

∞ÛÊ¿ÏÈÛË Î·ÙÔÈÎ›·˜—Insurance connected with the
dwelling

™·ÌÔ˘¿Ó—Shampoo
∞ÊÚfiÏÔ˘ÙÚÔ—Foambath
∞ÔÛÌËÙÈÎfi Ì·Û¯¿ÏË˜—Deodorant
√‰ÔÓÙfiÎÚÂÌ·—Toothpaste
∞ÊÚfi˜ Í˘Ú›ÛÌ·ÙÔ˜—Shaving foam
°·Ï¿ÎÙˆÌ· Î·ı·ÚÈÛÌÔ‡ ÚÔÛÒÔ˘—Face cleaning milk
∫Ú¤Ì· ÚÔÛÒÔ˘—Face cream
ª¤ÈÎ-· ÚÔÛÒÔ˘—Make-up
∫Ú¤Ì· ÛÒÌ·ÙÔ˜—Body cream
µÂÚÓ›ÎÈ Ó˘¯ÈÒÓ—Nail varnish
¶·È‰ÈÎ¤˜ ¿ÓÂ˜—Babies’ napkins
™ÂÚ‚È¤ÙÂ˜—Sanitary towels
Ã·ÚÙÔÌ¿ÓÙËÏ·—Handkerchiefs
™ÊÔ˘ÁÁ¿ÚÈ Ì¿ÓÈÔ˘—Toilet sponge
Ã·ÚÙ› ˘ÁÂ›·˜—Toilet paper
µ·Ì‚¿ÎÈ—Cotton wool
æ·ÏÈ‰¿ÎÈ Ó˘¯ÈÒÓ—Nail scissors
∆ÛÈÌÈ‰¿ÎÈ—Tweezers
∞ÊÚfi˜ – ˙ÂÏ¤ Ì·ÏÏÈÒÓ—Hair foam – Gel
∆·ÌfiÓ—Tampon
∑˘Á·ÚÈ¿ Ì¿ÓÈÔ˘—Bathroom scales

ÃÚ˘Ûfi˜ ÛÙ·˘Úfi˜—Gold Cross
ÃÚ˘Û¤˜ ‚¤ÚÂ˜—Gold wedding rings
∫ÔÏÈ¤ (ÊÔ-ÌÈ˙Ô‡)—Necklace (faux bijou)
ƒÔÏfiÈ ¯ÂÚÈÔ‡—Watch
ƒÔÏfiÈ-Í˘ÓËÙ‹ÚÈ—Alarm clock

µ·Ï›ÙÛ·—Suitcase
Ã·ÚÙÔÊ‡Ï·Î·˜—Paper-case
°˘Ó·ÈÎÂ›· ÙÛ¿ÓÙ· ‰ÂÚÌ¿ÙÈÓË—Leather handbag
™¯ÔÏÈÎ‹ ÙÛ¿ÓÙ·—Satchel
™·Î›‰ÈÔ ÌÂÙ·ÊÔÚ¿˜—Wallet
¶ÔÚÙÔÊfiÏÈ ·Ó‰ÚÈÎfi—Purse

∞Ó·Ù‹Ú·˜—Lighter
¶›· Î·Ó›ÛÌ·ÙÔ˜—Pipe

√ÌÚ¤Ï·—Umbrella
¶·È‰ÈÎfi Î·ÚÔÙÛ¿ÎÈ—Baby carriage
°˘·ÏÈ¿ ËÏ›Ô˘—Sun-glasses
¶·È‰ÈÎfi Î¿ıÈÛÌ· ·˘ÙÔÎÈÓ‹ÙÔ˘—Car seat

µÚÂÊÔÓËÈ·ÎÔ› ÛÙ·ıÌÔ›—Crèches
√›ÎÔÈ Â˘ÁËÚ›·˜—Retirement homes
µÔ‹ıÂÈ· ËÏÈÎÈˆÌ¤ÓˆÓ ÛÙÔ Û›ÙÈ—Help to elderly
persons at home

∞ÛÊ¿ÏÈÛÙÚ· Î·ÙÔÈÎ›·˜—Premiums for the dwelling

8,68

3,30

5,37

2,75

0,07

2,55

1,31

1,31

16,22

0,82

¶›Ó·Î·˜ I. ∂ÚÂ˘ÓÒÌÂÓ· Â›‰Ë Î·È ·ÓÙ›ÛÙÔÈ¯ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ (Û˘Ó¤¯ÂÈ·)
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1253
12530000

1254

12540001
12540002

126

1262
12620001
12620002
12620003

127

1270
12700001

12700002

12700003
12700004
12700005

™˘ÓÙÂÏÂÛÙ¤˜
ÛÙ¿ıÌÈÛË˜ 2005

(ò)

2005 weights

∫ˆ‰ÈÎÔ›

Codes

√Ì¿‰Â˜ – ÀÔÔÌ¿‰Â˜ ·Á·ıÒÓ Î·È ˘ËÚÂÛÈÒÓ

Groups – Sub-groups of goods and services 

∞Á·ı¿ Î·È ˘ËÚÂÛ›Â˜ ÁÈ· Ù· ÔÔ›· Û˘ÏÏ¤ÁÔÓÙ·È ÙÈÌ¤˜

Goods and services for which prices are collected

∞ÛÊ¿ÏÈÛË ˘ÁÂ›·˜—Insurance connected with health

∞ÛÊ¿ÏÈÛË ÌÂÙ·ÊÔÚÒÓ—Insurance connected with
transport

√ÈÎÔÓÔÌÈÎ¤˜ ˘ËÚÂÛ›Â˜—Financial services

√ÈÎÔÓÔÌÈÎ¤˜ ˘ËÚÂÛ›Â˜—Financial services

ÕÏÏÂ˜ ˘ËÚÂÛ›Â˜—Other services

ÕÏÏÂ˜ ˘ËÚÂÛ›Â˜—Other services

∞ÛÊ¿ÏÈÛÙÚ· ˘ÁÂ›·˜—Premiums for health

∞ÛÊ¿ÏÈÛÙÚ· ·˘ÙÔÎÈÓ‹ÙÔ˘—Premiums for cars
∞ÛÊ¿ÏÈÛÙÚ· ‰ÈÎ‡ÎÏˆÓ—Premiums for bicycles

∆Ú·Â˙ÈÎ¤˜ ˘ËÚÂÛ›Â˜—Services of banks
ÀËÚÂÛ›Â˜ ¯ÚËÌ·ÙÈÛÙÒÓ—Services of brokers
ÀËÚÂÛ›Â˜ Û˘Ì‚Ô‡ÏˆÓ ÊÔÚÔÏÔÁ›·˜—Services of tax
consultants

¡ÔÌÈÎ¤˜ ˘ËÚÂÛ›Â˜ (‰ÈÎËÁfiÚÔ˘)—Legal services
(services of lawyers)
ŒÍÔ‰· ıÚËÛÎÂ˘ÙÈÎÒÓ ÙÂÏÂÙÒÓ (ÎË‰Â›·˜)—Charges for
funeral services
∞ÁÁÂÏ›Â˜ ÛÂ ÂÊËÌÂÚ›‰Â˜—Advertisements in newspapers
ºˆÙÔÙ˘›Â˜—Photocopies
ÀËÚÂÛ›Â˜ ÌÂÛÈÙÈÎÒÓ ÁÚ·ÊÂ›ˆÓ—Services of estate
agents

3,32

12,09

0,32

0,32

8,65

8,65

¶›Ó·Î·˜ I. ∂ÚÂ˘ÓÒÌÂÓ· Â›‰Ë Î·È ·ÓÙ›ÛÙÔÈ¯ÔÈ Û˘ÓÙÂÏÂÛÙ¤˜ ÛÙ¿ıÌÈÛË˜ (Û˘Ó¤¯ÂÈ·)
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¢π∞∆ƒ√º∏ ∫∞π ª∏ ∞§∫√√§√ÀÃ∞ ¶√∆∞—FOOD
AND NON ALCOHOLIC BEVERAGES

1. æˆÌ› ÛÈÎ¿ÏÂˆ˜—Black bread
2. ¶›ÙÂ˜ Î·ÙÂ„˘ÁÌ¤ÓÂ˜—Frozen pies
3. ƒ‡˙È ÌÂ Ï·¯·ÓÈÎ¿—Rice mixed with vegetables
4. ¡ÙÔÏÌ·‰¿ÎÈ· – §·¯·ÓÔÓÙÔÏÌ¿‰Â˜—Stuffed vine leaves –

Stuffed cabbage leaves
5. ¶·ÛÙ›ÙÛÈÔ – ªÔ˘Û·Î¿˜ (ÚÔ·Ú·ÛÎÂ˘·ÛÌ¤Ó·)—Pasticcio –

Moussaka (prepared)
6. °·ÏÔÔ‡Ï· Î·ÓÈÛÙ‹—Smoked turkey
7. ªÈÊÙ¤ÎÈ· – ÎÂÊÙ¤‰Â˜—Hamburgers – Meatballs
8. º·ÁÎÚÈ¿ Óˆ¿—Fresh sea breams
9. ∫ÚÔÎ¤ÙÂ˜ „·ÚÈÔ‡—Fish croquettes

10. °¿Ï· Óˆfi Ì·ÎÚ¿˜ ‰È¿ÚÎÂÈ·˜—Long life fresh milk
11. ™·ÓÙÈÁ‡—Whipped cream
12. ∂È‰fiÚÈ· ÌÂ ‚¿ÛË ÙÔ Á¿Ï·—Milk-based desserts
13. ªÚfiÎÔÏÔ—Broccoli
14. ∫ÚÂÌÌ˘‰¿ÎÈ· ÊÚ¤ÛÎ·—Fresh onions
15. ª·˚ÓÙ·Ófi˜—Parsley
16. ª·ÓÈÙ¿ÚÈ· Î·ÙÂ„˘ÁÌ¤Ó·—Frozen mushrooms
17. ∞Ó¿ÌÈÎÙ· Ï·¯·ÓÈÎ¿ Î·ÙÂ„˘ÁÌ¤Ó·—Frozen mixed

vegetables
18. ºÔÓÙ¿Ó – ·Ì˘Á‰·ÏˆÙ¿ – Ù·ÚÙ¿ÎÈ·—Fondant – Marzipans –

Tarts
19. ƒÒÛÈÎË Û·Ï¿Ù·—Russian salad
20. ∆˙·Ù˙›ÎÈ—Tzatziki
21. ∫·Ê¤˜ Î·Ô˘ÙÛ›ÓÔ—Capuccino
22. Ã·ÌÔÌ‹ÏÈ—Camomile
23. Ã˘Ìfi˜ ·Ó¿ÌÈÎÙÔ˜—Mixed juice

∂¡¢À™∏ ∫∞π À¶√¢∏™∏—CLOTHING AND FOOTWEAR

24. ⁄Ê·ÛÌ· Ù·ÁÈ¤Ú ¯ÂÈÌÂÚÈÓfi—Woman’s winter costume
material

25. ⁄Ê·ÛÌ· Ù·ÁÈ¤Ú ıÂÚÈÓfi—Woman’s summer costume
material

26.⁄Ê·ÛÌ· ÊÔ‡ÛÙ·˜ ¯ÂÈÌÂÚÈÓfi—Winter skirt material
27. ⁄Ê·ÛÌ· ÊÔ‡ÛÙ·˜ ıÂÚÈÓfi—Summer skirt material
28. ¶·ÏÙfi ·Ó‰ÚÈÎfi—Man’s overcoat
29. ™·Î¿ÎÈ ·Ó‰ÚÈÎfi ÛÔÚ, ıÂÚÈÓfi—Man’s summer jacket
30. ¶·ÓÙÂÏfiÓÈ Á˘Ó·ÈÎÂ›Ô ıÂÚÈÓfi—Woman’s summer trouser
31. ºÔ˘Ï¿ÚÈ—Neck-cloth
32. ∫·ı·ÚÈÛÌfi˜ Á˘Ó·ÈÎÂ›Ô˘ ·ÓÙÂÏÔÓÈÔ‡—Dry – cleaning

of woman’s summer trouser

™∆∂°∞™∏—HOUSING

33. ∂ÚÁ·Û›Â˜ ÎÏÂÈ‰·Ú¿—Services of locksmiths
34. º˘ÛÈÎfi ·¤ÚÈÔ—Natural gas

¢π∞ƒ∫∏ ∞°∞£∞ – ∂π¢∏ ¡√π∫√∫Àƒπ√À ∫∞π À¶Hƒ∂-
™π∂™—DURABLE GOODS – HOUSEHOLD ARTICLES
AND SERVICES

35. ∫·Ú¤ÎÏ· ÁÚ·ÊÂ›Ô˘ (ÂÚÈÛÙÚÂÊfiÌÂÓË)—Desk chair
(swivel)

36. ƒÈ¯Ù¿ÚÈ·—Loose covers
37. ¶·ÏˆÌ·ÙÔı‹ÎË—Quilt-case
38. ∫·Ù·„‡ÎÙË˜—Freezer
39. ∫Ô˘˙›Ó· Ê˘ÛÈÎÔ‡ ·ÂÚ›Ô˘—Natural gas cooker
40. ∏ÏÈ·Îfi˜ ıÂÚÌÔÛ›ÊˆÓ·˜—Electric water heater
41. µÚ·ÛÙ‹Ú·˜—Evaporator
42. ∞ÏÒÛÙÚ· ÚÔ‡¯ˆÓ—Clothes rack
43. §·ÌÙ‹Ú·˜ ¯·ÌËÏ‹˜ Î·Ù·Ó¿ÏˆÛË˜—Energy saving

lamp
44. ∞ÔÊÚ·ÎÙÈÎfi ÓÈÙ‹Ú· – Ì¿ÓÈÔ˘—Unblocking agent for

washbasins  and lavatory pans
45. ¶·Ó¿ÎÈ· Î·ı·ÚÈÛÌÔ‡ (Ù‡Ô˘ WETTEX)—Cleaning

clothes (WETTEX type)
46. ∫·ı·ÚÈÛÌfi˜ ·ÏÒÌ·ÙÔ˜—Dry-cleaning of quilt

À°∂π∞—HEALTH

47. Betadine
48. ÀÁÚfi Î·ı·ÚÈÛÌÔ‡ Ê·ÎÒÓ Â·Ê‹˜—Contact lenses

cleaning fluid
49. ∑ÒÓÂ˜ ·ı‹ÛÂˆÓ—Therapeutic belts
50. ™˘ÛÎÂ˘‹ Ì¤ÙÚËÛË˜ Û·Î¯¿ÚÔ˘—Saccharimeter
51. À¤ÚË¯Ô˜ Î·Ú‰È¿˜—Supersonic vibration of heart
52. ∆ÂÛÙ ¶∞¶—PAP test

ª∂∆∞º√ƒ∂™—TRANSPORT

53. À·ÏÔÎ·ı·ÚÈÛÙ‹ÚÂ˜—Windshield wipers
54. ¶˘ÚÔÛ‚ÂÛÙ‹Ú·˜ ·˘ÙÔÎÈÓ‹ÙÔ˘—Fire extinguisher
55. µÂÓ˙›ÓË L.R.P. (˘ÔÎ·Ù¿ÛÙ·ÙÔ ÛÔ‡ÂÚ)—Lead Replace-

ment Petrol (L.R.P.)
56. µÂÓ˙›ÓË ÛÔ‡ÂÚ ·ÌfiÏ˘‚‰Ë 100—100 octane (super)

unleaded petrol
57. ™¤Ú‚È˜ ÌÔÙÔÛ˘ÎÏ¤Ù·˜—Motorcycle technical inspection
58. µ·Ê‹ ·˘ÙÔÎÈÓ‹ÙÔ˘—Painting of car
59. ¢Èfi‰È· ∞ÙÙÈÎ‹˜ Ô‰Ô‡—Toll facilities of Attiki Odos

Motorway
60. ¢Èfi‰È· Á¤Ê˘Ú·˜ ƒ›Ô˘ – ∞ÓÙÈÚ›Ô˘—Toll facilities of the

Rion – Antirion bridge
61. ¶ÚÔ·ÛÙÈ·Îfi˜ ÛÈ‰ËÚfi‰ÚÔÌÔ˜—Suburban railway
62. ∆Ú·Ì—Streetcar

∂¶π∫√π¡ø¡π∂™—COMMUNICATION

63. ÀËÚÂÛ›Â˜ È‰ÈˆÙÈÎÒÓ Ù·¯˘‰ÚÔÌÂ›ˆÓ (Courier)—Courier
services

64. ™Ù·ıÂÚfi ÙËÏ¤ÊˆÓÔ ÌÂ ‰˘Ó·ÙfiÙËÙÂ˜—Fixed phone with
facilities

65. Hands free (ÎÈÓËÙÔ‡ ÙËÏÂÊÒÓÔ˘) – Bluetooth—Hands
free – Bluetooth

66. ∫¿ÚÙ· ÎÈÓËÙÔ‡ ÙËÏÂÊÒÓÔ˘—SIM card of mobile phone
67. ∞ÔÛÙÔÏ‹ ÌËÓ˘Ì¿ÙˆÓ SMS—Forwarding of SMS
68. ¶ÚfiÛ‚·ÛË ÛÙÔ ‰È·‰›ÎÙ˘Ô—Internet access

¶›Ó·Î·˜ ππ. ¡¤· Â›‰Ë Ô˘ ÚÔÛÙ¤ıËÎ·Ó ÛÙÔÓ ·Ó·ıÂˆÚËÌ¤ÓÔ ¢Â›ÎÙË ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹
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∞¡∞æÀÃ∏ – ¶√§π∆π™∆π∫∂™ ¢ƒ∞™∆∏ƒπ√∆∏∆∂™—
RECREATION – CULTURAL ACTIVITIES

69. MP3
70. DVD Player–Recorder
71. ƒ¿‰ÈÔ–CD ·˘ÙÔÎÈÓ‹ÙÔ˘—Car radio–CD player
72. Home Cinema
73. æËÊÈ·Î‹ ‚ÈÓÙÂÔÎ¿ÌÂÚ·—Digital video camera
74. æËÊÈ·Î‹ ÊˆÙÔÁÚ·ÊÈÎ‹ ÌË¯·Ó‹—Digital camera
75. ∫¿ÚÙ· ÌÓ‹ÌË˜ „ËÊÈ·Î‹˜ ÊˆÙÔÁÚ·ÊÈÎ‹˜ ÌË¯·Ó‹˜—

Memory card of digital camera
76. ºÔÚËÙfi˜ ∏/À (Laptop)—Laptop
77. Scanner – ¶ÔÏ˘ÌË¯¿ÓËÌ·—Scanner – Multimachine
78. ¢›ÛÎÔ˜ DVD ¿ÁÚ·ÊÔ˜—Unrecorded DVD
79. ¢›ÛÎÔ˜ CD ¿ÁÚ·ÊÔ˜—Unrecorded CD
80. ∆˘ÔÔÈËÌ¤ÓÔ ÏÔÁÈÛÌÈÎfi (software) ∏/À—Standardized

software
81. ∂ÈÙÚ·¤˙ÈÔ ·È¯Ó›‰È—Board game
82. √ÌÚ¤Ï· ı·Ï¿ÛÛË˜—Beach umbrella
83. ¶Ô‰‹Ï·ÙÔ Á˘ÌÓ·ÛÙÈÎ‹˜—Exercise bike
84. µ·Ú¿ÎÈ·—Weights
85. ∑¤ÚÌÂÚÂ˜—Daisies
86. ™ÈÙ¿ÎÈ ÛÎ‡ÏÔ˘—Dog house
87. Internet café
88. ∂ÎÙ‡ˆÛË ÊˆÙÔÁÚ·Ê›·˜ ·fi „ËÊÈ·Î‹ ÌË¯·Ó‹—

Printing of photo from digital camera
89. ªÂÏ¿ÓÈ ÂÎÙ˘ˆÙ‹—Printer ink
90. Ã·ÚÙ› ÂÎÙ˘ˆÙ‹ ∞4 (ÊˆÙÔ·ÓÙÈÁÚ·ÊÈÎfi)—A4 printing

paper (copy paper)

•∂¡√¢√Ã∂π∞ – ∫∞º∂ – ∂™∆π∞∆√ƒπ∞—HOTELS –
CAFES – RESTAURANTS

91. ¶·ÛÙ›ÙÛÈÔ (ÛÂÚ‚ÈÚÈ˙fiÌÂÓÔ)—Pasticcio (served)
92. ∆˙·Ù˙›ÎÈ (ÛÂÚ‚ÈÚÈ˙fiÌÂÓÔ)—Tzatziki (served)
93. ∫·Ê¤˜ Ê›ÏÙÚÔ˘ (ÛÂÚ‚ÈÚÈ˙fiÌÂÓÔ˜)—Filter coffee (served)
94. ∫·Ê¤˜ ÂÛÚ¤ÛÛÔ (ÛÂÚ‚ÈÚÈ˙fiÌÂÓÔ˜)—Espresso (served)
95. ¶ÔÙfi ÛÂ club—Alcoholic beverage in club

¢π∞º√ƒ∞ ∞°∞£∞ ∫∞π À¶∏ƒ∂™π∂™—MISCELLANEOUS
GOODS AND SERVICES

96. ª·ÓÈÎÈÔ‡Ú – ¶ÂÓÙÈÎÈÔ‡Ú—Manicure – Pedicure 
97. ÀÁÚfi ÎÚÂÌÔÛ¿Ô˘ÓÔ—Cream soap
98. ª¤ÈÎ–· ÚÔÛÒÔ˘—Make–up
99. ∑˘Á·ÚÈ¿ Ì¿ÓÈÔ˘—Bathroom scales

100. ∫ÔÏÈ¤ (ÊÔ–ÌÈ˙Ô‡)—Necklace (faux bijou)
101. µÔ‹ıÂÈ· ËÏÈÎÈˆÌ¤ÓˆÓ ÛÙÔ Û›ÙÈ—Help to elderly persons

at home

¶›Ó·Î·˜ ππ. ¡¤· Â›‰Ë Ô˘ ÚÔÛÙ¤ıËÎ·Ó ÛÙÔÓ ·Ó·ıÂˆÚËÌ¤ÓÔ ¢Â›ÎÙË ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹ (Û˘Ó¤¯ÂÈ·)

Table II. New items added in the revised Consumer Price Index (continued)

48



¢π∞∆ƒ√º∏ ∫∞π ª∏ ∞§∫√√§√ÀÃ∞ ¶√∆∞—FOOD
AND NON ALCOHOLIC BEVERAGES

1. µÔ‰ÈÓfi Óˆfi—Fresh beef
2. ªÔÛ¯¿ÚÈ Óˆfi (ÛÙ‹ıÔ˜)—Fresh veal (chest)
3. ∫ÔÚÓ-ÌÈÊ—Corned beef
4. §ÈıÚ›ÓÈ· Óˆ¿—Fresh pandora
5. ∫¤Ê·ÏÔÈ—Fresh striped grey mullet
6. ™·˘Ú›‰È·—Fresh horse mackerels
7. ∞¯Ï¿‰È· ÎÔÓÙÔ‡ÏÂ˜—Pears (kontoula type)
8. µÂÚ‡ÎÔÎ· ¢È·Ì·ÓÙÔÔ‡ÏÔ˘—Apricots (Diamantopoulou

type)
9. ∫ÂÚ¿ÛÈ· ÂÙÚÔÎ¤Ú·Û·—White-heart cherries

10. ª·ÓÙ·Ú›ÓÈ· ÎÔÈÓ¿—Mandarins
11. ™Ù·Ê‡ÏÈ· ÊÚ¿Ô˘Ï·—Grapes (strawberry type)
12. ªÂÏÈÙ˙¿ÓÂ˜ ÙÛ·ÎÒÓÈÎÂ˜—Aubergines (tsakoniki type)
13. º·ÛÔÏ¿ÎÈ· ÙÛ·Ô˘ÏÈ¿—Green beans
14. ºÚÔ˘ÙfiÎÚÂÌ·—Fruit-cream

∂¡¢À™∏ ∫∞π À¶√¢∏™∏—CLOTHING AND FOOTWEAR

15. ⁄Ê·ÛÌ· Á˘Ó·ÈÎÂ›Ô˘ ·ÏÙÔ‡—Woman’s overcoat material
16. ⁄Ê·ÛÌ· ÊÔÚ¤Ì·ÙÔ˜—Dress material
17. ∞‰È¿‚ÚÔ¯Ô ·Ó‰ÚÈÎfi—Man’s raincoat
18. ™·Î¿ÎÈ ÌÏ¤È˙ÂÚ—Blazer
19. ∞‰È¿‚ÚÔ¯Ô Á˘Ó·ÈÎÂ›Ô—Woman’s raincoat
20. ª·ÏÏ› ÏÂÍ›Ì·ÙÔ˜—Knitting yarn

¢π∞ƒ∫∏ ∞°∞£∞ – ∂π¢∏ ¡√π∫√∫Àƒπ√À ∫∞π À¶∏-
ƒ∂™π∂™—DURABLE GOODS – HOUSEHOLD ARTICLES
AND SERVICES

21. ⁄Ê·ÛÌ· ÁÈ· Î·Ï‡ÌÌ·Ù· Â›ÏˆÓ—Dust-sheets material
22. ŒÙÔÈÌ· Î·Ï‡ÌÌ·Ù· Â›ÏˆÓ—Ready-made dust-sheets
23. ∫Ô˘‚¤ÚÙ· Ì¿ÏÏÈÓË—Woolen blanket

À°∂π∞—HEALTH

24. ªÂÚÎÔ˘ÚÔ¯ÚÒÌ—Mercurochrome
25. ∞Ó·ËÚÈÎfi Î·ÚÔÙÛ¿ÎÈ—Wheelchair

ª∂∆∞º√ƒ∂™—TRANSPORT

26. ∫·Ù·Ï‡ÙË˜ ·˘ÙÔÎÈÓ‹ÙˆÓ—Catalyser 
27. µÂÓ˙›ÓË ÛÔ‡ÂÚ—Super petrol engine
28. ∂ÁÎ·Ù¿ÛÙ·ÛË Û˘Ó·ÁÂÚÌÔ‡ ·˘ÙÔÎÈÓ‹ÙÔ˘—Car alarm fitting

∂¶π∫√π¡ø¡π∂™—COMMUNICATION

29. ∆ËÏÂÁÚ¿ÊËÌ·—Telegram
30. ∞˘ÙfiÌ·ÙÔ˜ ÙËÏÂÊˆÓËÙ‹˜—Telephone answering machine

∞¡∞æÀÃ∏ – ¶√§π∆π™∆π∫∂™ ¢ƒ∞™∆∏ƒπ√∆∏∆∂™—
RECREATION – CULTURAL ACTIVITIES

31. Walkman (Ú·‰ÈfiÊˆÓÔ-Î·ÛÂÙfiÊˆÓÔ)—Walkman (Radio-
cassette player)

32. ƒ·‰ÈÔÎ·ÛÂÙfiÊˆÓÔ ·˘ÙÔÎÈÓ‹ÙÔ˘—Car radio-cassette
player

33. µ›ÓÙÂÔ—Video-cassette player
34. µÈÓÙÂÔÎ¿ÌÂÚ· (ÌË „ËÊÈ·Î‹)—Video camera (non-digital)
35. ºˆÙÔÁÚ·ÊÈÎ‹ ÌË¯·Ó‹ (ÌË „ËÊÈ·Î‹)—Camera (non-digital)
36. ºˆÙÔÁÚ·ÊÈÎ‹ ÌË¯·Ó‹ ÌÈ·˜ ¯Ú‹ÛË˜—Camera of one use
37. ∫·Û¤Ù· Î·ÛÂÙÔÊÒÓÔ˘—Cassette
38. µÈÓÙÂÔÎ·Û¤Ù·—Video cassette
39. ∞˘ÙÔÎÈÓËÙ¿ÎÈ (Ù‡Ô˘ MATCH-BOX)—Toy car (MATCH-

BOX type)
40. µ·ÙÚ·¯Ô¤‰ÈÏ·—Flippers
41. °·Ú‡Ê·ÏÏ·—Carnations

∂∫¶∞π¢∂À™∏—EDUCATION

42. ¢›‰·ÎÙÚ· Â·ÁÁÂÏÌ·ÙÈÎ‹˜ Û¯ÔÏ‹˜—Fees of vocational
school

¶›Ó·Î·˜ πππ. ∂›‰Ë Ô˘ ‰È·ÁÚ¿ÊËÎ·Ó ·fi ÙÔÓ ÚÔËÁÔ‡ÌÂÓÔ ¢Â›ÎÙË ∆ÈÌÒÓ ∫·Ù·Ó·ÏˆÙ‹

Table III. Items deleted from the previous Consumer Price Index
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